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ɤɚɧɞɢɞɚɬ ɮɢɥɨɥɨɝɢɱɟɫɤɢɯ ɧɚɭɤ, ɞɨɰɟɧɬ ɤɚɮɟɞɪɵ ɢɧɨɫɬɪɚɧɧɵɯ ɹɡɵɤɨɜ ɍɪɚɥɶɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɭɩɪɚɜɥɟɧɢɹ – ɮɢɥɢɚɥɚ, 
Ɋɨɫɫɢɣɫɤɚɹ ɚɤɚɞɟɦɢɹ ɧɚɪɨɞɧɨɝɨ ɯɨɡɹɣɫɬɜɚ ɢ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɣ ɫɥɭɠɛɵ ɩɪɢ ɉɪɟɡɢɞɟɧɬɟ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ (Ɋɨɫɫɢɹ), 

620990, Ɋɨɫɫɢɹ, ɝ. ȿɤɚɬɟɪɢɧɛɭɪɝ, ɭɥ. 8 ɦɚɪɬɚ, ɞ. 66, oksana.yudina@uapa.ru
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. ɐɟɥɶ – ɜɵɹɜɥɟɧɢɟ ɫɩɟɰɢɮɢɤɢ ɩɚɪɚɥɥɟɥɢɡɦɚ ɨɞɧɨɣ ɢɡ ɞɨɦɢɧɚɧɬɧɵɯ ɦɟɬɚɮɨɪɢɱɟɫɤɢɯ ɦɨɞɟɥɟɣ «ɍɩɪɚɜ-
ɥɟɧɢɟ – ɷɬɨ ɧɚɭɤɚ» ɧɚ ɨɫɧɨɜɟ ɫɨɩɨɫɬɚɜɥɟɧɢɹ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɢ ɪɨɫɫɢɣɫɤɨɝɨ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ.

. Ⱦɥɹ ɪɟɲɟɧɢɹ ɤɨɧɤɪɟɬɧɵɯ ɡɚɞɚɱ ɩɪɟɞɫɬɚɜɥɹɟɦɨɝɨ ɤɨɝɧɢɬɢɜɧɨ-ɞɢɫɤɭɪɫɢɜɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɪɢ-

ɦɟɧɹɥɫɹ ɤɨɦɩɥɟɤɫ ɦɟɬɨɞɨɜ, ɯɚɪɚɤɬɟɪɧɵɯ ɞɥɹ ɫɨɜɪɟɦɟɧɧɨɣ ɚɧɬɪɨɩɨɰɟɧɬɪɢɱɟɫɤɨɣ ɥɢɧɝɜɢɫɬɢɤɢ:  

,  ,       -

   ,      . Ɉɬɛɨɪ ɦɟɬɚɮɨɪ 
ɨɫɭɳɟɫɬɜɥɹɥɫɹ ɦɟɬɨɞɨɦ ɫɩɥɨɲɧɨɣ ɜɵɛɨɪɤɢ.

   . ȼ ɩɪɨɰɟɫɫɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɨɛɧɚɪɭɠɟɧɵ ɧɨɜɵɟ ɮɚɤɬɵ, ɫɜɢɞɟ-
ɬɟɥɶɫɬɜɭɸɳɢɟ ɤɚɤ ɨ ɧɚɰɢɨɧɚɥɶɧɨɦ ɫɜɨɟɨɛɪɚɡɢɢ ɪɨɫɫɢɣɫɤɨɣ ɢ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɣ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɨɣ ɤɚɪɬɢɧɵ ɦɢɪɚ, ɬɚɤ ɢ ɨɛ ɨɛɳɢɯ ɬɟɧɞɟɧɰɢɹɯ ɜ ɪɚɡɜɢɬɢɢ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ. 
Ɇɚɬɟɪɢɚɥɵ ɞɚɧɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɦɨɝɭɬ ɛɵɬɶ ɢɫɩɨɥɶɡɨɜɚɧɵ ɜ ɩɪɚɤɬɢɤɟ ɞɜɭɹɡɵɱɧɨɣ ɥɟɤɫɢɤɨɝɪɚɮɢɢ, ɜ ɩɪɚɤ-
ɬɢɤɟ ɩɪɟɩɨɞɚɜɚɧɢɹ ɢɧɨɫɬɪɚɧɧɨɝɨ ɹɡɵɤɚ ɫɬɭɞɟɧɬɚɦ, ɫɩɟɰɢɚɥɢɡɢɪɭɸɳɢɦɫɹ ɜ ɨɛɥɚɫɬɢ ɭɩɪɚɜɥɟɧɢɹ, ɦɟɠɤɭɥɶɬɭɪ-

ɧɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ.

 . Ⱦɚɧɧɚɹ ɪɚɛɨɬɚ ɩɨɫɜɹɳɟɧɚ ɜɵɹɜɥɟɧɢɸ ɨɫɨɛɟɧɧɨɫɬɟɣ, ɜɵɞɟɥɟɧɢɸ ɢ ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɨɦɭ 
ɨɩɢɫɚɧɢɸ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɦɨɞɟɥɢ «ɍɩɪɚɜɥɟɧɢɟ – ɷɬɨ ɧɚɭɤɚ», ɪɟɚɥɢɡɭɸɳɟɣɫɹ ɜ ɪɨɫɫɢɣɫɤɢɯ ɢ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧ-

ɫɤɢɯ ɭɩɪɚɜɥɟɧɱɟɫɤɢɯ ɬɟɤɫɬɚɯ.

 : ɭɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, ɦɟɬɚɮɨɪɢɡɚɰɢɹ, ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɵɣ ɚɧɚɥɢɡ, ɞɢɫɤɭɪɫɢɜɧɵɣ ɚɧɚɥɢɡ.

COMPARATIVE CHARACTERISTICS OF “MANAGEMENT 
IS SCIENCE” METAPHORICAL MODEL IN THE RUSSIAN 
AND ENGLISH-AMERICAN MANAGERIAL DISCOURSE
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Purpose. The purpose is revealing the specifi  cs of parallelism of one of the dominant metaphorical models “Manage-

ment – is science” on the basis of comparison of the Anglo-American and Russian managerial discourse.

Methods. A complex of methods typical for the contemporary anthropocentric linguistics has been used to address 

the specifi c tasks of the provided cognitive-discursive study: cognitive modeling, discourse analysis, comparative analy-

sis which considered the national peculiarities of languages   and cultures, as well as quantitative processing of the obtained 

materials. The metaphors have been selected through continuous sampling.

Results and practical importance. In the course of the research new evidence has been found of both national orig-

inality of the Russian and Anglo-American metaphorical managerial picture of the world and of general trends in the 
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development of international managerial discourse. The research fi ndings can be applied in the practice of bilingual lex-

icography, in teaching a foreign language to students specializing in management and cross-cultural communication.

