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ɩɪɟɩɨɞɚɜɚɬɟɥɶ ɫɩɟɰɢɚɥɶɧɵɯ ɞɢɫɰɢɩɥɢɧ, ȿɤɚɬɟɪɢɧɛɭɪɝɫɤɢɣ ɷɤɨɧɨɦɢɤɨ-ɬɟɯɧɨɥɨɝɢɱɟɫɤɢɣ ɤɨɥɥɟɞɠ (Ɋɨɫɫɢɹ), 620085, Ɋɨɫɫɢɹ, 
ɝ. ȿɤɚɬɟɪɢɧɛɭɪɝ, ɭɥ. Ⱥɤɚɞɟɦɢɤɚ ɒɜɚɪɰɚ, ɞ. 2/1, ɤɜ. 74, zhanna-bodrova@yandex.ru

 . .

ɞɨɤɬɨɪ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɧɚɭɤ, ɩɪɨɮɟɫɫɨɪ ɤɚɮɟɞɪɵ ɷɤɨɧɨɦɢɤɢ ɢ ɭɩɪɚɜɥɟɧɢɹ ɍɪɚɥɶɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɭɩɪɚɜɥɟɧɢɹ – ɮɢɥɢɚɥɚ, 
Ɋɨɫɫɢɣɫɤɚɹ ɚɤɚɞɟɦɢɹ ɧɚɪɨɞɧɨɝɨ ɯɨɡɹɣɫɬɜɚ ɢ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɣ ɫɥɭɠɛɵ ɩɪɢ ɉɪɟɡɢɞɟɧɬɟ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ (Ɋɨɫɫɢɹ), 

620990, Ɋɨɫɫɢɹ, ɝ. ȿɤɚɬɟɪɢɧɛɭɪɝ, ɭɥ. 8 Ɇɚɪɬɚ, ɞ. 66, port-all@mail.ru

ɍȾɄ 339.138

ȻȻɄ 65.050.2

. Ɋɨɥɶ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɜ ɩɨɜɵɲɟɧɢɢ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɫɬɨɢɦɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ
. ɂɫɫɥɟɞɨɜɚɧɢɟ ɧɚɩɪɚɜɥɟɧɨ ɧɚ ɢɡɭɱɟɧɢɟ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɢ ɢɯ ɜɥɢɹɧɢɹ ɧɚ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢ-

ɱɟɫɤɨɟ ɛɥɚɝɨɫɨɫɬɨɹɧɢɟ ɬɟɪɪɢɬɨɪɢɢ.

. ɂɫɫɥɟɞɨɜɚɧɢɟ ɛɚɡɢɪɭɟɬɫɹ ɧɚ ɢɡɭɱɟɧɢɢ, ɚɧɚɥɢɡɟ ɢ ɫɢɫɬɟɦɚɬɢɡɚɰɢɢ ɢɧɮɨɪɦɚɰɢɢ ɬɟɨɪɟɬɢɱɟɫɤɢɯ ɢɫɬɨɱ-
ɧɢɤɨɜ ɩɨ ɬɟɦɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɢ ɢɡɥɨɠɟɧɢɢ ɚɜɬɨɪɫɤɢɯ ɩɨɞɯɨɞɨɜ.

. ȼ ɞɚɧɧɨɦ ɢɫɫɥɟɞɨɜɚɧɢɢ ɪɚɫɫɦɨɬɪɟɧɵ ɫɨɜɪɟɦɟɧɧɵɟ ɩɨɞɯɨɞɵ ɤ ɢɧɫɬɪɭɦɟɧɬɚɦ ɦɚɪɤɟɬɢɧɝɚ ɬɟɪɪɢ-

ɬɨɪɢɣ, ɮɨɪɦɢɪɨɜɚɧɢɸ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ. ɉɪɟɞɥɨɠɟɧɨ ɚɜɬɨɪɫɤɨɟ ɨɩɪɟɞɟɥɟɧɢɟ ɤɚɬɟ-
ɝɨɪɢɢ ɦɭɡɟɣɧɵɟ ɭɫɥɭɝɢ. ɉɪɨɚɧɚɥɢɡɢɪɨɜɚɧ ɡɚɪɭɛɟɠɧɵɣ ɢ ɨɬɟɱɟɫɬɜɟɧɧɵɣ ɨɩɵɬ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪ-
ɤɟɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ, ɪɚɫɫɦɨɬɪɟɧɵ ɨɫɧɨɜɧɵɟ ɦɟɪɨɩɪɢɹɬɢɹ ɩɨ ɩɨɜɵɲɟɧɢɸ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɢ 

ɜ Ɋɨɫɫɢɢ, ɜɵɞɟɥɟɧɵ ɩɪɢɨɪɢɬɟɬɧɵɟ ɡɚɞɚɱɢ, ɫɜɹɡɚɧɧɵɟ ɫ ɪɚɡɜɢɬɢɟɦ ɪɨɫɫɢɣɫɤɢɯ ɬɟɪɪɢɬɨɪɢɣ.

 . ɇɚɭɱɧɚɹ ɧɨɜɢɡɧɚ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɢɫɫɥɟɞɨɜɚɧɢɢ ɜɡɚɢɦɨɫɜɹɡɢ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɬɟɪ-
ɪɢɬɨɪɢɣ ɢ ɩɨɜɵɲɟɧɢɹ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɣ ɡɚ ɫɱɟɬ ɦɭɡɟɣɧɵɯ ɭɫɥɭɝ.

 : ɢɧɫɬɪɭɦɟɧɬɵ ɦɚɪɤɟɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ, ɢɧɜɟɫɬɢɰɢɨɧɧɚɹ ɫɬɨɢɦɨɫɬɶ ɬɟɪɪɢɬɨɪɢɢ, ɢɧɜɟɫɬɢɰɢɨɧ-

ɧɚɹ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɶ ɬɟɪɪɢɬɨɪɢɢ, ɦɭɡɟɣɧɵɟ ɭɫɥɭɝɢ.

EXPERIENCE OF USING MARKETING TOOLS TO ENHANCE 
THE INVESTMENT VALUE OF THE TERRITORY

Bodrova Z. A.

Lecturer of special disciplines, Ekaterinburg Economic-Technological College (Russia), ap. 74, 2/1 Schwartza str., Ekaterinburg, 

Russia, 620085, zhanna-bodrova@yandex.ru

Loginov M. P.

Doctor of Science (Economics), Professor of the Economics and Management Department, the Urals Institute of Management – 

Branch of the Russian Presidential Academy of National Economy and Public Administration (Russia), 66 8 Marta str., Ekaterinburg, 

Russia, 620990, port-all@mail.ru

Subject. The role of marketing tools in enhancing the investment value of the territory.

Purpose. Research is aimed at studying the marketing tools and their impact on socio-economic welfare of the ter-

ritory.

Methods. The study is based on research, analysis and systematization of information of theoretical sources on the 

subject of research and presentation of the authoring approaches.
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Results. This study examined contemporary approaches to marketing tools of the territories, formation of investment 

attractiveness of the territory. The authors proposed a copyright defi nition of the category museum services”; analyzed 

foreign and domestic experience of using marketing tools of the territories, considered the main activities to enhance the 

investment attractiveness of Russia, highlighted the priorities associated with the development of the Russian territories.

Scientifi c novelty. Scientifi c novelty and originality consist in the study of relationship of marketing tools of the ter-

ritories and enhancement of the investment attractiveness of the territories at the expense of museum services.

Keywords: marketing tools of the territories, investment value of the territory, investment attractiveness of the terri-

tory, museum services.

ȼɨɩɪɨɫɚɦ ɩɨɜɵɲɟɧɢɹ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚ-
ɬɟɥɶɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ ɩɨɫɜɹɳɟɧɨ ɦɧɨɠɟɫɬɜɨ ɨɬɟɱɟ-
ɫɬɜɟɧɧɵɯ ɢ ɡɚɪɭɛɟɠɧɵɯ ɢɫɫɥɟɞɨɜɚɧɢɣ. Ɉɞɧɚɤɨ, ɜ ɫɬɨ-
ɪɨɧɟ ɨɫɬɚɟɬɫɹ ɜɨɩɪɨɫ ɩɨɜɵɲɟɧɢɹ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɢɥɢ 

ɛɚɥɚɧɫɨɜɨɣ ɫɬɨɢɦɨɫɬɢ ɢɦɟɸɳɢɯɫɹ ɚɤɬɢɜɨɜ, ɜɤɥɸɱɚɹ 
ɡɟɦɥɸ, ɨɛɴɟɤɬɵ ɧɟɞɜɢɠɢɦɨɫɬɢ ɢ ɬ.ɩ.

ɋɥɟɞɭɟɬ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɩɨɜɵɲɟɧɢɟ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ 

ɫɬɨɢɦɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ ɩɪɢɜɨɞɢɬ ɤ ɩɨɜɵɲɟɧɢɸ ɢ ɢɧɜɟ-
ɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɢ. ȼ ɤɚɱɟɫɬɜɟ ɩɪɢɦɟɪɚ 
ɤ ɞɚɧɧɨɦɭ ɬɟɡɢɫɭ ɦɨɠɧɨ ɩɪɢɜɟɫɬɢ ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɫɬɚɧ-

ɰɢɢ ɦɟɬɪɨ ɜ ɭɞɚɥɟɧɧɨɦ ɨɬ ɰɟɧɬɪɚ ɪɚɣɨɧɟ, ɤɨɝɞɚ ɫɬɨɢ-

ɦɨɫɬɶ ɨɛɴɟɤɬɨɜ ɧɟɞɜɢɠɢɦɨɫɬɢ ɡɧɚɱɢɬɟɥɶɧɨ ɜɵɪɚɫɬɚɟɬ 
ɜ ɰɟɧɟ, ɭɜɟɥɢɱɢɜɚɹɫɶ ɢɧɨɝɞɚ ɜ ɧɟɫɤɨɥɶɤɨ ɪɚɡ.

ɂɧɜɟɫɬɢɰɢɨɧɧɵɣ ɪɨɫɬ ɫɬɨɢɦɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ 

ɨɡɧɚɱɚɟɬ ɫɨɯɪɚɧɟɧɢɟ ɫɬɨɢɦɨɫɬɢ ɢɦɟɸɳɢɯɫɹ ɚɤɬɢɜɨɜ 
ɢ ɡɧɚɱɢɬɟɥɶɧɨɟ ɭɜɟɥɢɱɟɧɢɟ ɫɬɨɢɦɨɫɬɢ ɜ ɛɭɞɭɳɟɦ, ɱɬɨ 
ɜɫɟɝɞɚ ɩɪɢɜɥɟɤɚɟɬ ɢɧɜɟɫɬɨɪɨɜ.

ɍɜɟɥɢɱɟɧɢɟ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɫɬɨɢɦɨɫɬɢ ɬɟɪɪɢɬɨ-

ɪɢɢ ɜɨɡɦɨɠɧɨ ɤɚɤ ɡɚ ɫɱɟɬ ɫɬɪɨɢɬɟɥɶɫɬɜɚ ɤɚɤɢɯ-ɥɢɛɨ 
ɨɛɴɟɤɬɨɜ ɧɟɞɜɢɠɢɦɨɫɬɢ, ɬɚɤ ɢ ɡɚ ɫɱɟɬ ɫɨɡɞɚɧɢɹ ɧɟɦɚ-
ɬɟɪɢɚɥɶɧɵɯ ɚɤɬɢɜɨɜ. Ȼɨɥɟɟ ɩɨɞɪɨɛɧɨ ɫ ɦɟɬɨɞɢɱɟ-
ɫɤɢɦɢ ɩɨɞɯɨɞɚɦɢ ɩɨ ɢɫɩɨɥɶɡɨɜɚɧɢɸ ɦɚɪɤɟɬɢɧɝɚ ɬɟɪ-

ɪɢɬɨɪɢɢ ɦɨɠɧɨ ɨɡɧɚɤɨɦɢɬɶɫɹ ɜ ɪɚɛɨɬɟ ɀ. Ⱥ. Ȼɨɞɪɨɜɨɣ 

ɢ Ɇ. ɉ. Ʌɨɝɢɧɨɜɚ. Ɍɟɪɪɢɬɨɪɢɚɥɶɧɵɣ ɦɚɪɤɟɬɢɧɝ ɤɚɤ 
ɢɧɫɬɪɭɦɟɧɬ ɩɪɢɜɥɟɱɟɧɢɹ ɢɧɜɟɫɬɢɰɢɣ [3].

