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 �!!"&�*�3:  �>FG4?PABEFP F9@O B5GE?B6?9A4 A9B5IB8<@BEFPR D4;D45BF>< @98<4->B@C4A<S@< EB6D9@9AAB-7B <AEFDG@9AF4D<S 8?S CD<6?9K9A<S AB6OI CBFD95<F9?9= < CB6OL9A<S ?BS?PABEF< EGM9EF-6GRM<I. (BD@<DB64A<9 CBFD95ABEF< >?<9AF4 < 99 G8B6?9F6BD9A<9, K9D9; CD<;@G IT F9IAB?B-7<= CB;6B?S9F A9 FB?P>B >BAFDB?<DB64FP CDBJ9EE CBFD95?9A<S, AB < GCD46?SFP <@.  �A98D9A<9 EB6D9@9AAOI F9IAB?B7<= 6 :<;A989SF9?PABEFP EBJ<G@4 ECBEB5EF6G9F 7D4@BFAB@G C?4A<DB64-A<R CDB8G>FB6B7B CBDFH9?S >B@C4A<<, >4> B8AB= <; EBEF46?SRM<I >B@C?9>E4 @4D>9F<A74.  � A4EFBSM99 6D9@S EGM9EF6G9F F9IAB?B7<S, >BFBD4S CB@B:9F D9L<FP 6BCDBE CB?GK9A<S <A-HBD@4J<< 8?S 5G8GM97B EFD4F97<K9E>B7B C?4A<DB64A<S >B@C4A<< 3 <AF9DA9F 69M9= (IoT 3 In-

ternet of Things). �?46AB= BEB59AABEFPR 84AAB= F9IAB?B7<< S6?S9FES BFEGFEF6<9 CBFD95ABEF< K9?B69>4 6 C?4A<DB64A<< EB5EF69AAOI J9?9=. �>F<6AO= CB?P;B64F9?P F9IAB?B7<< IoT >BAJ9A-FD<DG9FES FB?P>B A4 ;484K9, 4 GEFDB=EF64 CB8>?RK9AAO9 @9:8G EB5B= D9L4RF 9ё. &4>B= ECBEB5 46FB@4F<;4J<< ;484K, K9D9; 6;4<@B89=EF6<9 «G@AOI» GEFDB=EF6 8DG7 E 8DG7B@, CB;6B?<F 7D4-@BFAB C?4A<DB64FP EB5EF69AAB9 6D9@S < E89?4FP 4>J9AF A4 FB@, KFB 89=EF6<F9?PAB 64:AB. "8-A4>B, 6EF49F 6BCDBE B >BAH<89AJ<4?PABEF< CB8B5AB= <AHBD@4J<<. �;-;4 6OEB>B7B GDB6AS <A-F97D4J<< GEFDB=EF6 6 :<;AP K9?B69>4, A4L< 8964=EO F4><9 >4>: E@4DFHBA, F9?96<;BD, 46FB@B-5<?P, ABGF5G> < F4> 84?99. #B?GK4RF B7DB@AO= @4EE<6 >4> B5M9=, F4> < ?<KAB= <AHBD@4J<<. �BA9KAO@ CB?P;B64F9?9@ 84AAOI, EB5D4AAOI E CB@BMPR D4;?<KAOI GEFDB=EF6 S6?S9FES CD98-EF46<F9?P FB= <?< <AB= >B@C4A<<. �@9AAB CBQFB@G CD<EGFEF6<9 K9?B69K9E>B7B H4>FBD4 ;89EP A9 FB?P>B EA<:49F  GDB69AP ?BS?PABEF< >?<9AFB6, AB < EF46<F CB8 G84D GEC9LABEFP 5<;A9E-EFD4F97<< >B@C4A<< 6 J9?B@. � 84AAB= EF4FP9 D4EE@4FD<64RFES ECBEB5O HBD@<DB64A<S ?BS?P-ABEF< CBFD95<F9?S > 89=EF6<S@< CDB8G>FG >B@C4A<<, 4 F4>:9 CD<AJ<CO D45BFO F9IAB?B7<< 
IoT. 