Scientifi c novelty. This paper is devoted to revealing the specifi c features, identifi cation and comparative description 

of the metaphorical model “Management – is science” in the Russian and Anglo-American managerial texts.

Key words: managerial discourse metaphorization, comparative analysis, discourse analysis.

Ⱥɧɚɥɢɡɢɪɭɹ ɭɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, ɦɧɨɝɢɟ ɢɫɫɥɟ-
ɞɨɜɚɬɟɥɢ ɨɬɦɟɱɚɸɬ ɬɨɬ ɮɚɤɬ, ɱɬɨ ɟɝɨ ɪɚɡɜɢɬɢɟ ɜɥɟɱɟɬ 
ɡɚ ɫɨɛɨɣ ɢ ɢɡɦɟɧɟɧɢɹ ɜ ɹɡɵɤɨɜɨɦ ɫɨɫɬɚɜɟ. Ɋɨɫɫɢɣɫɤɢɣ 

ɭɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ ɢɫɩɵɬɵɜɚɟɬ ɫɭɳɟɫɬɜɟɧɧɨɟ 
ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɟ ɜɥɢɹɧɢɟ. ɋɩɟɰɢɚɥɢɫɬɵ ɫɮɟɪɵ ɭɩɪɚɜ-
ɥɟɧɢɹ ɜɵɧɭɠɞɟɧɵ ɨɜɥɚɞɟɜɚɬɶ ɬɚɤ ɧɚɡɵɜɚɟɦɵɦ «ɧɨɜɵɦ 

ɹɡɵɤɨɦ ɭɩɪɚɜɥɟɧɢɹ» [ȿ. ȼ. Ʉɨɥɨɬɧɢɧɚ 2003, ȼ. Ƚ. Ʉɨɫɬɨ-
ɦɚɪɨɜ 1994, Ʌ. ɉ. Ʉɪɵɫɢɧ 1992, 1996, 2000, ɋ. Ʌ. Ʉɭɲ-

ɧɟɪɭɤ 2011, ɇ. Ȼ. Ɋɭɠɟɧɰɟɜɚ 2002, Ɉ. Ƚ. ɋɤɜɨɪɰɨɜ 2009, 

ȿ. ȼ. ɋɤɜɨɪɟɰɤɚɹ 2002, ɇ. Ⱥ. ɋɵɬɢɧɚ 1999, Ɉ. ɋ. ɋɵɳɢɤɨɜ 
1998, Ⱥ. ɉ. ɑɭɞɢɧɨɜ 2011, Ɉ. Ʌ. ɘɞɢɧɚ 2012, 2013 ɢ ɞɪ.].

ɉɨɞ ɭɩɪɚɜɥɟɧɱɟɫɤɢɦ ɞɢɫɤɭɪɫɨɦ ɩɨɧɢɦɚɟɬɫɹ ɰɟɥɟ-
ɧɚɩɪɚɜɥɟɧɧɚɹ ɫɬɚɬɭɫɧɨ-ɪɨɥɟɜɚɹ ɪɟɱɟɜɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ 
ɥɸɞɟɣ, ɨɛɴɟɞɢɧɟɧɧɵɯ ɨɛɳɢɦɢ ɞɟɥɨɜɵɦɢ ɨɬɧɨɲɟɧɢ-

ɹɦɢ ɧɟ ɬɨɥɶɤɨ ɜɧɭɬɪɢ ɨɪɝɚɧɢɡɚɰɢɢ, ɧɨ ɬɚɤɠɟ ɢ ɜɧɟ ɟɟ. 
Ɍɚɤɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɞɨɥɠɧɚ ɛɚɡɢɪɨɜɚɬɶɫɹ ɧɚ ɧɨɪɦɚɯ 
ɞɟɥɨɜɨɝɨ ɫɨɨɛɳɟɫɬɜɚ [1, ɫ. 49–55].

Ɉɩɪɟɞɟɥɹɹ ɫɩɟɰɢɮɢɤɭ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ, 
ɧɟɨɛɯɨɞɢɦɨ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɞɚɧɧɵɣ ɜɢɞ ɞɢɫɤɭɪɫɚ ɢɦɟɟɬ 
ɨɝɪɚɧɢɱɟɧɢɹ, ɫɜɹɡɚɧɧɵɟ ɫ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɞɟɹɬɟɥɶ-
ɧɨɫɬɶɸ ɫɭɛɴɟɤɬɨɜ, ɚ ɬɚɤɠɟ, ɱɬɨ ɰɟɥɶɸ ɬɚɤɨɣ ɞɟɹɬɟɥɶ-
ɧɨɫɬɢ ɹɜɥɹɟɬɫɹ ɞɨɫɬɢɠɟɧɢɟ ɤɨɧɫɟɧɫɭɫɚ ɩɨ ɤɨɧɤɪɟɬɧɵɦ 

ɞɟɥɨɜɵɦ ɢ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɦ ɬɟɦɚɦ [2, ɫ. 4, 13, 17].

ȼɚɠɧɨɣ ɨɫɨɛɟɧɧɨɫɬɶɸ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ 
ɹɜɥɹɟɬɫɹ ɨɬɫɭɬɫɬɜɢɟ ɪɚɜɟɧɫɬɜɚ ɭɱɚɫɬɧɢɤɨɜ ɞɟɥɨɜɨɝɨ 
ɨɛɳɟɧɢɹ; ɪɭɤɨɜɨɞɢɬɟɥɶ ɜɫɟɝɞɚ ɢɦɟɟɬ «ɦɨɧɨɩɨɥɢɸ ɧɚ 
ɢɫɬɢɧɭ», ɬɨɝɞɚ ɤɚɤ, ɧɚɩɪɢɦɟɪ, ɜ ɧɚɭɱɧɨɦ ɞɢɫɤɭɪɫɟ ɜɫɟ 
ɭɱɚɫɬɧɢɤɢ ɧɚɭɱɧɨɝɨ ɨɛɳɟɧɢɹ ɢɦɟɸɬ ɪɚɜɧɵɟ ɩɪɚɜɚ [3, 

ɫ. 45].