ɇɚɢɦɟɧɟɟ ɡɚɬɪɚɬɧɨ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɧɟɦɚɬɟɪɢɚɥɶ-
ɧɵɯ ɚɤɬɢɜɨɜ, ɫɨɡɞɚɧɧɵɯ ɧɚ ɨɫɧɨɜɟ ɦɚɪɤɟɬɢɧɝɚ ɭɫɥɭɝ. 
ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɨɛɭɫɥɚɜɥɢ-

ɜɚɟɬɫɹ ɜɵɫɨɤɨɣ ɤɨɧɤɭɪɟɧɬɧɨɣ ɛɨɪɶɛɨɣ ɫɬɪɚɧ ɢ ɪɟɝɢ-

ɨɧɨɜ ɡɚ ɪɚɡɥɢɱɧɵɟ ɷɤɨɧɨɦɢɱɟɫɤɢ ɜɚɠɧɵɟ ɩɨɬɨɤɢ, 

ɜɤɥɸɱɚɹ ɱɟɥɨɜɟɱɟɫɤɢɟ, ɬɭɪɢɫɬɢɱɟɫɤɢɟ, ɢɧɮɨɪɦɚɰɢ-

ɨɧɧɵɟ, ɮɢɧɚɧɫɨɜɵɟ, ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɵɟ, ɢɧɧɨɜɚɰɢ-

ɨɧɧɵɟ ɢ ɞɪɭɝɢɟ.
ɋɬɪɚɧɵ ɢ ɪɟɝɢɨɧɵ ɛɨɪɸɬɫɹ ɡɚ ɷɤɨɧɨɦɢɱɟɫɤɢ ɜɚɠɧɵɟ 

ɪɟɫɭɪɫɵ, ɩɨɬɨɤɢ, ɩɵɬɚɹɫɶ ɩɨɡɢɰɢɨɧɢɪɨɜɚɬɶ ɫɩɟɰɢɮɢɤɭ 
ɫɜɨɟɣ ɬɟɪɪɢɬɨɪɢɢ, ɫɨɡɞɚɜɚɹ ɱɟɬɤɢɣ ɨɛɪɚɡ ɢ ɩɨɜɵɲɚɹ 
ɤɨɧɤɭɪɟɧɬɧɵɟ ɩɪɟɢɦɭɳɟɫɬɜɚ ɩɨ ɨɬɧɨɲɟɧɢɸ ɤ ɞɪɭɝɢɦ 

ɬɟɪɪɢɬɨɪɢɹɦ ɧɚɰɢɨɧɚɥɶɧɨɝɨ ɢ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɭɪɨɜɧɹ.
Ɇɧɨɝɢɟ ɪɚɡɜɢɬɵɟ ɫɬɪɚɧɵ Ɂɚɩɚɞɚ ɩɪɨɛɥɟɦɭ ɩɨɜɵ-

ɲɟɧɢɹ ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɪɚɡɜɢɬɢɹ ɫɜɨɢɯ ɬɟɪɪɢɬɨɪɢɣ ɫɱɢ-

ɬɚɸɬ ɧɚɰɢɨɧɚɥɶɧɵɦ ɩɪɢɨɪɢɬɟɬɨɦ, ɩɨɧɢɦɚɹ, ɱɬɨ ɞɢɧɚ-
ɦɢɱɧɨɫɬɶ ɪɚɡɜɢɬɢɹ ɷɤɨɧɨɦɢɤɢ ɫɬɪɚɧɵ ɨɩɪɟɞɟɥɹɟɬɫɹ, 
ɩɪɟɠɞɟ ɜɫɟɝɨ, ɞɢɧɚɦɢɱɧɨɫɬɶɸ ɪɚɡɜɢɬɢɹ ɟɟ ɫɭɛɴɟɤɬɨɜ. 

Ɍɚɤɨɣ ɩɨɞɯɨɞ ɩɨɡɜɨɥɹɟɬ ɷɮɮɟɤɬɢɜɧɨ ɜɵɫɬɪɨɢɬɶ ɫɜɨɸ 

ɢɧɜɟɫɬɢɰɢɨɧɧɨ-ɦɚɪɤɟɬɢɧɝɨɜɭɸ ɩɨɥɢɬɢɤɭ ɢ ɫɬɚɬɶ ɭɡɧɚ-
ɜɚɟɦɵɦɢ ɢ ɩɪɢɜɥɟɤɚɬɟɥɶɧɵɦɢ ɨɛɴɟɤɬɚɦɢ ɢɧɜɟɫɬɢɪɨɜɚ-
ɧɢɹ ɧɚ ɦɢɪɨɜɨɦ ɭɪɨɜɧɟ [16].

ɋɬɪɚɬɟɝɢɢ ɢ ɢɧɫɬɪɭɦɟɧɬɵ ɦɚɪɤɟɬɢɧɝɚ ɫɩɨɫɨɛɧɵ 

ɩɪɢɜɥɟɱɶ ɧɚ ɬɟɪɪɢɬɨɪɢɸ ɪɚɡɥɢɱɧɵɟ ɪɟɫɭɪɫɵ ɡɚ ɫɱɟɬ 
ɜɵɹɜɥɟɧɢɹ ɪɟɡɟɪɜɨɜ, ɮɨɪɦɢɪɭɸɳɢɯ ɢɧɞɢɜɢɞɭɚɥɶɧɵɟ 
ɨɫɨɛɟɧɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ, ɨɞɧɢɦ ɢɡ ɬɚɤɢɯ ɪɟɡɟɪɜɨɜ, ɩɨ 
ɦɧɟɧɢɸ ɚɜɬɨɪɨɜ, ɹɜɥɹɸɬɫɹ ɦɭɡɟɣɧɵɟ ɭɫɥɭɝɢ.

ɉɨɞ ɦɭɡɟɣɧɵɦɢ ɭɫɥɭɝɚɦɢ, ɚɜɬɨɪɵ ɩɨɧɢɦɚɸɬ ɪɟɡɭɥɶ-
ɬɚɬ ɞɟɹɬɟɥɶɧɨɫɬɢ ɦɭɡɟɣɧɵɯ ɨɪɝɚɧɢɡɚɰɢɣ, ɹɜɥɹɸɳɢɯɫɹ 
ɤɚɤ ɦɚɬɟɪɢɚɥɶɧɵɦɢ, ɬɚɤ ɢ ɧɟɦɚɬɟɪɢɚɥɶɧɵɦɢ ɚɤɬɢɜɚɦɢ 

ɬɟɪɪɢɬɨɪɢɢ ɡɚ ɫɱɟɬ ɫɨɡɞɚɧɢɹ ɢɫɬɨɪɢɢ ɢ ɢɦɢɞɠɚ ɬɟɪɪɢ-

ɬɨɪɢɣ ɩɨɫɪɟɞɫɬɜɨɦ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɩɨɬɪɟɛɧɨɫɬɟɣ ɨɛɳɟ-
ɫɬɜɚ ɜ ɫɨɰɢɚɥɶɧɨ-ɤɭɥɶɬɭɪɧɨɦ ɪɚɡɜɢɬɢɢ, ɚ ɬɚɤɠɟ ɩɨɜɵ-

ɲɟɧɢɹ ɞɨɯɨɞɨɜ ɛɸɞɠɟɬɨɜ ɡɚ ɫɱɟɬ ɩɪɢɜɥɟɱɟɧɢɹ ɬɭɪɢɫɬɨɜ, 
ɭɜɟɥɢɱɟɧɢɹ ɫɬɨɢɦɨɫɬɢ ɧɟɞɜɢɠɢɦɨɝɨ ɢɦɭɳɟɫɬɜɚ ɪɚɫɩɨ-
ɥɨɠɟɧɧɨɝɨ ɪɹɞɨɦ ɢ ɫɨɡɞɚɧɢɹ ɛɪɟɧɞɚ ɬɟɪɪɢɬɨɪɢɢ. Ȼɨɥɟɟ 
ɩɨɞɪɨɛɧɨ ɨ ɦɭɡɟɣɧɵɯ ɭɫɥɭɝ ɦɨɠɧɨ ɩɪɨɱɢɬɚɬɶ ɜ ɫɬɚɬɶɟ 
ɚɜɬɨɪɨɜ ɀ. Ⱥ. Ȼɨɞɪɨɜɨɣ ɢ Ɇ. ɉ. Ʌɨɝɢɧɨɜɚ. Ɍɟɨɪɟɬɢɱɟ-
ɫɤɢɟ ɚɫɩɟɤɬɵ ɪɚɡɜɢɬɢɹ ɦɭɡɟɣɧɵɯ ɭɫɥɭɝ [4].

Ⱦɚɥɟɟ ɜ ɫɬɚɬɶɟ ɩɪɢɜɨɞɢɬɫɹ ɚɧɚɥɢɡ ɪɚɡɜɢɬɢɹ ɡɚɪɭ-
ɛɟɠɧɵɯ ɢ ɪɨɫɫɢɣɫɤɢɯ ɬɟɪɪɢɬɨɪɢɣ ɩɨɫɪɟɞɫɬɜɨɦ ɢɫɩɨɥɶ-
ɡɨɜɚɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɢɧɫɬɪɭɦɟɧɬɨɜ.

ȼ ɬɚɛɥ. 1 ɩɪɟɞɫɬɚɜɥɟɧ ɨɩɵɬ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɢɧɫɬɪɭ-
ɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ ɜ Ɋɨɫɫɢɢ ɢ ɡɚ ɪɭɛɟɠɨɦ.

Ɋɚɫɫɦɚɬɪɢɜɚɹ ɞɚɧɧɵɟ, ɩɪɢɜɟɞɟɧɧɵɟ ɜ ɬɚɛɥ. 1 ɦɨɠɧɨ 
ɫɞɟɥɚɬɶ ɜɵɜɨɞ ɨ ɬɨɦ, ɱɬɨ ɦɧɨɝɢɟ ɦɟɪɨɩɪɢɹɬɢɹ ɹɜɥɹ-
ɸɬɫɹ ɭɞɚɱɧɵɦ ɩɪɢɦɟɪɨɦ ɷɮɮɟɤɬɢɜɧɨɝɨ ɢɫɩɨɥɶɡɨɜɚɧɢɹ 
ɦɭɡɟɣɧɵɯ ɨɛɴɟɤɬɨɜ ɜ ɤɚɱɟɫɬɜɟ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟ-
ɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ, ɩɨɜɵɲɚɸɳɢɯ ɰɟɧɧɨɫɬɶ ɢ ɩɪɢɜɥɟɤɚ-
ɬɟɥɶɧɨɫɬɶ ɞɚɧɧɵɯ ɬɟɪɪɢɬɨɪɢɣ.

ȼ ɬɚɛɥ. 2 ɩɪɢɜɟɞɟɧɵ ɦɟɪɨɩɪɢɹɬɢɹ, ɩɪɨɜɨɞɢɦɵɟ 
ɫ ɰɟɥɶɸ ɩɨɜɵɲɟɧɢɹ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ.

