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Purpose. The purpose is revealing the specifi  cs of parallelism of one of the dominant metaphorical models “Manage-

ment – is science” on the basis of comparison of the Anglo-American and Russian managerial discourse.

Methods. A complex of methods typical for the contemporary anthropocentric linguistics has been used to address 

the specifi c tasks of the provided cognitive-discursive study: cognitive modeling, discourse analysis, comparative analy-

sis which considered the national peculiarities of languages   and cultures, as well as quantitative processing of the obtained 

materials. The metaphors have been selected through continuous sampling.

Results and practical importance. In the course of the research new evidence has been found of both national orig-

inality of the Russian and Anglo-American metaphorical managerial picture of the world and of general trends in the 
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development of international managerial discourse. The research fi ndings can be applied in the practice of bilingual lex-

icography, in teaching a foreign language to students specializing in management and cross-cultural communication.

Scientifi c novelty. This paper is devoted to revealing the specifi c features, identifi cation and comparative description 

of the metaphorical model “Management – is science” in the Russian and Anglo-American managerial texts.

Key words: managerial discourse metaphorization, comparative analysis, discourse analysis.
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« ,   ».    

   6   -

  : «  -

», «  », «  », 

«  », «  

», «   ».

 1.1 «  »

     

    -

     , 

    . .

…     

  ,   -

,      ( . -

,  № 15,  2006).

 -    

     

   -

 : to generate money, to energize staff, etc.

…This year’s food and beverage engineering program, 

which rejiggers the choices on room service and catering 

menus based on their popularity, has generated $20 million 

in extra revenue (Spencer E. Ante, BusinessWeek, October 

8, 2007).

 1.2 «  »

      -

    

      -

     « ».

…    ,   

   … ( . ,  № 17, 

 2006).

…  ,   , 

   ,  ,  

    … (C. ,  № 11, 

 2006).

   -

 ,     

,      -  

 .

…With the days of easy money over for private equity 

fi rms, CEOs are under intense pressure from their LBO 

bosses to squeeze profi ts out of acquired companies – or 

else… (Emily Thornton, BusinessWeek, November 5, 

2007).

 1.3 «  »

   ,   -

 ,   -

.   ,   

        

 .    -

     ,  -

  ,    

.  ,     

     , 

   -   , -

   , « » 

  .    -

   , -

    , -

     . .

…  « »   ,  -

    … ( . ,  

№ 19,  2006).

…   ,    

     -

… ( . ,  № 19,  2006).

 -    

      

  .   

   : to be 

refl ected  transparency.    -

      -

 .

…These new responsibilities have to be refl ected in 

management research too. (Ferghal Blaney, http://fi nd.

galegroup.com, 27.10.2007).

…But private equity itself is ready to respond to public 

pressure by agreeing to voluntary codes of transparency 

(John Perth, The Economist, January 19, 2008).

,    -

 ,    - -

  , , to be viewed 

through the lens, ,   ,   

 ,   

  .

…Research, viewed through the lens of referents 

facilitates a new understanding of research potential 

(Ferghal Blaney, http://fi nd.galegroup.com, 27.10.2007).

 1.4 «  »

     

      

      -

,    

.    ,   

     

    

  .

… , ,   

 –     -

   ( . ,  № 3,  2007).

…      ,  

  - ? 

( . ,  № 13,  2006).

     

    ,    -

 ,    
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.     -

, : tough decisions, hard law, soft rules, hot-selling 

earphones  .

… “It’s been a terrible day for the bank,” he says. 

“We’ve had to make some very tough decision (Robin 

Turner, http://fi nd.galegroup.com, 27.10.2007).

…Anders Hermansen, who fashioned the 

company’s hot – selling $160 A8 earphones, wrestled 

for weeks with the concept (Jay Creene, BusinessWeek, 

November 5, 2007).

 1.5 «  »

      

,   ,    

     -

 ,     

.     

     -

 (turbulence).

…      

     

,     … 

( . ,  № 5,  2006).

…Pure research, based on the chaos theory, may come 

up with an idea that self-organisation is a better form of 

achieving coordination under turbulent environmental 

conditions (Robin Turner, http://find.galegroup.com, 

27.10.2007).