ɋɨɜɪɟɦɟɧɧɵɣ ɭɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ ɯɚɪɚɤɬɟɪɢ-

ɡɭɟɬɫɹ ɪɚɡɧɨɨɛɪɚɡɢɟɦ ɫɭɳɟɫɬɜɭɸɳɢɯ ɜ ɧɟɦ ɦɟɬɚɮɨɪɢ-

ɱɟɫɤɢɯ ɦɨɞɟɥɟɣ, ɡɚɢɦɫɬɜɨɜɚɧɧɵɯ ɢɡ ɪɚɡɥɢɱɧɵɯ ɧɚɭɤ 
ɢ ɯɚɪɚɤɬɟɪɧɵɯ ɞɥɹ ɫɟɝɨɞɧɹɲɧɟɝɨ ɞɧɹ. Ɍɚɤɢɟ ɦɟɬɚɮɨɪɵ 

ɫɬɚɥɢ ɩɪɢɜɵɱɧɵɦɢ ɞɥɹ ɧɚɲɟɝɨ ɫɨɡɧɚɧɢɹ, ɩɨɷɬɨɦɭ ɦɵ 

ɡɚɱɚɫɬɭɸ ɧɟ ɨɛɪɚɳɚɟɦ ɜɧɢɦɚɧɢɹ ɧɚ ɢɯ ɦɟɬɚɮɨɪɢɱɟ-
ɫɤɭɸ ɩɪɢɪɨɞɭ. Ɇɟɬɚɮɨɪɢɱɟɫɤɚɹ ɦɨɞɟɥɶ «ɍɩɪɚɜɥɟɧɢɟ – 

ɷɬɨ ɧɚɭɤɚ», ɮɭɧɤɰɢɨɧɢɪɭɸɳɚɹ ɧɟ ɬɨɥɶɤɨ ɜ ɪɨɫɫɢɣɫɤɨɦ, 

ɧɨ ɢ ɜ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ, 
ɩɨɥɭɱɢɥɚ ɫɟɝɨɞɧɹ ɲɢɪɨɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ.

ɇɟɨɛɯɨɞɢɦɨ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɪɚɡɥɢɱɧɵɟ ɦɟɬɨɞɵ 

ɭɩɪɚɜɥɟɧɢɹ ɦɨɝɭɬ ɛɵɬɶ ɨɩɢɫɚɧɵ ɫ ɩɨɦɨɳɶɸ ɬɟɪɦɢɧɨɜ 
ɬɨɱɧɵɯ ɢ ɟɫɬɟɫɬɜɟɧɧɵɯ ɧɚɭɤ. ɑɬɨɛɵ ɪɭɤɨɜɨɞɢɬɶ ɨɪɝɚ-
ɧɢɡɚɰɢɹɦɢ ɪɚɡɥɢɱɧɨɝɨ ɦɚɫɲɬɚɛɚ, ɧɭɠɧɵ ɡɧɚɧɢɹ ɢɡ ɪɚɡ-
ɥɢɱɧɵɯ ɧɚɭɱɧɵɯ ɫɮɟɪ. Ɇɨɠɧɨ ɩɪɟɞɩɨɥɨɠɢɬɶ, ɱɬɨ ɷɬɢɦ 

ɮɚɤɬɨɦ ɨɛɴɹɫɧɹɟɬɫɹ ɢɧɬɟɧɫɢɜɧɨɟ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɧɚɭɱ-
ɧɵɯ ɦɟɬɚɮɨɪ ɜ ɪɟɱɢ ɪɭɤɨɜɨɞɢɬɟɥɟɣ [4, ɫ. 126–127].

Cɨɝɥɚɫɧɨ Ⱦɠ. Ʌɚɤɨɮɮɭ ɢ Ɇ. Ⱦɠɨɧɫɨɧɭ, ɩɪɟɞɫɬɚɜ-
ɥɟɧɧɵɟ ɜ ɧɚɲɟɣ ɪɚɛɨɬɟ ɦɚɬɟɦɚɬɢɱɟɫɤɢɟ, ɮɢɡɢɱɟɫɤɢɟ 
ɢ ɯɢɦɢɱɟɫɤɢɟ ɦɟɬɚɮɨɪɵ ɦɨɝɭɬ ɛɵɬɶ ɨɬɧɟɫɟɧɵ ɤ ɪɚɡ-
ɪɹɞɭ ɬɚɤ ɧɚɡɵɜɚɟɦɵɯ  . Ⱦɚɧɧɚɹ ɤɚɬɟ-
ɝɨɪɢɹ ɛɵɥɚ ɩɪɟɞɫɬɚɜɥɟɧɚ ɚɜɬɨɪɚɦɢ ɧɚ ɩɪɢɦɟɪɟ ɯɢɦɢ-

ɱɟɫɤɨɣ ɦɟɬɚɮɨɪɵ ɜ ɤɧɢɝɟ «Ɇɟɬɚɮɨɪɵ, ɤɨɬɨɪɵɦɢ ɦɵ 

ɠɢɜɟɦ». ɇɚɪɹɞɭ ɫ ɯɢɦɢɱɟɫɤɨɣ ɦɟɬɚɮɨɪɨɣ, ɪɚɫɫɦɨ-

ɬɪɟɧɧɵɟ ɧɚɦɢ ɮɢɡɢɱɟɫɤɢɟ ɢ ɦɚɬɟɦɚɬɢɱɟɫɤɢɟ ɦɟɬɚ-
ɮɨɪɵ ɞɚɸɬ ɜɨɡɦɨɠɧɨɫɬɶ ɩɨɩɵɬɚɬɶɫɹ «ɩɨ-ɧɨɜɨɦɭ» ɪɚɡ-
ɪɟɲɢɬɶ ɤɚɤ ɨɛɳɟɱɟɥɨɜɟɱɟɫɤɢɟ, ɬɚɤ ɢ ɭɩɪɚɜɥɟɧɱɟɫɤɢɟ 
ɩɪɨɛɥɟɦɵ. ɗɬɢ ɦɟɬɚɮɨɪɵ ɫɨɡɞɚɸɬ ɧɨɜɭɸ ɪɟɚɥɶɧɨɫɬɶ, 
ɚ ɧɟ ɩɪɨɫɬɨ ɢɧɬɟɪɩɪɟɬɢɪɭɸɬ ɫɭɳɟɫɬɜɭɸɳɭɸ ɞɟɣɫɬɜɢ-

ɬɟɥɶɧɨɫɬɶ [5, ɫ. 173–174].