ɉɨ ɬɚɛɥ. 2 ɦɨɠɧɨ ɫɞɟɥɚɬɶ ɜɵɜɨɞ ɨ ɜɵɫɨɤɨɣ ɩɨɩɭ-
ɥɹɪɧɨɫɬɢ ɩɪɢɦɟɧɟɧɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɨ-ɪɟɤɥɚɦɧɵɯ 
ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ, ɜɤɥɸɱɚɸɳɢɯ 
ɜ ɫɟɛɹ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɪɟɤɥɚɦɧɵɯ ɬɟɯɧɨɥɨɝɢɣ, ɨɪɝɚɧɢ-

ɡɚɰɢɸ ɜɵɫɬɚɜɨɤ, ɜɫɬɪɟɱ, ɫɨɞɟɣɫɬɜɢɟ ɢɧɜɟɫɬɢɰɢɨɧɧɨɦɭ 
ɪɚɡɜɢɬɢɸ ɢ ɬ.ɞ., ɬɚɤɠɟ ɧɟ ɦɟɧɟɟ ɩɨɩɭɥɹɪɧɵ ɡɚ ɪɭɛɟɠɨɦ 

ɫɩɟɰɢɮɢɱɟɫɤɢɟ ɢɧɫɬɪɭɦɟɧɬɵ ɦɚɪɤɟɬɢɧɝɚ, ɜɤɥɸɱɚɸɳɢɟ 
ɜ ɫɟɛɹ ɷɥɟɦɟɧɬɵ ɪɚɡɜɢɬɢɹ ɤɭɥɶɬɭɪɵ, ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ, 

ɨɛɪɚɡɨɜɚɧɢɹ ɢ ɬ.ɞ.
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Ⱥɧɚɥɢɡɢɪɭɹ ɦɢɪɨɜɨɣ ɨɩɵɬ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɦɚɪɤɟ-
ɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ, ɨɫɨɛɨɟ ɜɧɢɦɚɧɢɟ, ɩɨ ɦɧɟɧɢɸ ɚɜɬɨ-
ɪɨɜ, ɡɚɫɥɭɠɢɜɚɟɬ ɪɚɡɜɢɬɢɟ ɞɟɩɪɟɫɫɢɜɧɵɯ ɬɟɪɪɢɬɨɪɢɣ 

ɩɨɫɪɟɞɫɬɜɨɦ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɦɚɪɤɟɬɢɧɝɚ ɦɭɡɟɣɧɵɯ ɭɫɥɭɝ.
ɉɪɢɦɟɪɨɦ ɞɟɩɪɟɫɫɢɜɧɵɯ ɬɟɪɪɢɬɨɪɢɣ ɡɚ ɪɭɛɟɠɨɦ 

ɹɜɥɹɸɬɫɹ ɫɬɚɪɨɩɪɨɦɵɲɥɟɧɧɵɟ ɬɟɪɪɢɬɨɪɢɢ, ɩɪɟɞ-

ɫɬɚɜɥɹɸɳɢɟ ɫɨɛɨɣ ɪɚɣɨɧɵ ɫɨ ɦɧɨɠɟɫɬɜɨɦ ɩɪɨɛɥɟɦ, 

ɫɜɹɡɚɧɧɵɯ ɜ ɨɫɧɨɜɧɨɦ ɫ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɦ ɢ ɩɪɨ-

ɦɵɲɥɟɧɧɵɦ ɩɪɨɲɥɵɦ, ɚ ɢɦɟɧɧɨ ɫ ɩɪɨɛɥɟɦɚɦɢ ɜ ɫɮɟɪɟ 
ɬɪɚɧɫɩɨɪɬɚ, ɠɢɥɢɳɧɨɝɨ ɫɬɪɨɢɬɟɥɶɫɬɜɚ, ɷɤɨɥɨɝɢɢ, 

ɞɟɦɨɝɪɚɮɢɢ, ɤɭɥɶɬɭɪɵ, ɫɜɨɟɝɨ ɢɦɢɞɠɚ.
Ɍɚɤ, ɩɨ ɦɧɟɧɢɸ, ɢɫɫɥɟɞɨɜɚɬɟɥɹ ɂ. ɋɬɚɪɨɞɭɛɪɨɜ-

ɫɤɨɣ ɭɧɢɤɚɥɶɧɨɫɬɶ ɢɧɞɭɫɬɪɢɚɥɶɧɵɯ ɝɨɪɨɞɨɜ ɡɚɤɥɸ-

ɱɚɟɬɫɹ ɜ ɬɨɦ, ɱɬɨ ɢɦ ɜ ɧɚɫɥɟɞɫɬɜɨ ɨɬ ɩɪɨɦɵɲɥɟɧɧɨɝɨ 

. 1.      [1], [11], [18]

  

-

 :

� Ʌɨɧɞɨɧɫɤɢɣ ɦɚɪɚɮɨɧ, Ɉɥɢɦɩɢɣɫɤɢɟ ɢɝɪɵ ɜ Ʌɨɧɞɨɧɟ;
 :

� ɨɪɝɚɧɢɡɚɰɢɹ ɚɭɤɰɢɨɧɨɜ ɜ Ʌɨɧɞɨɧɟ, ɩɨɤɚɡɨɜ ɦɨɞ ɜ Ʌɨɧɞɨɧɟ;
� ɩɪɨɜɟɞɟɧɢɟ ɨɝɧɟɧɧɨɝɨ ɮɟɫɬɢɜɚɥɹ ɏɨɝɦɚɧɚɣ ɜ ɋɬɨɧɯɟɣɜɟɧɟ;

 :

� ɫɬɪɨɢɬɟɥɶɫɬɜɚ ɢɧɞɢɜɢɞɭɚɥɶɧɨɝɨ ɠɢɥɶɹ, ɫɨɡɞɚɧɢɟ ɪɚɛɨɱɢɯ ɦɟɫɬ ɜ Ɇɢɥɬɨɧ Ʉɟɣɧɫ, ɝɨɪɨɞɟ, ɭɬɨɩɚɸɳɟɦ 
ɜ ɫɚɞɚɯ;

� ɨɬɤɪɵɬɢɟ ɬɭɧɧɟɥɹ ɩɨɞ Ʌɚ-Ɇɚɲɟɦ (ɗɲɮɨɪɞ);

  , :

� ɨɛɭɱɟɧɢɟ ɨɛɫɥɭɠɢɜɚɸɳɟɝɨ ɩɟɪɫɨɧɚɥɚ ɝɨɫɬɢɧɢɰ, ɬɚɤɫɢɫɬɨɜ (Ʌɨɧɞɨɧ);

� ɩɪɨɜɟɞɟɧɢɟ ɪɟɤɥɚɦɧɵɯ ɤɚɦɩɚɧɢɣ ɡɚ ɫɱɟɬ ɡɧɚɦɟɧɢɬɵɯ ɠɢɬɟɥɟɣ ɬɟɪɪɢɬɨɪɢɢ: Ʌɢɜɟɪɩɭɥɶ – ɪɨɞɢɧɚ Ȼɢɬɬɥɡ 
(Ʌɢɜɟɪɩɭɥɶ);

 :

� Ȼɢɝ-Ȼɟɧ, Ȼɭɤɢɧɝɟɦɫɤɢɣ ɞɜɨɪɟɰ, ɏɚɣɝɟɬɫɤɨɟ ɤɥɚɞɛɢɳɟ (Ʌɨɧɞɨɧ); ɋɬɨɭɧɯɷɧɞɠ
 :

� ɩɨɡɢɰɢɨɧɢɪɨɜɚɧɢɟ Ⱥɬɥɚɧɬɵ ɤɚɤ ɰɟɧɬɪɚ ɧɨɜɨɝɨ ɘɝɚ;
 :

� ɨɪɝɚɧɢɡɚɰɢɹ ɩɨɤɚɡɨɜ ɦɨɞ ɢ ɚɭɤɰɢɨɧɨɜ ɜ ɇɶɸ-Ƀɨɪɤɟ;
� ɩɪɨɜɟɞɟɧɢɟ ɩɪɚɡɞɧɢɤɨɜ, ɮɟɫɬɢɜɚɥɟɣ, ɲɨɭ: Ɍɵɤɜɟɧɧɨɝɨ ɲɨɭ (ɋɒȺ);

 :

� ɭɥɭɱɲɟɧɢɟ ɢ ɩɨɞɞɟɪɠɤɚ ɫɢɫɬɟɦɵ ɨɛɪɚɡɨɜɚɧɢɹ (ɐɢɧɰɢɧɧɚɬɢ, ɋɒȺ);

  , :

� ɩɟɪɟɫɬɪɨɣɤɚ ɪɚɛɨɬɵ ɩɨɥɢɰɢɢ ɩɨ ɩɪɢɧɰɢɩɭ Total Quality Management (Ɇɷɞɢɫɨɧ);

 :

� ɧɚɥɢɱɢɟ ɢɡɜɟɫɬɧɵɯ ɞɨɫɬɨɩɪɢɦɟɱɚɬɟɥɶɧɨɫɬɟɣ: ɫɬɚɬɭɹ ɋɜɨɛɨɞɵ, Ɍɚɣɦɫ ɋɤɜɟɪ; Ⱥɪɥɢɧɝɬɨɧɫɤɨɟ ɤɥɚɞɛɢɳɟ; 
Ɇɟɦɨɪɢɚɥɶɧɵɣ ɪɢɮ ɇɟɩɬɭɧɚ;

 :

� ɫɨɡɞɚɧɢɟ ɝɚɫɬɪɨɧɨɦɢɱɟɫɤɨɝɨ ɢɦɢɞɠɚ ɜ Ȼɭɪɝɭɧɞɢɢ ɩɨɫɪɟɞɫɬɜɨɦ ɨɬɤɪɵɬɢɹ ȿɜɪɨɩɟɣɫɤɨɝɨ ɰɟɧɬɪɚ ɢɡɭɱɟɧɢɹ 
ɜɤɭɫɚ ɧɚ ɛɚɡɟ Ȼɭɪɝɭɧɞɫɤɨɝɨ ɭɧɢɜɟɪɫɢɬɟɬɚ;

 :

� ɩɪɨɜɟɞɟɧɢɟ ɤɢɧɨɮɟɫɬɢɜɚɥɹ ɜ Ʉɚɧɧɚɯ;
� ɨɪɝɚɧɢɡɚɰɢɹ ɩɨɤɚɡɨɜ ɦɨɞ ɢ ɚɭɤɰɢɨɧɨɜ ɜ ɉɚɪɢɠɟ;

 :

� ɨɬɤɪɵɬɢɟ ɠɟɥɟɡɧɨɣ ɞɨɪɨɝɢ ɫ ɩɪɹɦɵɦ ɫɨɨɛɳɟɧɢɟɦ ɜɵɫɨɤɨɫɤɨɪɨɫɬɧɵɯ ɩɨɟɡɞɨɜ ɢɡ ɉɚɪɢɠɚ ɜ ɗɤɜɚɬɨɩ 
(ɋɟɧ-ɋɢɪ-ɋɸɪ-Ʌɭɚɪ);

  , :

� ɤɚɦɩɚɧɢɹ ɩɨ ɭɥɭɱɲɟɧɢɸ ɨɛɫɥɭɠɢɜɚɧɢɹ ɢɧɨɫɬɪɚɧɧɵɯ ɩɨɤɭɩɚɬɟɥɟɣ (ɉɚɪɢɠ);

 :

� ɧɚɥɢɱɢɟ ɢɡɜɟɫɬɧɵɯ ɞɨɫɬɨɩɪɢɦɟɱɚɬɟɥɶɧɨɫɬɟɣ: ɗɣɮɟɥɟɜɚ ɛɚɲɧɹ, Ɍɪɢɭɦɮɚɥɶɧɚɹ ɚɪɤɚ ; Ʉɥɚɞɛɢɳɟ ɉɟɪ-
Ʌɚɲɟɡ (ɉɚɪɢɠ)
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ɩɪɨɢɡɜɨɞɫɬɜɚ ɞɨɫɬɚɥɢɫɶ ɰɟɯɚ, ɲɚɯɬɵ, ɥɢɧɢɢ ɤɨɧɜɟɣɟ-
ɪɨɜ ɢ ɫɬɚɧɤɢ.

