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RESEARCHING KEY FACTORS OF INNOVATIVE 
ACTIVITY DEVELOPMENT AT THE ENTREPRISE: 

SOCIAL-ADMINISTRATIVE ASPECTS

Kovalenko A. A.

individual entrepreneur, Moscow (Russia), akovalenko777@mail.ru

Purpose: Examination of key social factors infl uencing the effective innovative activity management in the company, 

presented in the research by foreign authors.

Methods. Qualitative research methods: content analysis of sources, containing the results of research in the fi eld of 

management, innovative activity, social management and sociology.

Results. The article considers key social aspects of innovation activity management, analyzes main elements of social 

mechanism of innovation activity management. Key aspects of innovation management, as a basis of social management 

mechanism, lie in the comprehensive assessment of social interaction in the organization, norms and values   shared in 

the organization as the elements of social control, knowledge management process as a mechanism of transformation of 

human capital into organizational capital.
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Scope of results. The results can be used to develop the strategy of innovative development of the enterprise, to assess 

the potential of the enterprise and social factors in the framework of value-oriented approach to enterprise management. 

The main results can be used to develop the methodology for assessing the business.

Scientifi c novelty. The social aspects of innovation activity management are not suffi ciently studied, and in fact, they 

are, as research shows, the key elements of the innovation management mechanism in the context of national innova-

tion system development. In the article the social aspects of innovation activity management are presented, which in fur-

ther research could be the basis for quantitative assessment of the organization development effi ciency and its potential. 

Key words: innovation management, innovative activity, social interaction, human capital, norms and values of the orga-

nization, knowledge management.
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ЧЕЛОВЕЧЕСКИЙ 
КАПИТАЛ 

(работники) –
творческие личности

ИННОВАЦИИ

КАПИТАЛ  
ЗНАНИЙ

(информация) –
накопленный опыт

ФИЗИЧЕСКИЙ 
КАПИТАЛ 
(средства 

коммуникации) –
социальные сети, 

программы 

с коллективным 

доступом

ИНТЕЛЛЕКТУАЛЬНЫЙ 
КАПИТАЛ

(мышление)
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