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Purpose. To study the impact of CSR activities in the internal and external environment of organizations on the state 

of corporate labor resources and socio-economic performance.

Methods. A social questionnaire survey is conducted and methods of economic analysis are used, namely: grouping, 

comparison, survey, etc.

Results. Proceeding from the analysis of globally existing CSR models the authors provide their own assessment of the 

Russian CSR model specifi cs which are justifi ed by our country’s heritage since the times of the administrative-command 
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system of management and spontaneously-evolving market practice in the 1990-s. Having analyzed the sociological sur-

vey the authors draw the conclusion of the priority directions of CSR programs towards internal issues and corporate inter-

ests and also the interrelations of economic and social functions of an enterprise to achieve the effi cient work of the per-

sonnel in terms of content, conditions and results.

Scientifi c novelty. The scientifi c novelty lies in researching the impact of CSR programs in the internal and exter-

nal environment of the organization on signifi cance and effi ciency of the implemented programs for the specifi c groups 

of stakeholders.

Key words: corporate social responsibility, social accountability, effi ciency of social programs.
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