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Purpose. To identify marketing methods used in the practice of the Russian competitive battle.

Methods. The domestic and foreign experience in corporate competitiveness management is analyzed and the 

approach to ensuring competitiveness of forestry sector enterprises based on assessment of marketing tools as competi-

tiveness element is theoretically substantiated.

Results. Basic trends of competitiveness management mechanism development are revealed, competitiveness con-

trol system is developed, which allows giving and considering the assessment of marketing means. Also, the article pro-

vides the author’s view on managing competitiveness of forestry enterprises from the standpoint of marketing approach, 

which is based on developing long-term, mutually benefi cial relationships with key partners.
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Scientifi c novelty. The research substantiates the competitiveness management system of forestry sector enterprises through 

the effective marketing activities and the use of its potential, as well as through rational use of forest raw material resources.

Key words: competitiveness, management structure, management mechanism, competition, competition models, effi ciency.
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  (   I )

 

   (  %   
 )

-  

 32–64 12–31 – –   7

 10–83 90–14 18–3 – –

 66–79 33–21 20–30 – –

   -
29–32 49–65 4–2 0 –

  28–38 64–55  6  2 –

,   -
 

19–12 71–79 9–4  2  3

 8–14 71–73 15–10  3 –

 21–24 66–57 5–12  4  3

 24–26 67–64  5  2  1
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