ȼɫɥɟɞ ɡɚ Ⱦɠ. Ʌɚɤɨɮɮɨɦ ɢ Ɇ. Ⱦɠɨɧɫɨɧɨɦ ɦɵ ɩɨɥɚ-
ɝɚɟɦ, ɱɬɨ, ɜ ɫɥɟɞɫɬɜɢɟ ɬɨɝɨ, ɱɬɨ   ɦɨɝɭɬ 
ɫɬɚɧɨɜɢɬɶɫɹ ɫɨɫɬɚɜɥɹɸɳɟɣ ɩɨɧɹɬɢɣɧɨɣ ɫɢɫɬɟɦɵ, ɤɨɬɨ-
ɪɚɹ ɹɜɥɹɟɬɫɹ ɛɚɡɢɫɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, 

ɨɧɢ ɜ ɫɨɫɬɨɹɧɢɢ ɢɡɦɟɧɢɬɶ ɧɟ ɬɨɥɶɤɨ ɫɢɫɬɟɦɭ ɜ ɰɟɥɨɦ, 

ɧɨ ɬɚɤɠɟ ɫɨɡɞɚɧɧɵɟ ɟɸ ɞɟɣɫɬɜɢɹ ɢ ɩɪɟɞɫɬɚɜɥɟɧɢɹ.
Ⱦɥɹ ɪɭɤɨɜɨɞɢɬɟɥɹ ɥɸɛɨɝɨ ɡɜɟɧɚ ɜɚɠɧɵ ɪɟɡɭɥɶɬɚɬɵ 

ɫɜɨɢɯ ɞɟɣɫɬɜɢɣ. ɉɨɷɬɨɦɭ, ɢɫɯɨɞɹɳɢɟ ɨɬ ɧɟɝɨ ɭɤɚɡɚɧɢɹ 
ɢ ɩɪɢɤɚɡɵ, ɚ ɬɚɤɠɟ ɥɸɛɚɹ ɞɪɭɝɚɹ ɢɧɮɨɪɦɚɰɢɹ ɞɨɥɠɧɚ 
ɛɵɬɶ ɥɚɤɨɧɢɱɧɨɣ ɢ ɞɨɫɬɭɩɧɨɣ. ɇɚɢɛɨɥɟɟ ɭɫɩɟɲɧɵɦɢ 

ɞɥɹ ɜɵɩɨɥɧɟɧɢɹ ɤɨɦɦɭɧɢɤɚɬɢɜɧɨɣ ɮɭɧɤɰɢɢ ɜ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɨɤɚɡɚɥɢɫɶ ɧɚɭɱɧɵɟ ɦɟɬɚɮɨɪɵ.

Ɇɟɬɚɮɨɪɢɱɟɫɤɚɹ ɦɨɞɟɥɶ ɤɚɤ ɧɟɤɨɟ ɰɟɥɨɟ ɫɨɫɬɨɢɬ 
ɢɡ ɮɪɟɣɦɨɜ ɢ ɫɥɨɬɨɜ.  – ɷɬɨ ɫɬɪɭɤɬɭɪɚ ɞɚɧɧɵɯ, 
ɤɨɬɨɪɚɹ ɫɥɭɠɢɬ ɞɥɹ ɩɪɟɞɫɬɚɜɥɟɧɢɹ ɫɬɟɪɟɨɬɢɩɧɵɯ ɫɢɬɭ-
ɚɰɢɣ, ɨɫɨɛɟɧɧɨ ɩɪɢ ɫɬɪɭɤɬɭɪɢɡɚɰɢɢ ɛɨɥɶɲɢɯ ɨɛɴɟɦɨɜ 
ɢɧɮɨɪɦɚɰɢɢ [6, ɫ. 188], ɚ  – ɷɬɨ ɧɟɤɢɣ ɷɥɟɦɟɧɬ 
ɫɢɬɭɚɰɢɢ, ɜɤɥɸɱɚɸɳɢɣ ɤɚɤɭɸ-ɬɨ ɱɚɫɬɶ ɢɥɢ ɤɚɤɨɣ-ɬɨ 
ɚɫɩɟɤɬ ɮɪɟɣɦɚ ɢ ɟɝɨ ɤɨɧɤɪɟɬɢɡɚɰɢɸ [7, ɫ. 71].

Ⱥɧɚɥɢɡɢɪɭɹ ɮɪɟɣɦɵ ɢ ɫɥɨɬɵ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫ-
ɤɭɪɫɚ, ɦɟɬɚɮɨɪɢɱɟɫɤɢɯ ɦɨɞɟɥɟɣ ɢ ɫɬɟɪɟɨɬɢɩɨɜ, ɤɨɬɨ-
ɪɵɟ ɹɜɥɹɸɬɫɹ ɨɫɧɨɜɨɣ ɱɟɥɨɜɟɱɟɫɤɢɯ ɩɪɟɞɭɛɟɠɞɟɧɢɣ, 

ɦɵ ɩɨɥɭɱɚɟɦ ɜɨɡɦɨɠɧɨɫɬɶ ɫɦɨɞɟɥɢɪɨɜɚɬɶ ɤɨɝɧɢɬɢɜɧɭɸ 

ɨɫɧɨɜɭ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ [8, ɫ. 25], [9, c. 48].

Ⱦɥɹ ɨɩɢɫɚɧɢɹ ɞɚɧɧɨɣ ɦɨɞɟɥɢ ɜ ɪɨɫɫɢɣɫɤɨɦ ɢ ɚɧɝɥɨ-
ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɦɵ ɜɵɞɟɥɢɥɢ 

ɫɥɟɞɭɸɳɢɟ ɮɪɟɣɦɵ: «Ɏɢɡɢɱɟɫɤɢɟ ɹɜɥɟɧɢɹ», «ɏɢɦɢɱɟ-
ɫɤɢɟ ɹɜɥɟɧɢɹ» ɢ «Ɇɚɬɟɦɚɬɢɱɟɫɤɢɟ ɹɜɥɟɧɢɹ».

1.  «  –   -

»

ɋ ɮɢɡɢɱɟɫɤɢɦɢ ɹɜɥɟɧɢɹɦɢ ɫɜɹɡɚɧɚ ɜɫɹ ɧɚɲɚ ɠɢɡɧɶ, 
ɢ ɬɚɤɢɟ ɦɟɬɚɮɨɪɵ ɦɨɠɧɨ ɞɟɣɫɬɜɢɬɟɥɶɧɨ ɧɚɡɜɚɬɶ 
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«ɦɟɬɚɮɨɪɚɦɢ, ɤɨɬɨɪɵɦɢ ɦɵ ɠɢɜɟɦ». ȼ ɞɚɧɧɨɦ ɮɪɟɣɦɟ 
ɧɚɦɢ ɛɵɥɢ ɨɛɨɡɧɚɱɟɧɵ 6 ɫɥɨɬɨɜ ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ ɧɚɭɱ-
ɧɵɦ ɪɚɡɞɟɥɚɦ ɮɢɡɢɤɢ: «ɗɥɟɤɬɪɨɞɢɧɚɦɢɱɟɫɤɢɟ ɹɜɥɟ-
ɧɢɹ», «Ɇɟɯɚɧɢɱɟɫɤɢɟ ɹɜɥɟɧɢɹ», «Ɉɩɬɢɱɟɫɤɢɟ ɹɜɥɟɧɢɹ», 

«Ɍɟɪɦɨɞɢɧɚɦɢɱɟɫɤɢɟ ɹɜɥɟɧɢɹ», «Ƚɢɞɪɨɞɢɧɚɦɢɱɟɫɤɢɟ 
ɹɜɥɟɧɢɹ», «əɜɥɟɧɢɹ ɤɜɚɧɬɨɜɨɣ ɮɢɡɢɤɢ».