ɋɟɝɨɞɧɹ ɜ ɧɟɤɨɬɨɪɵɯ ɞɟɩɪɟɫɫɢɜɧɵɯ ɪɚɣɨɧɚɯ 
ɟɜɪɨɩɟɣɫɤɢɯ ɝɨɪɨɞɨɜ ɭɝɨɥɶɧɵɟ ɲɚɯɬɵ ɩɪɟɜɪɚɬɢ-

ɥɢɫɶ ɜ ɦɭɡɟɢ, ɜ ɰɟɯɚɯ ɪɚɡɦɟɫɬɢɥɢɫɶ ɯɭɞɨɠɟɫɬɜɟɧɧɵɟ 
ɜɵɫɬɚɜɤɢ ɢ ɫɬɚɥɢ ɩɪɨɜɨɞɢɬɶɫɹ ɤɨɧɰɟɪɬɵ, ɚ ɩɪɨɢɡɜɨɞ-

ɫɬɜɟɧɧɵɟ ɩɥɨɳɚɞɢ ɛɵɥɢ ɩɟɪɟɨɛɨɪɭɞɨɜɚɧɵ ɩɨɞ ɬɜɨɪ-

ɱɟɫɤɢɟ ɦɚɫɬɟɪɫɤɢɟ. ȼ ɝɨɪɨɞɚɯ ɧɟɤɨɝɞɚ ɤɪɭɩɧɟɣɲɟɝɨ 
ɜ ȿɜɪɨɩɟ ɭɝɨɥɶɧɨ-ɦɟɬɚɥɥɭɪɝɢɱɟɫɤɨɝɨ ɤɥɚɫɬɟɪɚ ɜ ɧɟɦɟɰ-

ɤɨɦ Ɋɭɪɟ ɩɪɨɯɨɞɹɬ ɦɭɡɵɤɚɥɶɧɵɟ ɮɟɫɬɢɜɚɥɢ, ɢ ɪɚɡɜɢɜɚ-
ɟɬɫɹ ɤɢɧɨɢɧɞɭɫɬɪɢɹ.

Ƚɨɪɨɞ ɗɦɲɟɪ ɉɚɪɤ, ɜ ɤɨɬɨɪɨɦ ɪɚɫɩɨɥɚɝɚɥɫɹ ɤɪɭɩ-

ɧɟɣɲɢɣ ɜ Ɋɭɪɟ ɫɬɚɥɟɥɢɬɟɣɧɵɣ ɤɨɦɛɢɧɚɬ, ɫɟɝɨɞɧɹ ɩɪɟɞ-

ɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɝɨɪɨɞ ɦɭɡɟɣ ɫɜɟɬɨɜɨɣ ɪɟɤɥɚɦɵ [22], 

ɜ Ɋɭɪɫɤɨɣ ɨɛɥɚɫɬɢ ɜ Ⱦɨɪɬɦɭɧɞɟ ɜɵɜɟɞɟɧɧɵɟ ɢɡ ɫɬɪɨɹ 
ɤɨɤɫɨɜɵɟ ɡɚɜɨɞɵ, ɞɨɦɟɧɧɵɟ ɩɟɱɢ ɢ ɲɚɯɬɵ, ɫɬɚɜɲɢɟ 
ɢɧɞɭɫɬɪɢɚɥɶɧɵɦ ɫɢɦɜɨɥɨɦ ɩɪɨɲɥɨɝɨ ɩɟɪɟɫɬɪɨɟɧɵ 

ɜ ɜɵɫɬɚɜɨɱɧɵɟ ɡɚɥɵ ɢ ɲɬɚɛ-ɤɜɚɪɬɢɪɵ.

ɋɬɚɪɨɩɪɨɦɵɲɥɟɧɧɵɟ ɬɟɪɪɢɬɨɪɢɢ Ɏɪɚɧɰɢɢ, ɜ ɱɚɫɬ-
ɧɨɫɬɢ ɝɨɪɨɞ Ʌɢɥɥɶ ɞɥɹ ɪɚɡɜɢɬɢɹ ɫɜɨɟɣ ɬɟɪɪɢɬɨɪɢɢ ɩɪɢ-

ɦɟɧɢɥ ɩɪɨɟɤɬ, ɩɪɟɞɥɨɠɟɧɧɵɣ ɦɟɞɚ-ɯɨɥɞɢɧɝɨɦ ȼɢɜɷɧɞɢ 

ɢ ɬɨɪɝɨɜɨɣ ɫɟɬɶɸ Ʉɚɪɪɷɮɭɪ, ɡɚɤɥɸɱɚɸɳɢɣɫɹ ɜ ɧɨɜɨɦ 

. 2.       ,    [5], [9], [13]

  

-

- :

� ɫɨɡɞɚɧɢɟ ɚɝɟɧɬɫɬɜ ɢ ɨɪɝɚɧɢɡɚɰɢɣ ɩɨ ɩɪɢɜɥɟɱɟɧɢɸ ɢɧɜɟɫɬɢɰɢɣ: Ȼɸɪɨ ɂɧɜɟɫɬɢɪɭɣ ɜ Ȼɪɢɬɚɧɢɸ;

� ɨɪɝɚɧɢɡɚɰɢɹ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɜɵɫɬɚɜɤɢ World Travel Market (Ʌɨɧɞɨɧ);

:

� ɫɨɡɞɚɧɢɟ ɤɨɦɢɬɟɬɚ ɉɚɧɟɥɶ-2000 ɩɨ ɩɪɟɞɥɨɠɟɧɢɸ Ɍ. Ȼɥɷɪɚ., ɤɨɬɨɪɵɣ ɫɨɡɵɜɚɥ ɛɵ ɫɚɦɵɯ ɦɨɞɧɵɯ ɞɢɡɚɣ-
ɧɟɪɨɜ, ɯɭɞɨɠɧɢɤɨɜ ɢ ɨɛɳɟɫɬɜɟɧɧɵɯ ɞɟɹɬɟɥɟɣ. ɂɯ ɷɧɟɪɝɢɹ ɢ ɫɢɥɚ – ɷɬɨ ɬɨɬ ɩɨɡɢɬɢɜɧɵɣ ɢɦɢɞɠ, ɤɨɬɨɪɵɣ 
ɧɭɠɟɧ Ȼɪɢɬɚɧɢɢ, – ɬɚɤ ɛɵɥɨ ɫɤɚɡɚɧɨ ɜ ɨɮɢɰɢɚɥɶɧɨɦ ɡɚɹɜɥɟɧɢɢ Ɍ. Ȼɥɷɪɚ;

:

� ɫɨɡɞɚɧɢɟ ɭɱɪɟɠɞɟɧɢɣ ɤɭɥɶɬɭɪɵ: Ɇɭɡɟɣ ɜɨɫɤɨɜɵɯ ɮɢɝɭɪ ɦɚɞɚɦ Ɍɸɫɫɨ (Ʌɨɧɞɨɧ);

� ɷɬɧɨɤɭɥɶɬɭɪɧɨɟ ɡɨɧɢɪɨɜɚɧɢɟ ɜ ɮɨɪɦɟ ɱɚɣɧɚɬɚɭɧɨɜ (Ʌɨɧɞɨɧ);

� ɩɪɟɜɪɚɳɟɧɢɟ ɰɟɧɬɪɚ ɝɨɪɨɞɚ ɜ ɩɟɲɟɯɨɞɧɭɸ ɬɨɪɝɨɜɭɸ ɡɨɧɭ: Ȼɨɧɞ ɫɬɪɢɬ ɢ Ɉɤɫɮɨɪɞ ɫɬɪɢɬ (Ʌɨɧɞɨɧ), Ʉɨɥ-
ɦɨɪ Ɋɨɭ (Ȼɟɪɦɢɧɝɟɦ);

� ɪɟɤɥɚɦɚ ɬɟɪɪɢɬɨɪɢɣ ɡɚ ɫɱɟɬ ɫɩɨɪɬɢɜɧɵɯ ɤɥɭɛɨɜ ɢ ɤɨɦɚɧɞ: Ɇɚɧɱɟɫɬɟɪ ɘɧɚɣɬɟɞ (Ɇɚɧɱɟɫɬɟɪ);
- :

� ɫɨɡɞɚɧɢɟ ɤɚɬɚɥɨɝɨɜ, ɪɟɤɥɚɦɢɪɭɸɳɢɯ ɠɢɥɢɳɧɵɟ ɭɫɥɨɜɢɹ ɜ ɦɚɥɟɧɶɤɢɯ ɚɦɟɪɢɤɚɧɫɤɢɯ ɝɨɪɨɞɤɚɯ ɩɨɞ 
ɥɨɡɭɧɝɨɦ ɇɟ ɧɚɞɨɟɥɚ ɥɢ ɜɚɦ ɠɢɡɧɶ ɜ ɛɨɥɶɲɨɦ ɝɨɪɨɞɟ? ɇɟ ɯɨɬɟɥɢ ɛɵ ɜɵ ɧɚɱɚɬɶ ɧɨɜɭɸ ɠɢɡɧɶ ɬɚɦ, ɝɞɟ 
ɱɢɫɬɵɣ ɜɨɡɞɭɯ, ɛɟɡɨɩɚɫɧɵɟ ɭɥɢɰɵ, ɯɨɪɨɲɢɟ ɲɤɨɥɵ ɢ ɞɪɭɠɟɥɸɛɧɵɟ ɫɨɫɟɞɢ?;

� ɫɨɡɞɚɧɢɟ ɪɟɤɥɚɦɧɵɯ ɪɨɥɢɤɨɜ ɱɚɫɬɧɨ-ɨɛɳɟɫɬɜɟɧɧɵɦ ɩɚɪɬɧɟɪɫɬɜɨɦ WBC (World Business Chicago), 
ɞɟɦɨɧɫɬɪɢɪɭɸɳɢɯ ɤɭɥɶɬɭɪɧɵɣ ɚɧɤɥɚɜ ɑɢɤɚɝɨ ɫ ɮɨɪɦɭɥɢɪɨɜɤɨɣ – ȼɵ ɦɨɠɟɬɟ ɩɨɫɟɥɢɬɶɫɹ ɬɚɦ, ɝɞɟ ɜɚɦ 
ɡɚɯɨɱɟɬɫɹ. Ƚɨɪɨɞ ɭɞɨɜɥɟɬɜɨɪɢɬ ɥɸɛɵɟ ɜɚɲɢ ɜɤɭɫɵ;

:

� ɪɚɡɪɚɛɨɬɤɚ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɤɭɥɶɬɭɪɧɨɝɨ ɩɥɚɧɚ ɞɥɹ ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɝɨɪɨɞɚ ɋɚɧ-Ⱥɧɬɨɧɢɨ ɩɨɞ ɪɚɛɨɱɢɦ 
ɧɚɡɜɚɧɢɟɦ Ʉɭɥɶɬɭɪɧɨɟ ɫɨɬɪɭɞɧɢɱɟɫɬɜɨ: ɩɥɚɧ ɪɚɡɜɢɬɢɹ ɤɪɟɚɬɢɜɧɨɣ ɷɤɨɧɨɦɢɤɢ ɋɚɧ-Ⱥɧɬɨɧɢɨ, ɜɤɥɸɱɚɸ-
ɳɟɝɨ ɜ ɫɟɛɹ ɧɟɡɚɜɢɫɢɦɵɯ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɬɜɨɪɰɨɜ (ɯɭɞɨɠɧɢɤɨɜ, ɚɤɬɟɪɨɜ, ɪɟɠɢɫɫɟɪɨɜ, ɞɢɡɚɣɧɟɪɨɜ, 
ɩɢɫɚɬɟɥɟɣ, ɬɟɯɧɢɱɟɫɤɢɯ ɫɩɟɰɢɚɥɢɫɬɨɜ); ɨɪɝɚɧɢɡɨɜɚɧɧɵɣ ɬɜɨɪɱɟɫɤɢɣ ɛɢɡɧɟɫ (ɤɥɭɛɵ, ɝɚɥɟɪɟɢ, ɚɭɤɰɢ-
ɨɧɵ ɢɫɤɭɫɫɬɜɚ, ɢɡɞɚɬɟɥɶɫɬɜɚ, ɬɟɚɬɪɵ, ɮɟɫɬɢɜɚɥɢ ɢ ɬ. ɞ.); ɧɟɤɨɦɦɟɪɱɟɫɤɢɟ ɢ ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɟ ɨɪɝɚɧɢɡɚ-
ɰɢɢ ɜ ɫɮɟɪɟ ɢɫɤɭɫɫɬɜɚ (ɨɬ ɨɛɳɟɫɬɜ ɨɯɪɚɧɵ ɩɚɦɹɬɧɢɤɨɜ ɤɭɥɶɬɭɪɵ ɞɨ ɩɪɨɮɢɥɶɧɵɯ ɮɚɤɭɥɶɬɟɬɨɜ ɜɭɡɨɜ);

