REFERENCES

1. Tazhitdinov [.A., Ataeva A.G., Shatunova A.I. (2020). Transparency of local government
bodies in the conditions of digital economy, Municipality: Economics and Management, no. 3 (32),
pp. 48-58.

2. Manchenko P.A. (2012). Transparency (openness) of the activities of state power and local
self- government in the Russian Federation and European countries, Administrative and municipal
law, no. 4 (52), pp. 28-34.

3. Kombarova E.V. (2019). Transparency of public authorities in the conditions of the
information society of Russia, Constitutional and municipal law, no. 12, pp. 15-18.

4. Damm I.A., Akunchenko E.A., Schedrin N.V. (2019). Openness of public authority:
Questions of conceptual-categorical apparatus, Bulletin of St. Petersburg University. Law, vol. 10,
no. 2, pp. 226-242.

5. Bokova T.A., Kadnikova T.G., Romanova N.D. (2021). On some issues of the
implementation of the principle of transparency (openness) of budgetary data at the municipal

level (on the example of the Republic of Karelia), Entrepreneur’s Guide, vol. 14, no. 1, pp. 105—
124.

6. Modnikova T.N., Ponomareva Yu.Yu., Fomina M.G. (2020). The implementation of the
con- stitutional principle of publicity in the local self- government of modern Russia (part 1),
Questions of Russian and international law, vol. 10, no. 5-1, pp. 185-191.

7. Beznosov A.M. (2015). Methods for estimating openness in the activities of local
governments (on the example of the administration of the city of Khabarovsk and the city
administration of Komsomolsk-on-Amur), Young scientist, no. 19.1 (99.1), pp. 75-80.

8. Zaykovsky V.N. (2014). “Service state”: a new paradigm or modern government
technology? Digest Finance, no. 3. URL: https://cyberleninka.ru/article/n/servisnoe- gosudarstvo-
novaya- paradigma- ili-sovremennaya-tehnologiya-gosudarstvennogo- upravleniya (accessed
24.07.2021).

9. Gaynanov D.A., Krupsky A.V., Migranova L.I., Sayfullina L.D., Spirina L.I. (2015). Custo
meroriented management in the services of the service sector. Monograph. Ufa, ISEI UNC RAS.
142 p.

10.  Veshneva S.A., Chekova O.A. (2016). Development of a customer orientation model for a
medical organization, New Science: problems and prospects, no. 10-2, pp. 32-36.

11. Kozhevnikova S.Yu., Chernorez E.V. (2016). Effective innovative mechanisms for
commercial activities to ensure customer orientation of retail and catering, Modern trends in
economics and management: a new look, no. 38, pp. 148—154.

12.  Korneeva O.S. (2012). Customer-oriented approach as a basis for effective customer
relationship management, Problems of the economy and management, no. 11 (15). URL:
https://cyberleninka.ru/arti  cle/n/klientoorientirovannyy-podhod-kak-osnova-  eftektivnogo-
upravleniya-vzaimootnosheniyami-s- klientami (accessed 28.07.2021).



13.  Oyner O.K., Panteleeva E.K. (2019). Signs of a customer-oriented approach to the
management of the FMCG company in the Russian market, Upravlenets — The Manager, vol. 10,
no. 2, pp. 11-20.

14.  Mazalova N.F. (2020). Formation of competences of civil servants and officials of local
govern- ments in the context of ensuring the activities of the “service state”, Economics and
entrepreneurship, no. 6 (119), pp. 164-170.

15.  Kozhenko Ya.V., Mamychev A.Yu. (2010). Ser- vice state: problems of the theory and
practice of im- plementation, Power, no. 3, pp. 44—46.

16. Sokolov L.A. (2013). Customer focus as a ba- sis for management in public service and in
business, Bulletin of Moscow City University of Management, no. 1, pp. 12—-16.

17.  Klyuev A.V,, Ursu LS. (2010). Municipal and population: the problem of feedback.
Management consulting, Actual problems of state and municipal management, no. 1 (37), pp. 50—
58.

18.  Makarova O.V. (2017). Public control over compliance with the openness of information
on public authority activities, Journal of Russian Law, no. 7 (247), pp. 54—62.

19.  Rubinstein A.Ya., Gorodetsky A.E. (2018). State paternalism and paternalistic failure in the
theory of patronized goods, Journal of Institutional Re- search, vol. 10, no. 4, pp. 38-57.

20.  Tambovtsev V.L., Rozhdestvenskaya I.A. (2021). Efficiency in the public sector: the
illusion of understanding and its consequences, Terra Economicus, no. 19 (1), pp. 17-35.

21.  Vartanova E.L., Vikhrova O.Yu. (2020). Digital information openness of power as a tool
for overcoming digital inequality in Russia, Issues of the theory and practice of journalism, vol. 9,
no. 4, pp. 575-594.

22.  Litvintseva G.P., Shmakov A.V., Stukalen- ko E.A., Petrov S.P. (2019). Evaluation of the
digital component of the quality of life of the population in the regions of the Russian Federation,
Terra Economicus, vol. 17, no. 3, pp. 107-127.

23.  Volker N., Lezina T., Saltan A. (2018). The role of it-management in the digital
transformation of Russian companies, Foresight, vol. 12, no. 3, pp. 53—-61.

24.  Pishnyak A., Khalina N. (2021). The perception of new technologies to the population as
an in- dicator of openness to innovation, Forsight, vol. 15, no. 1, pp. 39-54.

25.  Blizky R.S., Danilchenko T.S., Timokhina O.A. (2019). Initiative budgeting and
transparency in the neoclassical paradigm of economic theory, Scientific magazine discourse, no.
4 (30), pp. 138-146.

26.  Kuznetsova Yu.A., Kirillova S.A., Kantor O.G. (2009). Quality of social services:
assessment and management. Monograph. Ufa, ISEI UNC RAS. 132 p.

27.  Petrova S.A., Aleksantseva Yu.A. (2019). In- formation and analytical resources and tools
for assessing the quality of the provision of services in the social sphere, Eurasian scientific
association, no. 3-4 (49), pp. 262-266.

28.  Kapoguzov E.A., Lapina T.A., Chupin R.I. (2017). The quality of public services in the
context of the institutionalization of social control, Journal of Institutional Research, vol. 9, no. 2,
pp. 154-171.