 1.1 «  »

Ɉɱɟɧɶ ɱɚɫɬɨ ɜ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ 

ɫɭɛɴɟɤɬɵ ɫɬɚɥɤɢɜɚɸɬɫɹ ɫ ɧɟɨɛɯɨɞɢɦɨɫɬɶɸ ɜɵɩɨɥɧɟ-
ɧɢɹ ɬɚɤɢɯ ɞɟɣɫɬɜɢɣ ɤɚɤ  , 

   ɢ ɬ.ɩ.

…     

  ,   -

,      (ȿ. Ɇɚɣ-

ɨɪɨɜɚ, ɍɉ № 15, ɚɜɝɭɫɬ 2006).

ȼ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ 
ɫ ɩɨɦɨɳɶɸ ɦɟɬɚɮɨɪɢɱɟɫɤɨɝɨ ɩɟɪɟɨɫɦɵɫɥɟɧɢɹ ɹɜɥɟɧɢɣ 

ɷɥɟɤɬɪɨɞɢɧɚɦɢɤɢ ɦɨɠɧɨ ɤɨɧɰɟɩɬɭɚɥɢɡɢɪɨɜɚɬɶ ɪɚɡɥɢɱ-
ɧɵɟ ɪɟɚɥɢɢ: to generate money, to energize staff, etc.

…This year’s food and beverage engineering program, 

which rejiggers the choices on room service and catering 

menus based on their popularity, has generated $20 million 

in extra revenue (Spencer E. Ante, BusinessWeek, October 

8, 2007).

 1.2 «  »

ȼ ɞɚɧɧɨɦ ɫɥɨɬɟ ɦɵ ɩɪɟɞɫɬɚɜɢɥɢ ɩɪɢɦɟɪɵ ɦɟɬɚ-
ɮɨɪɢɱɟɫɤɨɝɨ ɭɩɨɬɪɟɛɥɟɧɢɹ ɪɟɩɪɟɡɟɧɬɚɰɢɢ ɞɟɣɫɬɜɢɣ 

ɦɟɧɟɞɠɦɟɧɬɚ ɤɨɦɩɚɧɢɣ ɫ ɩɨɦɨɳɶɸ ɩɨɧɹɬɢɣ ɢ ɹɜɥɟ-
ɧɢɣ ɬɚɤɨɝɨ ɪɚɡɞɟɥɚ ɮɢɡɢɤɢ ɤɚɤ «Ɇɟɯɚɧɢɤɚ».

…    ,   

   … (Ɍ. Ⱥɧɧɟɧɤɨɜɚ, ɍɉ № 17, 

ɫɟɧɬɹɛɪɶ 2006).

…  ,   , 

   ,  ,  

    … (C. Ɋɚɠɟɜ, ɍɉ № 11, 

ɢɸɧɶ 2006).

Ɂɧɚɱɢɬɟɥɶɧɨɟ ɤɨɥɢɱɟɫɬɜɨ ɚɧɚɥɨɝɢɱɧɵɯ ɦɟɬɚɮɨ-

ɪɢɱɟɫɤɢɯ ɜɵɪɚɠɟɧɢɣ, ɫɜɹɡɚɧɧɵɯ ɫ ɞɚɧɧɵɦ ɪɚɡɞɟɥɨɦ 

ɮɢɡɢɤɢ, ɛɵɥɢ ɧɚɦɢ ɨɬɦɟɱɟɧɵ ɢ ɜ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ 

ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ.
…With the days of easy money over for private equity 

fi rms, CEOs are under intense pressure from their LBO 

bosses to squeeze profi ts out of acquired companies – or 

else… (Emily Thornton, BusinessWeek, November 5, 

2007).

 1.3 «  »

ȼ ɪɟɱɢ ɦɟɧɟɞɠɟɪɨɜ ɬɟɪɦɢɧɵ, ɫɜɹɡɚɧɧɵɟ ɫ ɨɩɬɢ-

ɱɟɫɤɢɦɢ ɹɜɥɟɧɢɹɦɢ, ɹɜɥɹɸɬɫɹ ɞɨɫɬɚɬɨɱɧɨ ɪɚɫɩɪɨ-

ɫɬɪɚɧɟɧɧɵɦɢ. Ʌɢɞɟɪɚɦ ɪɨɫɫɢɣɫɤɢɯ ɮɢɪɦ, ɚ ɬɚɤɠɟ 
ɋɒȺ ɢ Ȼɪɢɬɚɧɢɢ ɯɨɪɨɲɨ ɢɡɜɟɫɬɧɨ ɬɚɤɨɟ ɩɨɧɹɬɢɟ ɤɚɤ 
ɧɚɪɭɲɟɧɢɟ ɡɚɤɨɧɨɞɚɬɟɥɶɫɬɜɚ. ȼ ɫɨɫɬɚɜɟ ɬɚɤɢɯ ɧɚɪɭ-

ɲɟɧɢɣ ɢ ɭɤɥɨɧɟɧɢɟ ɨɬ ɭɩɥɚɬɵ ɧɚɥɨɝɨɜ, ɢ ɧɚɪɭɲɟ-
ɧɢɟ ɝɪɚɠɞɚɧɫɤɨɝɨ ɡɚɤɨɧɨɞɚɬɟɥɶɫɬɜɚ, ɢ ɦɧɨɝɢɟ ɞɪɭɝɢɟ 
ɜɢɞɵ. Ɇɨɠɧɨ ɩɪɟɞɩɨɥɨɠɢɬɶ, ɱɬɨ ɷɬɨ ɦɨɠɟɬ ɹɜɥɹɬɶɫɹ 

ɩɪɢɱɢɧɨɣ ɲɢɪɨɤɨɝɨ ɭɩɨɬɪɟɛɥɟɧɢɹ ɤɚɤ ɜ ɪɨɫɫɢɣɫɤɨɦ, 

ɬɚɤ ɢ ɜ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɞɢɫɤɭɪɫɟ ɦɟɬɚɮɨɪ, ɫɜɹ-
ɡɚɧɧɵɯ ɫ  , « » 

  . Ɍɚɤɠɟ ɞɨɫɬɚɬɨɱɧɨ ɚɤɬɢɜɧɨ ɢɫɩɨɥɶ-
ɡɭɸɬɫɹ ɪɨɫɫɢɣɫɤɢɦɢ ɦɟɧɟɞɠɟɪɚɦɢ ɦɟɬɚɮɨɪɵ, ɫɜɹɡɚɧ-

ɧɵɟ ɫ   , -

    ɢ ɬ.ɞ.

…  « »   ,  -

    … (Ⱥ. Ɍɚɪɚɫɨɜ, ɍɉ 

№ 19, ɨɤɬɹɛɪɶ 2006).

…   ,    

     -

… (Ⱥ. Ɍɚɪɚɫɨɜ, ɍɉ № 19, ɨɤɬɹɛɪɶ 2006).