:

� ɫɨɡɞɚɧɢɟ ɭɱɪɟɠɞɟɧɢɣ ɤɭɥɶɬɭɪɵ: Ɇɭɡɟɣ Ƚɭɝɝɟɧɯɚɣɦɚ (ɇɶɸ-Ƀɨɪɤ); Ɇɭɡɟɣ Ɇɟɬɪɨɩɨɥɢɬɟɧ ɜ ɇɶɸ-Ƀɨɪɤɟ;
� ɷɬɧɨɤɭɥɶɬɭɪɧɨɟ ɡɨɧɢɪɨɜɚɧɢɟ ɜ ɮɨɪɦɟ ɱɚɣɧɚɬɚɭɧɨɜ (ɋɚɧ-Ɏɪɚɧɰɢɫɤɨ);
� ɩɪɟɜɪɚɳɟɧɢɟ ɰɟɧɬɪɚ ɝɨɪɨɞɚ ɜ ɩɟɲɟɯɨɞɧɭɸ ɬɨɪɝɨɜɭɸ ɡɨɧɭ: ɩɟɲɟɯɨɞɧɚɹ ɭɥɢɰɚ ɍɨɥɥ ɫɬɪɢɬ (ɇɶɸ-Ƀɨɪɤ);

- :

� ɢɧɜɟɫɬɢɪɨɜɚɧɢɟ ɜ ɞɨɪɨɝɢɟ ɨɛɴɟɤɬɵ: ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɤɭɥɶɬɭɪɧɨɝɨ ɰɟɧɬɪɚ ɉɨɦɩɢɞɭ ɜ ɉɚɪɢɠɟ, Ⱦɢɫɧɟɣ-
ɥɟɧɞɚ ɜ ɉɚɪɢɠɟ;

� ɫɨɡɞɚɧɢɟ ɚɝɟɧɬɫɬɜ ɢ ɨɪɝɚɧɢɡɚɰɢɣ ɩɨ ɩɪɢɜɥɟɱɟɧɢɸ ɢɧɜɟɫɬɢɰɢɣ: ɨɪɝɚɧɢɡɚɰɢɹ DATAR*, ɚɝɟɧɬɫɬɜɨ ɂɧɜɟ-
ɫɬɢɪɭɣ ɜɨ Ɏɪɚɧɰɢɸ (Ɏɪɚɧɰɢɹ);

:

� ɫɨɡɞɚɧɢɟ ɭɱɪɟɠɞɟɧɢɣ ɤɭɥɶɬɭɪɵ: Ɇɭɡɟɣ Ʌɭɜɪ (ɉɚɪɢɠ) ɢ ɞɪ.;
� ɷɬɧɨɤɭɥɶɬɭɪɧɨɟ ɡɨɧɢɪɨɜɚɧɢɟ ɜ ɮɨɪɦɟ ɱɚɣɧɚɬɚɭɧɨɜ (ɉɚɪɢɠ);

� ɩɪɟɜɪɚɳɟɧɢɟ ɰɟɧɬɪɚ ɝɨɪɨɞɚ ɜ ɩɟɲɟɯɨɞɧɭɸ ɬɨɪɝɨɜɭɸ ɡɨɧɭ: ȿɥɢɫɟɣɫɤɢɟ ɩɨɥɹ (ɉɚɪɢɠ);
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ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɫɬɚɪɵɯ ɡɚɩɭɳɟɧɧɵɯ ɡɞɚɧɢɣ, ɢɦɟɸɳɢɯ 
ɚɪɯɢɬɟɤɬɭɪɧɭɸ ɰɟɧɧɨɫɬɶ.

ȼ 2004 ɝɨɞɭ ɡɚɛɪɨɲɟɧɧɵɟ ɫɤɨɬɨɛɨɣɧɢ, ɮɚɛɪɢɤɢ 

ɢ ɞɪɭɝɢɟ ɩɪɨɦɵɲɥɟɧɧɵɟ ɫɨɨɪɭɠɟɧɢɹ ɛɵɥɢ ɩɟɪɟɫɬɪɨ-
ɟɧɵ ɢ ɩɟɪɟɨɛɨɪɭɞɨɜɚɧɵ ɩɨɞ ɚɪɬɢɫɬɢɱɟɫɤɢɟ ɡɨɧɵ ɞɥɹ 
ɩɪɨɜɟɞɟɧɢɹ ɬɟɦɚɬɢɱɟɫɤɢɯ ɫɨɛɵɬɢɣ, ɜ ɩɨɞɬɜɟɪɠɞɟɧɢɟ 
ɷɮɮɟɤɬɢɜɧɨɫɬɢ ɞɚɧɧɨɝɨ ɩɪɨɟɤɬɚ ɩɪɢɜɨɞɹɬɫɹ ɫɬɚɬɢɫɬɢ-

ɱɟɫɤɢɟ ɞɚɧɧɵɟ ɭɜɟɥɢɱɟɧɢɹ ɩɨɬɨɤɚ ɬɭɪɢɫɬɨɜ ɫ 163 ɬɵɫ. 
ɱɟɥɨɜɟɤ ɜ 1998 ɝɨɞɭ ɞɨ 9 ɦɥɧ. ɱɟɥɨɜɟɤ ɜ 2004 ɝɨɞɭ.

ɇɟɨɛɯɨɞɢɦɨɫɬɶ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɢɧɫɬɪɭɦɟɧɬɨɜ 
ɦɚɪɤɟɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ ɜ Ɋɨɫɫɢɢ ɨɛɭɫɥɨɜɥɟɧɚ ɬɚɤɠɟ 
ɬɚɤɢɦɢ ɮɚɤɬɨɪɚɦɢ, ɤɚɤ ɞɢɫɩɪɨɩɨɪɰɢɹ ɜ ɪɚɡɜɢɬɢɢ ɪɟɝɢ-

ɨɧɨɜ ɢ ɧɚɥɢɱɢɟ ɫɥɚɛɨɪɚɡɜɢɬɵɯ, ɞɟɩɪɟɫɫɢɜɧɵɯ, ɧɟɠɟ-
ɥɚɬɟɥɶɧɵɯ ɞɥɹ ɬɟɪɪɢɬɨɪɢɢ Ɋɨɫɫɢɢ ɫɭɛɴɟɤɬɨɜ, ɮɨɪ-

ɦɢɪɭɸɳɢɯ ɨɬɪɢɰɚɬɟɥɶɧɵɣ ɢɦɢɞɠ ɡɚ ɫɱɟɬ ɧɚɥɢɱɢɹ 
ɷɤɨɥɨɝɢɱɟɫɤɢ ɧɟɛɥɚɝɨɩɨɥɭɱɧɵɯ ɡɨɧ, ɤɪɢɦɢɧɚɥɶɧɵɯ 
ɫɬɪɭɤɬɭɪ, ɦɚɪɝɢɧɚɥɶɧɵɯ ɥɢɱɧɨɫɬɟɣ, ɨɬɫɭɬɫɬɜɢɹ ɪɚɡɜɢ-

ɬɨɣ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ ɢ ɩɪ.
ɋɨɡɞɚɧɢɟ ɤɨɦɮɨɪɬɧɵɯ ɭɫɥɨɜɢɣ ɞɥɹ ɠɢɡɧɢ ɝɪɚɠɞɚɧ 

ɢ ɨɛɟɫɩɟɱɟɧɢɟ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ, 

ɞɨɥɠɧɨ ɫɬɚɬɶ ɩɟɪɜɨɫɬɟɩɟɧɧɨɣ ɡɚɞɚɱɟɣ ɞɥɹ ɝɨɫɭɞɚɪɫɬɜɚ, 

ɤɨɬɨɪɭɸ ɦɨɠɧɨ ɪɟɲɢɬɶ, ɢɫɩɨɥɶɡɭɹ ɢɧɫɬɪɭɦɟɧɬɚɪɢɣ 

ɦɚɪɤɟɬɢɧɝɚ ɢ ɩɪɢɜɥɟɤɚɹ ɩɨɬɪɟɛɢɬɟɥɟɣ ɬɟɪɪɢɬɨɪɢɢ – 

ɸɪɢɞɢɱɟɫɤɢɯ ɢ ɮɢɡɢɱɟɫɤɢɯ ɥɢɰ ɬɚɤɢɯ, ɤɚɤ ɨɪɝɚɧɢɡɚ-
ɰɢɢ – ɢɧɜɟɫɬɨɪɵ, ɠɢɬɟɥɢ, ɬɭɪɢɫɬɵ [17].

ȼ ɭɫɥɨɜɢɹɯ ɠɟɫɬɤɨɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ ɝɨɫɭɞɚɪ-
ɫɬɜɨɦ ɭɞɟɥɹɟɬɫɹ ɞɨɫɬɚɬɨɱɧɨɟ ɜɧɢɦɚɧɢɟ ɡɚɤɨɧɨɞɚɬɟɥɶ-
ɫɬɜɭ ɜ ɫɮɟɪɟ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɬɟɪ-
ɪɢɬɨɪɢɣ.

ȼ ɤɚɱɟɫɬɜɟ ɩɪɢɦɟɪɚ, ɚɜɬɨɪɵ ɨɬɦɟɱɚɸɬ Ɏɟɞɟ-
ɪɚɥɶɧɵɣ ɡɚɤɨɧ Ɉ ɞɧɹɯ ɜɨɢɧɫɤɨɣ ɫɥɚɜɵ ɢ ɩɚɦɹɬɧɵɯ 
ɞɚɬɚɯ Ɋɨɫɫɢɢ, ɫɜɹɡɚɧɧɵɣ ɧɟ ɬɨɥɶɤɨ ɫ ɪɚɡɜɢɬɢɟɦ ɬɟɪ-

ɪɢɬɨɪɢɣ, ɢɦɟɸɳɢɯ ɢɫɬɨɪɢɱɟɫɤɭɸ ɢ ɤɭɥɶɬɭɪɧɭɸ ɰɟɧ-

ɧɨɫɬɶ, ɧɨ ɢ ɫ ɢɯ ɩɪɨɞɜɢɠɟɧɢɟɦ ɩɨɫɪɟɞɫɬɜɨɦ ɩɭɛɥɢ-

ɤɚɰɢɣ ɜ ɋɆɂ.

Ɍɚɤɠɟ ɚɜɬɨɪɵ ɨɬɦɟɱɚɸɬ, ɱɬɨ ɜ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ 
ɩɪɨɰɟɫɫ ɪɚɡɜɢɬɢɹ ɬɟɪɪɢɬɨɪɢɢ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚ-
ɰɢɢ ɧɚɩɪɹɦɭɸ ɡɚɜɢɫɢɬ ɨɬ ɢɧɢɰɢɚɬɢɜɵ ɟё ɧɚɫɟɥɟɧɢɹ 
ɢ ɫɚɦɨɨɪɝɚɧɢɡɚɰɢɢ ɯɨɡɹɣɫɬɜɭɸɳɢɯ ɫɭɛɴɟɤɬɨɜ, ɩɪɢ 

ɩɨɞɞɟɪɠɤɢ ɦɭɧɢɰɢɩɚɥɶɧɵɯ ɢ ɪɟɝɢɨɧɚɥɶɧɵɯ ɜɥɚɫɬɟɣ.

