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Research subject. The use of museum services as an element of the territorial marketing.

Purpose. The research aims at examining the system of museum services as a system that can have a useful socio-

economic impact in the territory.

Methods. The research is based on studying, analysis and systematization of information of theoretical sources on 

the research subject and introduction of the authors’ approaches.

Results. This research examines current approaches to territorial marketing, to the museum services system, resources 

of museum services system and management mechanisms of museum services system. The authors’ defi nition of museum 
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services and the author’s management model of museum services system are introduced. The role of mechanisms in the 

development and management of museum services system is identifi ed.

Scientifi c novelty. The authors’ approaches to the museum services system are developed and the model of manage-

ment mechanism of the museum services system is designed.

Key words: museum services system, resources of museum services system, elements of museum services system, ter-

ritorial marketing, territory development.
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