ȼ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɞɢɫɤɭɪɫɟ ɚɧɚɥɨɝɢɱɧɵɟ 
ɦɟɬɚɮɨɪɵ ɞɨɫɬɚɬɨɱɧɨ ɱɚɫɬɨ ɚɤɬɭɚɥɢɡɢɪɭɸɬɫɹ ɫ ɰɟɥɶɸ 

ɨɫɦɵɫɥɟɧɢɹ ɞɟɹɬɟɥɶɧɨɫɬɢ ɪɭɤɨɜɨɞɢɬɟɥɟɣ. ȼ ɞɚɧɧɨɦ 

ɫɥɨɬɟ ɩɪɟɞɫɬɚɜɥɟɧɵ ɚɧɚɥɨɝɢɱɧɵɟ ɦɟɬɚɮɨɪɵ: to be 

refl ected ɢ transparency. ɂɯ ɭɩɨɬɪɟɛɥɟɧɢɟ ɢɦɟɟɬ ɩɪɚɤ-
ɬɢɱɟɫɤɢ ɨɞɢɧɚɤɨɜɭɸ ɱɚɫɬɨɬɧɨɫɬɶ ɫ ɦɟɬɚɮɨɪɚɦɢ ɜ ɪɭɫ-
ɫɤɨɦ ɹɡɵɤɟ.

…These new responsibilities have to be refl ected in 

management research too. (Ferghal Blaney, http://fi nd.

galegroup.com, 27.10.2007).

…But private equity itself is ready to respond to public 

pressure by agreeing to voluntary codes of transparency 

(John Perth, The Economist, January 19, 2008).

Ɇɟɬɚɮɨɪɵ, ɫɜɹɡɚɧɧɵɟ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɨɩɬɢɱɟ-
ɫɤɢɯ ɩɪɢɛɨɪɨɜ, ɚɤɬɢɜɧɨ ɭɩɨɬɪɟɛɥɹɸɬɫɹ ɜ ɚɧɝɥɨ-ɚɦɟɪɢ-

ɤɚɧɫɤɨɣ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɪɟɱɢ, ɧɚɩɪɢɦɟɪ, to be viewed 

through the lens, ɱɬɨ, ɤɚɤ ɦɵ ɩɨɥɚɝɚɟɬ, ɦɨɠɟɬ ɨɬɪɚɠɚɬɶ 
ɩɪɨɛɥɟɦɭ ɡɚɤɨɧɨɩɨɫɥɭɲɚɧɢɹ, ɫɭɳɟɫɬɜɭɸɳɭɸ ɫɪɟɞɢ 

ɪɭɤɨɜɨɞɢɬɟɥɟɣ ɥɸɛɨɝɨ ɡɜɟɧɚ.
…Research, viewed through the lens of referents 

facilitates a new understanding of research potential 

(Ferghal Blaney, http://fi nd.galegroup.com, 27.10.2007).

 1.4 «  »

ȼ ɪɨɫɫɢɣɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɫɭɛɴɟɤɬɵ 

ɞɟɥɨɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɦɨɝɭɬ ɨɛɥɚɞɚɬɶ ɬɚɤɢɦɢ ɜɚɠɧɵɦɢ 

ɞɥɹ ɬɟɪɦɨɞɢɧɚɦɢɤɢ ɫɜɨɣɫɬɜɚɦɢ ɤɚɤ   -

, ɢɫɩɵɬɵɜɚɬɶ ɜɫɟɜɨɡɦɨɠɧɵɟ ɦɟɬɚɮɨɪɢɱɟɫɤɢɟ 
. ɋ ɧɚɲɟɣ ɬɨɱɤɢ ɡɪɟɧɢɹ, ɞɥɹ ɨɛɨɡɧɚɱɟɧɢɹ 

ɥɢɱɧɨɫɬɧɵɯ ɢ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɤɚɱɟɫɬɜ ɫɭɛɴɟɤɬɨɜ 
ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɚɤɬɭɚɥɶɧɵ ɦɟɬɚɮɨɪɵ 

ɜɵɞɟɥɟɧɧɨɝɨ ɧɚɦɢ ɫɥɨɬɚ.
… , ,   

 –     -

   (Ⱥ. ɋɩɢɰɵɧɚ, Ʉɚɪɶɟɪɚ № 3, ɦɚɪɬ 2007).

…      ,  

  - ? 

(Ɋ. Ʌɭɤɢɱ, ɍɉ № 13, ɢɸɥɶ 2006).

ɉɨɞɨɛɧɵɟ ɩɨɧɹɬɢɹ ɜɵɲɟ ɧɚɡɜɚɧɧɨɝɨ ɪɚɡɞɟɥɚ 
ɦɨɠɧɨ ɜɫɬɪɟɬɢɬɶ ɤɚɤ ɭ ɚɧɝɥɢɣɫɤɢɯ, ɬɚɤ ɢ ɭ ɚɦɟɪɢɤɚɧ-

ɫɤɢɯ ɚɜɬɨɪɨɜ, ɩɵɬɚɸɳɢɯɫɹ ɨɫɦɵɫɥɢɬɶ ɞɟɹɬɟɥɶɧɨɫɬɶ 
ɪɭɤɨɜɨɞɢɬɟɥɟɣ ɢ ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɧɢɦɢ ɜ ɜɢɞɟ 
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ɦɟɬɚɮɨɪ. Ⱦɚɧɧɵɣ ɫɥɨɬ ɩɪɟɞɫɬɚɜɥɟɧ ɬɚɤɢɦɢ ɦɟɬɚɮɨ-

ɪɚɦɢ, ɤɚɤ: tough decisions, hard law, soft rules, hot-selling 

earphones ɢ ɞɪ.
… “It’s been a terrible day for the bank,” he says. 

“We’ve had to make some very tough decision (Robin 

Turner, http://fi nd.galegroup.com, 27.10.2007).

…Anders Hermansen, who fashioned the 

company’s hot – selling $160 A8 earphones, wrestled 

for weeks with the concept (Jay Creene, BusinessWeek, 

November 5, 2007).

 1.5 «  »

ȿɫɥɢ ɪɭɤɨɜɨɞɢɬɟɥɶ ɜɥɚɞɟɧɢɟ ɡɧɚɧɢɹɦɢ ɜ ɨɛɥɚɫɬɢ 

ɝɢɞɪɨɞɢɧɚɦɢɤɢ, ɬɨ ɦɨɠɧɨ ɩɪɟɞɩɨɥɨɠɢɬɶ, ɱɬɨ ɭ ɧɟɝɨ 
ɫɭɳɟɫɬɜɭɟɬ ɜɨɡɦɨɠɧɨɫɬɶ ɨɫɦɵɫɥɢɬɶ ɢ ɜɵɪɚɡɢɬɶ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɢɟ ɪɟɚɥɢɢ, ɢɫɩɨɥɶɡɭɹ ɩɨɧɹɬɢɹ ɞɚɧɧɨɝɨ ɪɚɡɞɟɥɚ 
ɮɢɡɢɤɢ. ɋɭɛɴɟɤɬɵ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɨɛɨɢɯ 
ɬɢɩɨɜ ɞɢɫɤɭɪɫɚ ɦɨɝɭɬ ɨɛɥɚɞɚɬɶ ɫɜɨɣɫɬɜɚɦɢ -

 (turbulence).