ȼ ɧɟɤɨɬɨɪɵɯ ɪɨɫɫɢɣɫɤɢɯ ɫɭɛɴɟɤɬɚɯ ɭɠɟ ɫɥɨɠɢɥɫɹ 
ɩɨɥɨɠɢɬɟɥɶɧɵɣ ɨɩɵɬ ɮɨɪɦɢɪɨɜɚɧɢɹ ɢ ɪɟɚɥɢɡɚɰɢɢ 

. 3.         [2], 

[7], [21]

 

:

� ɜ ɰɟɥɹɯ ɢɞɟɧɬɢɮɢɤɚɰɢɢ ȼɨɥɨɝɨɞɫɤɨɣ ɨɛɥɚɫɬɢ ɛɵɥ ɪɚɡɪɚɛɨɬɚɧ ɩɪɟɞɫɬɚɜɢɬɟɥɶɫɤɢɣ ɩɚɤɟɬ, ɜɤɥɸɱɚɸ-
ɳɢɣ ɢɧɮɨɪɦɚɰɢɨɧɧɵɣ ɩɪɨɞɭɤɬ, ɞɟɣɫɬɜɭɸɳɢɣ ɜ ɪɭɫɥɟ ɦɚɪɤɟɬɢɧɝɚ ɢɦɢɞɠɚ ɪɟɝɢɨɧɚ, ɢɫɩɨɥɶɡɭɸɳɢɣ 
ɫɨɜɪɟɦɟɧɧɵɟ ɢɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ, ɩɟɱɚɬɧɵɟ ɢɡɞɚɧɢɹ, ɜɢɞɟɨ-ɮɢɥɶɦɵ, CD-ɫɩɪɚɜɨɱɧɢɤ 
ɢ ɫɚɣɬ ɜ ɂɧɬɟɪɧɟɬɟ. Ȼɥɚɝɨɞɚɪɹ ɷɬɨɦɭ ɭ ɪɨɫɫɢɣɫɤɨɣ ɨɛɳɟɫɬɜɟɧɧɨɫɬɢ ɫɮɨɪɦɢɪɨɜɚɥɢɫɶ ɫɥɟɞɭɸɳɢɟ 
ɚɫɫɨɰɢɚɰɢɢ: ȼɨɥɨɝɨɞɫɤɚɹ ɨɛɥɚɫɬɶ – ɪɟɝɢɨɧ ɫɬɚɛɢɥɶɧɨɫɬɢ, Ɋɨɞɢɧɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ ɜ ɩɪɨɟɤɬɟ ȼɟɥɢ-
ɤɢɣ ɍɫɬɸɝ, ɋɟɜɟɪɧɚɹ Ɏɢɜɚɢɞɚ (ɤɭɥɶɬɭɪɧɵɟ ɩɪɨɟɤɬɵ: 600-ɥɟɬɢɟ Ɏɟɪɚɩɨɧɬɨɜɚ Ɇɨɧɚɫɬɵɪɹ, ɮɟɫɬɢ-
ɜɚɥɶ Ƚɨɥɨɫɚ ɢɫɬɨɪɢɢ, ɰɟɧɬɪ ɥɶɧɨɜɨɞɫɬɜɚ ɢ ɥɟɫɧɨɣ ɩɪɨɦɵɲɥɟɧɧɨɫɬɢ, ɜɫɟɪɨɫɫɢɣɫɤɢɟ ɹɪɦɚɪɤɢ Ɋɨɫ-
ɫɢɣɫɤɢɣ ɥɟɧ ɢ Ɋɨɫɫɢɣɫɤɢɣ ɥɟɫ

:

� ɫɨɡɞɚɧɢɟ ɢɧɞɭɫɬɪɢɚɥɶɧɨɝɨ ɩɚɪɤɚ ɒɟɤɫɧɚ

 

- :

� ɩɪɨɜɟɞɟɧɢɟ ɷɮɮɟɤɬɢɜɧɨɣ ɪɟɤɥɚɦɧɨɣ ɤɚɦɩɚɧɢɢ ɧɨɜɨɝɨ ɩɨɪɬɚ ɜ ɝ. ȿɣɫɤ;
� ɩɪɨɜɟɞɟɧɢɟ ɪɟɤɥɚɦɧɨɣ ɤɚɦɩɚɧɢɢ ɪɟɝɢɨɧɚ ɢ ɩɪɟɞɫɬɚɜɥɟɧɢɟ ɧɚ ɨɛɳɟɪɨɫɫɢɣɫɤɨɦ ɬɟɥɟɜɢɡɢɨɧɧɨɦ 
ɤɚɧɚɥɟ ɪɟɤɥɚɦɵ ɫɜɨɢɯ ɤɭɪɨɪɬɨɜ: Ʉɭɪɨɪɬɵ Ʉɪɚɫɧɨɞɚɪɫɤɨɝɨ ɤɪɚɹ, ɩɪɢ ɷɬɨɦ ɭɩɨɦɢɧɚɸɬɫɹ ɧɚɡɜɚɧɢɹ 
ɝɨɪɨɞɨɜ Ʉɪɚɫɧɨɞɚɪɫɤɨɝɨ ɤɪɚɹ (ɋɨɱɢ, Ⱥɧɚɩɚ, Ƚɟɥɟɧɞɠɢɤ) ɩɨɞ ɫɥɨɝɚɧɨɦ: ȿɫɥɢ ɟɫɬɶ ɧɚ ɫɜɟɬɟ ɪɚɣ – 
ɷɬɨ Ʉɪɚɫɧɨɞɚɪɫɤɢɣ ɤɪɚɣ

 

- :

� ɩɪɨɜɟɞɟɧɢɟ ɤɨɧɤɭɪɫɚ ɩɪɨɟɤɬɨɜ ɩɨ ɩɪɨɞɜɢɠɟɧɢɸ ɬɟɪɪɢɬɨɪɢɣ ɇɨɜɨɫɢɛɢɪɫɤɨɣ ɨɛɥɚɫɬɢ Ɂɨɥɨɬɨɣ 
Ʉɭɥɢɤ;

� ɨɝɚɧɢɡɚɰɢɹ ɦɟɠɞɭɧɚɪɨɞɧɨɝɨ ɦɨɥɨɞɟɠɧɨɝɨ ɢɧɧɨɜɚɰɢɨɧɧɨɝɨ ɮɨɪɭɦɚ ɂɧɬɟɪɪɚ

:

� ɫɨɡɞɚɧɢɟ Ⱥɝɟɧɬɫɬɜɚ ɪɟɝɢɨɧɚɥɶɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ

 
:

� ɨɬɤɪɵɬɢɟ ɝɨɫɬɢɧɢɰɵ Ʉɨɲɤɢɧ ɞɨɦ ɜ ɝ. Ɇɵɲɤɢɧ;

� ɨɬɤɪɵɬɢɟ ɪɟɫɬɨɪɚɧɚ Ɇɵɲɟɥɨɜɤɚ ɜ ɝ. Ɇɵɲɤɢɧ;

� ɨɬɤɪɵɬɢɟ Ɇɭɡɟɹ ɤɨɡɵ ɜ ɝ. ɍɝɥɢɱ
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. 4.      [8], [14], [15], [20]

 
 

 

 :

� ɉɨɡɢɰɢɨɧɢɪɨɜɚɧɢɟ ɤɚɤ ɫɚɦɨɛɵɬɧɨɫɬɧɨɝɨ ɤɪɚɹ ɫ ɛɨɥɶɲɢɦ ɪɚɡɧɨɨɛɪɚɡɢɟɦ ɜɨɥɨɝɨɞɫɤɢɯ ɧɚɪɨɞɧɵɯ ɩɪɨɦɵɫɥɨɜ – 
ɋɟɜɟɪɧɚɹ ɱɟɪɧɶ, ɒɟɦɨɝɨɞɫɤɚɹ ɪɟɡɶɛɚ ɩɨ ɛɟɪɟɫɬɟ, Ɇɨɪɨɡ ɩɨ ɠɟɫɬɢ, ȼɨɥɨɝɨɞɫɤɨɟ ɤɪɭɠɟɜɨ, ȼɟɥɢɤɨɭɫɬɸɝɫɤɚɹ 
ɮɢɧɢɮɬɶ;

 :

� ɋɨɡɞɚɧɢɟ ɩɪɨɟɤɬɚ ȼɟɥɢɤɢɣ ɍɫɬɸɝ – Ɋɨɞɢɧɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ – ɩɪɨɜɟɞɟɧɢɟ ɦɟɪɨɩɪɢɹɬɢɣ: ɨɪɝɚɧɢɡɚɰɢɹ ɪɚɛɨɬɵ 
ɬɟɦɚɬɢɱɟɫɤɢɯ ɤɪɭɠɤɨɜ, ɦɚɫɬɟɪ-ɤɥɚɫɫɨɜ ɢ ɬɜɨɪɱɟɫɤɢɯ ɦɚɫɬɟɪɫɤɢɯ ɩɨ ɢɫɬɨɪɢɢ, ɥɢɬɟɪɚɬɭɪɟ, ɤɪɚɟɜɟɞɟɧɢɸ, ɨɛɭ-
ɱɟɧɢɟ ɬɪɚɞɢɰɢɨɧɧɵɦ ɧɚɪɨɞɧɵɦ ɪɟɦɟɫɥɚɦ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɨɛɪɚɡɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ;

 :

� ɋɨɡɞɚɧɢɟ ɩɪɨɟɤɬɚ ȼɟɥɢɤɢɣ ɍɫɬɸɝ – Ɋɨɞɢɧɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ – ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɨɛɴɟɤɬɨɜ ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ: ɪɟɡɢ-
ɞɟɧɰɢɹ Ⱦɟɞɚ Ɇɨɪɨɡɚ ɫ ɫɭɜɟɧɢɪɧɨɣ ɥɚɜɤɨɣ, ɦɚɫɬɟɪɫɤɚɹ, ɬɪɨɧɧɵɣ ɡɚɥ, ɦɭɡɟɣ ɢ ɩɨɱɬɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ, ɝɨɫɬɢɧɢɱ-
ɧɵɣ ɤɨɦɩɥɟɤɫ;

  , :

� ɋɨɡɞɚɧɢɟ ɩɪɨɟɤɬɚ ȼɟɥɢɤɢɣ ɍɫɬɸɝ – Ɋɨɞɢɧɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ – ɩɨɞɝɨɬɨɜɤɚ ɢ ɨɛɭɱɟɧɢɟ ɤɚɞɪɨɜ ɩɨ ɩɪɨɝɪɚɦɦɟ Ⱥɤɚ-
ɞɟɦɢɹ Ⱦɟɞɚ Ɇɨɪɨɡɚ, ɝɥɚɜɧɚɹ ɡɚɞɚɱɚ ɤɨɬɨɪɨɣ ɩɨɞɝɨɬɨɜɤɚ ɜɵɫɨɤɨɤɜɚɥɢɮɢɰɢɪɨɜɚɧɧɨɝɨ ɩɟɪɫɨɧɚɥɚ ɞɥɹ ɪɚɛɨɬɵ 
ɫ ɞɟɬɶɦɢ;

 :

� ɋɨɡɞɚɧɢɟ ɩɪɨɟɤɬɚ ȼɟɥɢɤɢɣ ɍɫɬɸɝ – Ɋɨɞɢɧɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ – ɫɨɡɞɚɧɢɟ ɡɚɩɨɜɟɞɧɢɤɚ;

 

 :

� Ɂɧɚɦɟɧɢɬɵɣ ɤɚɡɚɱɢɣ ɤɪɚɣ Ɋɨɫɫɢɢ;

 :