 1.6 «   »

      

      

 ,  -  -

      

    ,  

    .

…  –       

     ,  

   ( . ,  № 17,  2007).

2.  «  –   -

»

      

 ,    , 

    ,   . 

 ,      ,  

     -

 ,        

  .

    -

  ,   , : 

,   , -

,   .

…     -

  ,    -

  –    

 ,    -

   ( . , № 17, -

 2007).

…     -

,       -

  ( . ,  № 15,  2006).

 -     -

    

   : absorbing, 

erosion, penetration, meltdown, etc.

…Large companies will fi nd ways of working with – 

and sometimes absorbing – successful social ventures (“Do 

it right”, The Economist, January 19, 2008).

…But his fear is that such a setup would erode the value 

of the regular season (Geoff Gloeckler, BusinessWeek, 

October 8, 2007).

3.  «  –   

»

    

, : «  »  « -

 ».

 3.1 «  »

    -

   ,  

    . 

,   ,  

   .

…    , , ,  -

       

 ( . ,  № 13  2006).

     -

    : 

multiply, divide.

…Minority Businesses Multiply But Still Lag Whites… 

(John Tozzi, http://www.businessweek.com, 20.10.10).

 3.2 «  »

   

      -

   : , -

, ,   .

…       

       

   ? ( . ,  

№ 13  2006).

 -   -

     : 

symmetry, pyramid, circle, vertical/horizontal, oval, line.

…The framework is also fl exible in terms spreading 

the pyramidal base further down towards further inquiry 

through dissection (K. Sankaran, http://fi nd.galegroup.com, 

27.10.2007).

      

 ,      



55

А
И А  А И

 . .

   ,   -

     .  

, , - ,  -

  ,  ,    

,     -

   .   -

  ,   

   .    -

 ,     

,    -

     -

   ,   -

 ,     

    .

    -

    ,  -

      

     -

 .

:

1.  . .    : 

. : , 2006. 256 .

2.  . .     

     (  -

  ):    

     

. . 1998. 20 .

3.  . .   -

  //    

: . . .:  , 2000. 

. 37–64.

4.  . .     

   -   

:   :  

     -

 . , 2012. 240 .

5.  .,  . ,   

.  , 2004.

6.  . .   :    -

  :      . 

    . .:   

, 2004. 560 .

7.  . .    -

  : . -

, 2003. 248 .

8.  . .     . 

4-  . .:  , 2004. 264 .

9.  .      : -

-  . , 1995. 232 .

References:

1. Shiryaeva T. A. Cognitive model of business discourse: 

monograph. Pyatigorsk: PGLU, 2006. 256 p.

2. Shilova S. V. Observance and violation of the principles of 

verbal communication in business communication (Eng-

lish language based): abstract of dissertation for a sci-

entifi c degree of candidate of philological sciences SPb. 

1998. 20 p.

3. Karasik V. I. Ethno-cultural types of institutional discourse 

// Ethnocultural specifi cs of speech: coll/ of reviews. M.: 

INION RAN, 2000, P. 37–64.

4. Yudina O. L. Metaphors and metaphorical models in the 

Russian and Anglo-American managerial discourse: par-

allels and interaction: dissertation for the degree of candi-

date of philological sciences. Ekaterinburg, 2012. 240 p.

5. Lakoff G., Johnsen M. Metaphors we live by. Editorial 

URSS, 2004.

6. Kubryakova E. S. Language and knowledge: on the way of 

getting to know the language: parts of speech from the cog-

nitive point of view. The role of language in understand-

ing the world. M.: Yazyki   slavyanskoi kultury, 2004. 560 p.

7. Chudinov A. P. Metaphorical mosaic in modern political 

communication: monograph. Ekaterinburg, 2003. 248 p.

8. Karaulov Yu. N. The Russian language and linguistic iden-

tity. 4th ed. M.: Editorial URSS, 2004. 264 p.

9. Lassan E. Discourse of power and dissidence in USSR: 

cognitive-rhetorical analysis. Vilnius, 1995. 232 p.