…      

     

,     … 

(ɋ. ɉɚɧɚɫɟɧɤɨ, ɍɉ № 5, ɚɜɝɭɫɬ 2006).

…Pure research, based on the chaos theory, may come 

up with an idea that self-organisation is a better form of 

achieving coordination under turbulent environmental 

conditions (Robin Turner, http://find.galegroup.com, 

27.10.2007).

 1.6 «   »

ɉɪɟɞɫɬɚɜɥɟɧɧɵɣ ɫɥɨɬ ɛɵɥ ɜɵɞɟɥɟɧ ɧɚɦɢ ɥɢɲɶ 
ɜ ɪɨɫɫɢɣɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɢ ɩɪɟɞɫɬɚɜɥɟɧ 

ɞɨɫɬɚɬɨɱɧɨ ɧɟɦɧɨɝɨɱɢɫɥɟɧɧɵɦɢ, ɧɨ ɜɫɟ-ɬɚɤɢ ɜɫɬɪɟɱɚ-
ɸɳɢɦɢɫɹ ɜ ɪɟɱɢ ɧɚɲɢɯ ɦɟɧɟɞɠɟɪɨɜ ɦɟɬɚɮɨɪɢɱɟɫɤɢɦɢ 

ɜɵɪɚɠɟɧɢɹɦɢ ɢɡ ɨɛɥɚɫɬɢ ɤɜɚɧɬɨɜɨɣ ɮɢɡɢɤɢ, ɬɚɤɢɦɢ 

ɤɚɤ  ɢ  .

…  –       

     ,  

   (Ⱥ. Ɇɨɢɫɟɟɜ, ɍɉ № 17, ɫɟɧɬɹɛɪɶ 2007).

2.  «  –   -

»

ɉɪɟɞɫɬɚɜɥɟɧɧɵɟ ɜ ɞɚɧɧɨɦ ɮɪɟɣɦɟ ɦɟɬɚɮɨɪɵ ɧɟ 
ɦɟɧɟɟ ɩɨɩɭɥɹɪɧɵ, ɱɟɦ ɮɢɡɢɱɟɫɤɢɟ ɢ ɦɚɬɟɦɚɬɢɱɟɫɤɢɟ, 
ɯɨɬɹ ɢɯ ɱɚɫɬɨɬɧɨɫɬɶ ɧɟɫɤɨɥɶɤɨ ɧɢɠɟ, ɱɟɦ ɭ ɩɨɫɥɟɞɧɢɯ. 
Ɇɵ ɩɪɟɞɩɨɥɚɝɚɟɦ, ɱɬɨ ɞɚɧɧɵɣ ɮɚɤɬ ɫɜɹɡɚɧ ɫ ɬɟɦ, ɱɬɨ 
ɱɚɫɬɢɱɧɨ ɯɢɦɢɱɟɫɤɢɟ ɦɟɬɚɮɨɪɵ ɩɪɨɢɫɯɨɞɹɬ ɨɬ ɮɢɡɢɱɟ-
ɫɤɢɯ ɦɟɬɚɮɨɪ, ɢ ɧɟ ɜɫɟɝɞɚ ɦɨɠɧɨ ɩɪɨɜɟɫɬɢ ɦɟɠɞɭ ɧɢɦɢ 

ɱɟɬɤɭɸ ɪɚɡɞɟɥɢɬɟɥɶɧɭɸ ɥɢɧɢɸ.

ɋɪɟɞɢ ɪɨɫɫɢɣɫɤɢɯ ɭɩɪɚɜɥɟɧɱɟɫɤɢɯ ɦɟɬɚɮɨɪ ɜɫɬɪɟ-
ɱɚɸɬɫɹ ɬɚɤɢɟ ɜɵɪɚɠɟɧɢɹ, ɫɜɹɡɚɧɧɵɟ ɫ ɯɢɦɢɟɣ, ɤɚɤ: 

,   , -

,   .

…     -

  ,    -

  –    

 ,    -

   (Ɍ. ɏɨɯɥɨɜɚ, ɍɉ№ 17, ɫɟɧ-

ɬɹɛɪɶ 2007).

…     -

,       -

  (ȿ. Ɇɚɣɨɪɨɜɚ, ɍɉ № 15, ɚɜɝɭɫɬ 2006).

ȼ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɞɢɫɤɭɪɫɟ ɞɥɹ ɨɩɢɫɚɧɢɹ ɞɟɹ-
ɬɟɥɶɧɨɫɬɢ ɫɭɛɴɟɤɬɨɜ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ 

ɬɚɤɠɟ ɢɫɩɨɥɶɡɭɸɬɫɹ ɯɢɦɢɱɟɫɤɢɟ ɦɟɬɚɮɨɪɵ: absorbing, 

erosion, penetration, meltdown, etc.

…Large companies will fi nd ways of working with – 

and sometimes absorbing – successful social ventures (“Do 

it right”, The Economist, January 19, 2008).

…But his fear is that such a setup would erode the value 

of the regular season (Geoff Gloeckler, BusinessWeek, 

October 8, 2007).

3.  «  –   

»

Ɋɚɫɫɦɚɬɪɢɜɚɟɦɵɣ ɮɪɟɣɦ ɫɬɪɭɤɬɭɪɢɪɨɜɚɧ ɬɚɤɢɦɢ 

ɫɥɨɬɚɦɢ, ɤɚɤ: «Ⱥɥɝɟɛɪɚɢɱɟɫɤɢɟ ɞɟɣɫɬɜɢɹ» ɢ «Ƚɟɨɦɟ-
ɬɪɢɱɟɫɤɢɟ ɩɨɧɹɬɢɹ».

 3.1 «  »

Ⱦɚɧɧɵɣ ɫɥɨɬ ɞɟɦɨɧɫɬɪɢɪɭɟɬ ɜɫɟɜɨɡɦɨɠɧɵɟ ɞɟɣ-

ɫɬɜɢɹ ɥɢɞɟɪɨɜ ɩɨɫɪɟɞɫɬɜɨɦ ɦɟɬɚɮɨɪ, ɩɪɟɞɫɬɚɜɥɹɸɳɢɯ 
ɪɚɡɥɢɱɧɵɟ ɚɥɝɟɛɪɚɢɱɟɫɤɢɟ ɦɚɧɢɩɭɥɹɰɢɢ ɢ ɩɨɧɹɬɢɹ. 
ɇɚɩɪɢɦɟɪ,   ,  

   .