� ɉɪɨɜɟɞɟɧɢɟ Ɂɢɦɧɟɣ Ɉɥɢɦɩɢɚɞɵ ɜ 2014 ɝɨɞɭ, ɚɜɬɨɝɨɧɤɢ Ɏɨɪɦɭɥɚ1 ɜ 2015 ɝɨɞɭ (ɝ. ɋɨɱɢ);

 :

� ȼ 2007 ɝ. ɛɵɥ ɨɪɝɚɧɢɡɨɜɚɧ ɩɟɪɜɵɣ ɜ ɢɫɬɨɪɢɢ ɧɨɜɨɣ Ɋɨɫɫɢɢ ɩɪɨɟɤɬ, ɤɨɝɞɚ ɮɟɞɟɪɚɥɶɧɨɟ ɩɪɚɜɢɬɟɥɶɫɬɜɨ ɡɚɧɹɥɨɫɶ 
ɦɚɪɤɟɬɢɧɝɨɦ ɨɞɧɨɝɨ ɤɨɧɤɪɟɬɧɨɝɨ ɝɨɪɨɞɚ. Ɋɟɱɶ ɢɞɟɬ ɨ ɩɪɨɞɜɢɠɟɧɢɢ ɋɨɱɢ ɜ ɤɚɱɟɫɬɜɟ ɫɬɨɥɢɰɵ ɡɢɦɧɢɯ Ɉɥɢɦ-
ɩɢɣɫɤɢɯ ɢɝɪ 2014 ɝ. ȼ ɪɚɦɤɚɯ ɩɨɞɝɨɬɨɜɤɢ ɤ ɩɪɨɜɟɞɟɧɢɸ Ɂɢɦɧɢɯ Ɉɥɢɦɩɢɣɫɤɢɯ ɢɝɪ, ɜ ɝɨɪɨɞɟ ɛɵɥɚ ɪɟɤɨɧɫɬɪɭ-
ɢɪɨɜɚɧɚ, ɚ ɦɟɫɬɚɦɢ ɫɨɡɞɚɧɚ ɫ ɧɭɥɹ, ɢɧɠɟɧɟɪɧɚɹ ɢ ɫɨɰɢɚɥɶɧɚɹ ɢɧɮɪɚɫɬɪɭɤɬɭɪɚ (ɤɚɧɚɥɢɡɚɰɢɹ, ɜɨɞɨɫɧɚɛɠɟɧɢɟ, 
ɷɥɟɤɬɪɨɷɧɟɪɝɢɹ, ɫɩɨɪɬɢɜɧɵɟ ɨɛɴɟɤɬɵ ɢ ɬ.ɞ.);

� ɋɬɪɨɢɬɟɥɶɫɬɜɨ ɚɷɪɨɩɨɪɬɚ ɝ. ɋɨɱɢ, ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɧɨɜɨɝɨ ɠɟɥɟɡɧɨɞɨɪɨɠɧɨɝɨ ɜɨɤɡɚɥɚ ɝ. Ⱥɞɥɟɪ;
� Ɉɬɤɪɵɬɢɟ ɫɚɦɨɝɨ ɦɚɫɲɬɚɛɧɨɝɨ ɨɤɟɚɧɚɪɢɭɦɚ ɜ Ɋɨɫɫɢɢ Ⱦɢɫɤɚɜɟɪɢ ȼɨɪɥɞ Ⱥɤɜɚɪɢɭɦ;

 :

� ɉɨɩɭɥɹɪɢɡɚɰɢɹ ɯɨɪɨɲɨ ɢɡɜɟɫɬɧɵɯ ɩɪɢɪɨɞɧɵɯ ɨɛɴɟɤɬɨɜ: Ⱥɯɲɬɵɪɫɤɚɹ ɩɟɳɟɪɚ, ɜɨɲɟɞɲɚɹ ɜ 2013 ɝɨɞɭ ɜ ɫɩɢ-
ɫɨɤ 10 ɤɪɚɫɨɬ Ɋɨɫɫɢɢ;

  :

� ɝ. ɇɨɜɨɫɢɛɢɪɫɤ ɩɪɢɨɛɪɟɥ ɢɦɢɞɠ ɫɬɨɥɢɰɵ ɋɢɛɢɪɢ;

 :

� ɉɪɨɜɟɞɟɧɢɟ Ɇɟɠɞɭɧɚɪɨɞɧɨɝɨ ɮɨɪɭɦɚ ɬɟɯɧɨɥɨɝɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɌȿɏɇɈɉɊɈɆ-2013;

 :

� ɋɬɪɨɢɬɟɥɶɫɬɜɨ ɢ ɜɜɟɞɟɧɢɟ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɚɫɬɪɨɮɢɡɢɱɟɫɤɨɝɨ ɰɟɧɬɪɚ ɫ ɩɥɚɧɟɬɚɪɢɟɦ; ɝɨɪɧɨɥɵɠɧɨɝɨ ɤɨɦɩɥɟɤɫɚ 
ɋɤɚɤɭɲɚ; ɉɟɪɜɨɣ ɨɱɟɪɟɞɢ Ɇɟɠɞɭɧɚɪɨɞɧɨɝɨ ɜɵɫɬɚɜɨɱɧɨɝɨ ɰɟɧɬɪɚ ɋɢɛɢɪɶ-ɗɤɫɩɨ; Ɍɭɪɢɫɬɫɤɨ-ɤɭɥɶɬɭɪɧɨɝɨ ɰɟɧ-
ɬɪɚ Ȼɟɪɞɫɤɢɣ ɨɫɬɪɨɝ ɢ Ɂɚɜɨɥɨɤɢɧɫɤɨɣ ɞɟɪɟɜɧɢ;

 

 :

� ɂɦɢɞɠɟɜɚɹ ɢɞɟɹ Ɇɵɲɤɢɧɚ ɡɚɢɦɫɬɜɨɜɚɧɚ ɢɡ ɟɝɨ ɧɚɡɜɚɧɢɹ, ɤɚɦɩɚɧɢɹ ɩɨ ɩɪɨɞɜɢɠɟɧɢɸ ɝɨɪɨɞɚ ɧɚɱɚɥɚɫɶ ɫ ɫɨɡ-
ɞɚɧɢɹ Ɇɭɡɟɹ Ɇɵɲɢ – ɟɞɢɧɫɬɜɟɧɧɨɝɨ ɜ ɦɢɪɟ, ɱɬɨ ɩɨɡɜɨɥɢɥɨ ɝɨɪɨɠɚɧɚɦ ɩɪɨɜɨɡɝɥɚɫɢɬɶ ɫɜɨɣ ɝɨɪɨɞ Ɇɢɪɨɜɨɣ 
ɫɬɨɥɢɰɟɣ Ɇɵɲɢ. Ɍɭɪɢɫɬɫɤɚɹ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɶ ɝɨɪɨɞɚ ɡɚ 2–3 ɝɨɞɚ ɜɵɪɨɫɥɚ ɜ ɧɟɫɤɨɥɶɤɨ ɪɚɡ. ɉɨɡɞɧɟɟ ɧɨɜɵɦ 
ɫɢɦɜɨɥɨɦ Ɇɵɲɤɢɧɚ ɨɛɴɹɜɥɟɧɵ ɜɚɥɟɧɤɢ (ɨɬɤɪɵɬ ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɣ ɦɭɡɟɣ);

 :

� ɉɪɨɜɟɞɟɧɢɟ ɜ 2008 ɝɨɨɞɭ XI ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɤɨɧɮɟɪɟɧɰɢɢ ɛɢɨɥɨɝɨɜ – ɫɩɟɰɢɚɥɢɫɬɨɜ ɩɨ ɝɪɵɡɭɧɚɦ (ɝ. Ɇɵɲɤɢɧ);

� ɉɪɢɧɹɬɢɟ ɡɚɤɨɧɚ Ɉ ɩɪɚɡɞɧɢɤɚɯ ɢ ɩɚɦɹɬɧɵɯ ɞɚɬɚɯ əɪɨɫɥɚɜɫɤɨɣ ɨɛɥɚɫɬɢ, ɫɜɹɡɚɧɧɨɝɨ ɫ ɩɪɨɜɟɞɟɧɢɟɦ ɧɚ ɬɟɪɪɢ-
ɬɨɪɢɢ ɨɛɥɚɫɬɢ ɦɟɪɨɩɪɢɹɬɢɣ, ɫɜɹɡɚɧɧɵɯ ɫ ɩɪɚɡɞɧɢɤɚɦɢ ɢ ɩɚɦɹɬɧɵɦɢ ɞɚɬɚɦɢ əɪɨɫɥɚɜɫɤɨɣ ɨɛɥɚɫɬɢ;

 :

� ɉɨɩɭɥɹɪɢɡɚɰɢɹ ɯɨɪɨɲɨ ɢɡɜɟɫɬɧɵɯ ɤɭɥɶɬɭɪɧɨ-ɢɫɬɨɪɢɱɟɫɤɢɯ ɨɛɴɟɤɬɨɜ: Ȼɨɪɢɫɨɝɥɟɛɫɤɢɣ ɦɨɧɚɫɬɵɪɶ, ɍɝɥɢɱɫɤɢɣ 
Ʉɪɟɦɥɶ, Ȼɨɬɢɤ ɉɟɬɪɚ I, Ƚɨɪɢɰɤɢɣ ɦɨɧɚɫɬɵɪɶ ɢ ɞɪ.
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ɩɪɨɝɪɚɦɦ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɪɟɝɢ-

ɨɧɨɜ, ɜɤɥɸɱɚɸɳɢɯ ɜ ɫɟɛɹ ɦɚɪɤɟɬɢɧɝ ɢ ɩɪɨɞɜɢɠɟɧɢɟ 
ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɯ ɬɟɪɪɢɬɨɪɢɣ ɩɨɫɪɟɞɫɬɜɨɦ ɢɫɩɨɥɶɡɨ-
ɜɚɧɢɹ ɦɭɡɟɣɧɵɯ ɨɛɴɟɤɬɨɜ.

ȼ ɤɚɱɟɫɬɜɟ ɩɪɢɦɟɪɚ ɦɨɠɧɨ ɩɪɢɜɟɫɬɢ ɪɚɡɞɟɥ 
Ɋɚɡɜɢɬɢɟ ɬɭɪɢɫɬɫɤɨ-ɪɟɤɪɟɚɰɢɨɧɧɨɝɨ ɤɨɦɩɥɟɤɫɚ, 
ɢɧɮɪɚɫɬɪɭɤɬɭɪɵ ɝɨɫɬɟɩɪɢɢɦɫɬɜɚ ɢ ɮɨɪɦɢɪɨɜɚɧɢɟ 
ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɝɨ ɨɛɪɚɡɚ ɪɟɝɢɨɧɚ ɜ ɉɪɨɝɪɚɦɦɟ ɫɨɰɢ-

ɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ Ʉɚɥɢɧɢɧɝɪɚɞɫɤɨɣ 

ɨɛɥɚɫɬɢ ɧɚ 2007–2016 ɝɨɞɵ, ɜ ɤɨɬɨɪɨɦ ɩɪɟɞɫɬɚɜɥɟɧɵ 

ɤɥɸɱɟɜɵɟ ɦɟɪɨɩɪɢɹɬɢɹ, ɫɜɹɡɚɧɧɵɟ ɫ ɮɨɪɦɢɪɨɜɚɧɢɟɦ 

ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɝɨ ɨɛɪɚɡɚ ɪɟɝɢɨɧɚ [19]. ɉɪɨɝɪɚɦɦɭ 
ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɋɜɟɪɞɥɨɜɫɤɨɣ 

ɨɛɥɚɫɬɢ ɧɚ 2011–2015 ɝɨɞɵ, ɜɤɥɸɱɚɸɳɭɸ ɜ ɫɟɛɹ ɪɚɡ-
ɞɟɥɵ: Ɋɚɡɜɢɬɢɟ ɤɭɥɶɬɭɪɵ ɢ Ɋɟɚɥɢɡɚɰɢɹ ɬɭɪɢɫɬɫɤɨ-

ɪɟɤɪɟɚɰɢɨɧɧɨɝɨ ɩɨɬɟɧɰɢɚɥɚ.
ɍɤɚɡɚɧɧɵɣ ɪɚɡɞɟɥ Ɋɚɡɜɢɬɢɟ ɤɭɥɶɬɭɪɵ ɫɨɞɟɪɠɢɬ 

ɦɟɪɨɩɪɢɹɬɢɹ, ɩɨɫɜɹɳɟɧɧɵɟ ɮɨɪɦɢɪɨɜɚɧɢɸ ɩɪɢɜɥɟ-
ɤɚɬɟɥɶɧɨɝɨ ɢɦɢɞɠɚ ɋɜɟɪɞɥɨɜɫɤɨɣ ɨɛɥɚɫɬɢ ɫɪɟɞɫɬɜɚɦɢ 

ɤɭɥɶɬɭɪɵ ɢ ɢɫɤɭɫɫɬɜɚ, ɪɟɲɚɸɳɢɟ ɬɚɤɢɟ ɩɪɢɨɪɢɬɟɬɧɵɟ 
ɡɚɞɚɱɢ, ɤɚɤ ɫɨɯɪɚɧɟɧɢɟ, ɩɨɩɭɥɹɪɢɡɚɰɢɸ ɢ ɪɚɡɜɢɬɢɟ 
ɤɭɥɶɬɭɪɧɨɝɨ ɢ ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɧɚɫɥɟɞɢɹ ɧɚɪɨɞɨɜ Ɋɨɫɫɢɢ, 

ɩɪɨɠɢɜɚɸɳɢɯ ɜ ɋɜɟɪɞɥɨɜɫɤɨɣ ɨɛɥɚɫɬɢ [12].