…    , , ,  -

       

 (Ɋ. Ʌɭɤɢɱ, ɍɉ № 13 ɢɸɥɶ 2006).

ɋɪɟɞɢ ɧɚɢɛɨɥɟɟ ɩɨɩɭɥɹɪɧɵɯ ɦɟɬɚɮɨɪ ɜ ɚɧɝɥɨ-

ɚɦɟɪɢɤɚɧɫɤɨɦ ɞɢɫɤɭɪɫɟ ɦɨɠɧɨ ɜɵɞɟɥɢɬɶ ɫɥɟɞɭɸɳɢɟ: 
multiply, divide.

…Minority Businesses Multiply But Still Lag Whites… 

(John Tozzi, http://www.businessweek.com, 20.10.10).

 3.2 «  »

Ɇɟɬɚɮɨɪɢɱɟɫɤɨɟ ɭɩɨɬɪɟɛɥɟɧɢɟ ɝɟɨɦɟɬɪɢɱɟɫɤɢɯ 
ɩɨɧɹɬɢɣ ɛɵɥɨ ɨɛɧɚɪɭɠɟɧɨ ɧɚɦɢ ɜ ɩɪɨɰɟɫɫɟ ɢɫɫɥɟɞɨɜɚ-
ɧɢɹ ɪɨɫɫɢɣɫɤɢɯ ɭɩɪɚɜɥɟɧɱɟɫɤɢɯ ɬɟɤɫɬɨɜ: , -

, ,   .

…       

       

   ? (Ɋ. Ʌɭɤɢɱ, ɍɉ 

№ 13 ɢɸɥɶ 2006).

Ⱦɥɹ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫ-
ɤɭɪɫɚ ɯɚɪɚɤɬɟɪɧɵ ɬɚɤɢɟ ɦɟɬɚɮɨɪɢɱɟɫɤɢɟ ɨɛɪɚɡɵ ɤɚɤ: 
symmetry, pyramid, circle, vertical/horizontal, oval, line.

…The framework is also fl exible in terms spreading 

the pyramidal base further down towards further inquiry 

through dissection (K. Sankaran, http://fi nd.galegroup.com, 

27.10.2007).

ȼ ɪɟɡɭɥɶɬɚɬɟ ɧɚɲɟɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɦɵ ɩɪɢɲɥɢ 

ɤ ɜɵɜɨɞɭ, ɱɬɨ ɧɚɭɱɧɵɟ ɦɟɬɚɮɨɪɵ ɱɚɳɟ ɢɫɩɨɥɶɡɭɸɬɫɹ 
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ɜ ɪɟɱɢ ɪɨɫɫɢɣɫɤɢɯ ɪɭɤɨɜɨɞɢɬɟɥɟɣ, ɱɟɦ ɫɪɟɞɢ ɥɢɞɟ-
ɪɨɜ Ⱥɧɝɥɢɢ ɢ ɋɨɟɞɢɧɟɧɧɵɯ ɒɬɚɬɨɜ Ⱥɦɟɪɢɤɢ. Ɇɵ 

ɩɨɥɚɝɚɟɦ, ɱɬɨ, ɜɨ-ɩɟɪɜɵɯ, ɭɩɨɬɪɟɛɥɟɧɢɟ ɢɫɫɥɟɞɭɟ-
ɦɵɯ ɧɚɦɢ ɦɟɬɚɮɨɪ, ɜ ɱɚɫɬɧɨɫɬɢ, ɜ ɪɟɱɢ ɪɨɫɫɢɣɫɤɢɯ 
ɦɟɧɟɞɠɟɪɨɜ, ɫɜɹɡɚɧɨ ɫ ɩɟɪɟɞɨɜɵɦ ɪɚɡɜɢɬɢɟɦ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɨɣ ɧɚɭɤɢ ɜ Ɋɨɫɫɢɢ. Ɋɭɤɨɜɨɞɢɬɟɥɢ ɦɨɝɭɬ ɨɩɟ-
ɪɢɪɨɜɚɬɶ ɩɨɞɨɛɧɵɦɢ ɦɟɬɚɮɨɪɚɦɢ, ɱɬɨɛɵ ɭɤɪɚɫɢɬɶ 
ɢ ɜɨɡɜɵɫɢɬɶ ɫɜɨɸ ɪɟɱɶ. ɋ ɰɟɥɶɸ ɩɨɜɵɲɟɧɢɹ ɢɧɮɨɪ-

ɦɚɰɢɨɧɧɨɣ ɫɨɫɬɚɜɥɹɸɳɟɣ, ɫ ɬɨɱɤɢ ɡɪɟɧɢɹ ɪɨɫɫɢɣɫɤɨɝɨ 
ɭɩɪɚɜɥɟɧɰɚ, ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɧɚɭɱɧɨɣ ɦɟɬɚɮɨɪɵ ɩɨɦɨ-

ɝɚɟɬ ɭɩɪɨɫɬɢɬɶ ɭɜɟɥɢɱɢɜɚɸɳɟɟɫɹ ɱɢɫɥɨ ɧɨɜɵɯ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɢɯ ɹɜɥɟɧɢɣ ɢ ɩɨɧɹɬɢɣ, ɤɨɬɨɪɵɟ ɬɪɟɛɭɟɬɫɹ ɜɨɫ-
ɩɪɢɧɹɬɶ ɫɥɭɲɚɸɳɟɦɭ, ɚ ɝɨɜɨɪɹɳɟɦɭ ɩɪɨɳɟ ɨɛɴɹɫɧɢɬɶ 
ɫɨɞɟɪɠɚɧɢɟ ɧɨɜɵɯ ɩɪɟɞɦɟɬɨɜ ɢ ɹɜɥɟɧɢɣ.

Ɏɢɡɢɱɟɫɤɚɹ ɦɟɬɚɮɨɪɚ ɹɜɥɹɟɬɫɹ ɧɚɢɛɨɥɟɟ ɜɫɬɪɟɱɚ-
ɟɦɨɣ ɜ ɞɚɧɧɨɣ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɦɨɞɟɥɢ, ɦɟɧɟɟ ɱɚɫɬɨɬ-
ɧɨɣ ɹɜɥɹɟɬɫɹ ɦɚɬɟɦɚɬɢɱɟɫɤɚɹ ɦɟɬɚɮɨɪɚ ɢ ɦɟɧɶɲɟ 
ɜɫɟɝɨ ɜ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɢɫɩɨɥɶɡɭɟɬɫɹ ɯɢɦɢ-

ɱɟɫɤɚɹ ɦɟɬɚɮɨɪɚ.
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