Ⱥɧɚɥɢɡɢɪɭɹ ɩɪɨɝɪɚɦɦɵ ɢ ɩɪɨɟɤɬɵ, ɫɜɹɡɚɧɧɵɟ 
ɫ ɩɪɨɞɜɢɠɟɧɢɟɦ ɬɟɪɪɢɬɨɪɢɚɥɶɧɵɯ ɟɞɢɧɢɰ Ɋɨɫɫɢɢ, ɩɨ 
ɦɧɟɧɢɸ ɚɜɬɨɪɨɜ, ɧɟɥɶɡɹ ɧɟ ɭɩɨɦɹɧɭɬɶ ɨ ɩɪɨɟɤɬɟ ɏɪɟ-
ɛɟɬ Ɋɨɫɫɢɢ [23], ɨɫɧɨɜɧɨɣ ɢɞɟɟɣ ɤɨɬɨɪɨɝɨ ɹɜɥɹɥɨɫɶ 
ɩɪɢɜɥɟɱɟɧɢɟ ɲɢɪɨɤɨɣ ɨɛɳɟɫɬɜɟɧɧɨɫɬɢ ɤ ɩɪɨɛɥɟɦɟ 
ɢɞɟɧɬɢɮɢɤɚɰɢɢ ɍɪɚɥɶɫɤɨɝɨ ɮɟɞɟɪɚɥɶɧɨɝɨ ɨɤɪɭɝɚ.

ȼ ɬɚɛɥ. 3 ɩɪɢɜɟɞɟɧɵ ɦɟɪɨɩɪɢɹɬɢɹ, ɢɫɩɨɥɶɡɭɟɦɵɟ 
ɜ Ɋɨɫɫɢɢ, ɞɥɹ ɩɨɜɵɲɟɧɢɹ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚ-
ɬɟɥɶɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ.

ɂɡ ɩɪɟɞɫɬɚɜɥɟɧɧɨɣ ɬɚɛɥɢɰɵ ɫɥɟɞɭɟɬ, ɱɬɨ ɜ Ɋɨɫɫɢɢ, 

ɤɚɤ ɢ ɡɚ ɪɭɛɟɠɨɦ, ɧɚɛɥɸɞɚɟɬɫɹ ɬɟɧɞɟɧɰɢɹ ɚɤɬɢɜɧɨɝɨ 
ɩɪɢɦɟɧɟɧɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɨ-ɪɟɤɥɚɦɧɵɯ ɢɧɫɬɪɭɦɟɧ-

ɬɨɜ ɦɚɪɤɟɬɢɧɝɚ, ɧɚɢɦɟɧɟɟ ɩɨɩɭɥɹɪɧɵ ɢɧɧɨɜɚɰɢɨɧɧɵɟ 
ɢɧɫɬɪɭɦɟɧɬɵ ɪɚɡɜɢɬɢɹ ɬɟɪɪɢɬɨɪɢɣ, ɱɬɨ ɫɜɹɡɚɧɨ ɫ ɧɢɡ-
ɤɢɦ ɬɟɯɧɨɥɨɝɢɱɟɫɤɢɦ, ɢɧɮɨɪɦɚɰɢɨɧɧɵɦ ɢ ɢɧɮɪɚ-
ɫɬɪɭɤɬɭɪɧɵɦ ɪɚɡɜɢɬɢɟɦ Ɋɨɫɫɢɢ. Ɍɟɦ ɧɟ ɦɟɧɟɟ, ɛɥɚɝɨ-
ɞɚɪɹ ɤɭɥɶɬɭɪɧɨ-ɢɫɬɨɪɢɱɟɫɤɨɦɭ ɧɚɫɥɟɞɢɸ ɢ ɩɪɢɪɨɞɧɵɦ 

ɪɟɫɭɪɫɚɦ Ɋɨɫɫɢɢ ɜɨɡɦɨɠɧɨ ɷɮɮɟɤɬɢɜɧɨɟ ɩɪɢɦɟɧɟɧɢɟ 
ɦɭɡɟɣɧɵɯ ɨɛɴɟɤɬɨɜ ɜ ɤɚɱɟɫɬɜɟ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟ-
ɬɢɧɝɚ ɬɟɪɪɢɬɨɪɢɣ.

ȼ ɬɚɛɥ. 4 ɩɪɢɜɟɞɟɧ ɨɬɟɱɟɫɬɜɟɧɧɵɣ ɨɩɵɬ ɢɫɩɨɥɶ-
ɡɨɜɚɧɢɹ ɜ ɪɟɝɢɨɧɚɯ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ ɞɥɹ 
ɩɨɜɵɲɟɧɢɹ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨɫɬɢ ɬɟɪ-

ɪɢɬɨɪɢɢ.

Ɏɨɪɦɢɪɨɜɚɧɢɟ ɢɦɢɞɠɚ ɫɭɛɴɟɤɬɨɜ Ɋɨɫɫɢɢ ɹɜɥɹ-
ɟɬɫɹ ɨɞɧɨɣ ɢɡ ɝɥɚɜɧɵɯ ɡɚɞɚɱ ɨɛɟɫɩɟɱɟɧɢɹ ɤɨɧɤɭɪɟɧ-

ɬɨɫɩɨɫɨɛɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɣ. ɇɟɨɛɯɨɞɢɦɨ ɩɟɪɟɧɢɦɚɬɶ 
ɨɩɵɬ ɭɫɩɟɲɧɵɯ ɩɪɨɟɤɬɨɜ ɬɚɤɢɯ, ɤɚɤ, ɧɚɩɪɢɦɟɪ, ɩɪɨɟɤɬ 
ɍɫɬɸɝ – ɪɨɞɢɧɚ Ⱦɟɞɚ Ɇɨɪɨɡɚ, ɫɨɡɞɚɧɧɵɣ ɜ ȼɨɥɨɝɨɞɫɤɨɣ 

ɨɛɥɚɫɬɢ ɢ ɨɛɴɟɞɢɧɹɸɳɢɣ ɜ ɫɟɛɟ ɫɪɚɡɭ ɜɫɟ ɢɧɫɬɪɭɦɟɧɬɵ 

ɦɚɪɤɟɬɢɧɝɚ.

ɉɨɥɶɡɭɹɫɶ ɩɟɪɟɱɧɟɦ, ɩɪɟɞɥɨɠɟɧɧɵɦ ɢɫɫɥɟɞɨɜɚɬɟɥɟɦ 

ɂ. Ⱥ. ȼɚɫɢɥɟɧɤɨ [6] ɜ ɤɚɱɟɫɬɜɟ ɜɵɜɨɞɚ ɜɵɞɟɥɢɦ ɫɥɟɞɭɸ-

ɳɢɟ ɩɪɢɨɪɢɬɟɬɧɵɟ ɡɚɞɚɱɢ, ɫɜɹɡɚɧɧɵɟ ɫ ɪɚɡɜɢɬɢɟɦ ɪɨɫ-
ɫɢɣɫɤɢɯ ɬɟɪɪɢɬɨɪɢɣ ɧɚ ɨɫɧɨɜɟ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɚ:

� ɬɟɪɪɢɬɨɪɢɹɦ ɧɟɨɛɯɨɞɢɦɨ ɪɚɡɪɚɛɚɬɵɜɚɬɶ ɤɨɧɰɟɩ-

ɰɢɢ ɩɨɡɢɰɢɨɧɢɪɨɜɚɧɢɹ ɫɜɨɟɝɨ ɢɦɢɞɠɚ ɜ ɢɧɮɨɪɦɚɰɢ-

ɨɧɧɨ-ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɦ ɩɪɨɫɬɪɚɧɫɬɜɟ;
� ɭɤɪɟɩɥɹɬɶ ɪɟɝɢɨɧɚɥɶɧɭɸ ɢɞɟɧɬɢɱɧɨɫɬɶ ɝɪɚɠɞɚɧ 

ɩɪɢ ɩɨɦɨɳɢ ɚɤɬɢɜɢɡɚɰɢɢ ɢɫɬɨɪɢɱɟɫɤɨɣ ɩɚɦɹɬɢ, ɩɪɢ-

ɜɥɟɱɟɧɢɹ ɜɧɢɦɚɧɢɹ ɤ ɢɫɬɨɪɢɱɟɫɤɢɦ ɞɚɬɚɦ, ɤɭɥɶɬɭɪɧɵɦ 

ɢ ɧɚɭɱɧɵɦ ɞɨɫɬɢɠɟɧɢɹɦ ɬɟɪɪɢɬɨɪɢɢ;

� ɦɨɛɢɥɢɡɢɪɨɜɚɬɶ ɤɭɥɶɬɭɪɧɵɟ ɰɟɧɬɪɵ ɧɚ ɬɟɪɪɢ-

ɬɨɪɢɢ, ɩɪɢɜɥɟɤɚɬɶ ɜɧɢɦɚɧɢɟ ɤ ɤɭɥɶɬɭɪɧɵɦ ɰɟɧɧɨɫɬɹɦ 

ɱɟɪɟɡ ɨɪɝɚɧɢɡɚɰɢɸ ɜɵɟɡɞɧɵɯ ɜɵɫɬɚɜɨɤ, ɤɨɧɮɟɪɟɧɰɢɣ, 

ɩɪɨɜɟɞɟɧɢɟ ɮɨɪɭɦɨɜ ɫ ɩɪɢɜɥɟɱɟɧɢɟɦ ɦɟɫɬɧɵɯ ɞɟɹɬɟ-
ɥɟɣ ɤɭɥɶɬɭɪɵ ɢ ɢɫɤɭɫɫɬɜɚ;

� ɪɚɡɜɢɜɚɬɶ ɫɢɫɬɟɦɭ ɦɟɫɬɧɵɯ ɤɨɦɦɭɧɢɤɚɰɢɣ ɱɟɪɟɡ 
ɬɟɪɪɢɬɨɪɢɚɥɶɧɨɟ ɦɟɞɢɚ-ɩɪɨɫɬɪɚɧɫɬɜɨ, ɝɞɟ ɜɚɠɧɨ ɩɪɨ-
ɞɜɢɝɚɬɶ ɩɟɪɫɩɟɤɬɢɜɧɵɟ ɢɞɟɢ ɪɚɡɜɢɬɢɹ ɬɟɪɪɢɬɨɪɢɢ 
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