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% >4:8O@ 7B8B@ >B?<K9EF6B <EFBKA<->B6 CBFD95?9A<S @98<4>BAF9AF4 G69?<K<-649FES. +9@ <AAB64J<BA99 CDB8G>F, F9@ 5B?PL9 ?<KAB= <AHBD@4J<< BA «;A49F» B E6B9@ CBFD95<F9?9. �B;A<>49F 6BCDBE B HBD@<DB64A<< < GCD46?9A<< ?BS?PABEF< CBFD95<F9?S 6 EH9D9 @98<4>BAF9AF4. �?47B84DS EB6D9@9AAO@ 6B;@B:ABEFS@ GCD46?SFP ?BS?PABEFPR CBFD95<F9?S EF4-AB6<FPES CDBM9. &9IAB?B7<S �AF9DA9F4 69M9= CB;6B?S9F B5N98<A<FP A9E>B?P>B GEFDB=EF6, CB8>?RK9AAOI > <AF9DA9FG 6 98<AGR Q>BE<EF9@G. !4CD<@9D, CBE?9 CDB-E@BFD4 H<?P@4, CB?P;B64F9?P EF46<F CB?B-:<F9?PAGR BJ9A>G, CBE?9 K97B 9@G CD98?4-74RF CDBE?GL4FP E4GA8FD9>< <; CDBE@BF-D9AAB= >4DF<AO K9D9; «G@AGR» @G;O>4?P-AGR >B?BA>G <?< 59ECDB6B8AO9 A4GLA<><, CDBE@BFD9FP ;4>48DB6O9 EN9@>< A9CBED98-EF69AAB K9D9; E@4DF F9?96<;BD, CDBK<F4FP CBE?98A<9 AB6BEF< B5 4>F9D4I, 46FB@4F<K9-E>< BFB5D4:4RM9=ES A4 Q>D4A9 E@4DFHBA4. #D< A4?<K<< EB5EF69AAB= ><AB6E9?9AAB=, ?B7<KAB 8B546<FP 6B;@B:ABEFP C9D9IB84 6 BA?4=A @474;<A F9@4F<K9E>B= B89:8O, CB-AD46<6L<9ES 69M< @B:AB CD<@9D9FP A4 E959 K9D9; «G@AB9» ;9D>4?B < ;4>4;4FP.  &4><@ B5D4;B@, �AF9DA9F 69M9= 6B @AB7B@ GCDBM49F CB<E> A9B5IB8<@B= <A-HBD@4J<< 6 <AF9DA9F9, E6B8S > @<A<@G@G 6B;@B:AO9 BFD<J4F9?PAO9 Q@BJ<< CB?P;B-64F9?S. 1FB 6 E6BR BK9D98P CB;6B?S9F CB6O-E<FP QHH9>F GCD46?9A<S CBFD95<F9?PE>B= ?BS?PABEFPR  &9D@<A «?BS?PABEFP» 3 CBS6<?ES 846AB < 6 A4GKAOI <EE?98B64A<SI 97B FD4>FGRF CB-D4;AB@G, 6C9D6O9 CBASF<9 «?BS?PABEFP > 5D98G» CBS6<?BEP 6 1923 7B8G, < <@9?B E?98GRM<= E@OE? « ?BS?PAO= CBFD95<F9?P 3 QFB FBF K9?B69>, >BFBDO= CD98CBK<F49F 5D9A8 6 100 % E?GK496»[1].  �B?99 EB6D9@9AAB9 < FBKAB BCD989?9-A<9 ?BS?PABEF< @B:AB A4=F< 6 D45BF4I �. �4>9D4 6 A<I BA BF@9K49F, KFB ?BS?PABEFP BFD4:49F GDB69AP CD<6S;4AABEF< >?<9AFB6 > H<D@9 [2].  

� (D9=8 $4=I9?P8 3 4@9D<>4AE><= <E-E?98B64F9?P < 5<;A9E-EFD4F97 6 E6BR BK9-D98P CBAS?, >4> @B:AB D4EEK<F4FP <A89>E ?BS?PABEF<. �?S QFB7B AG:AB ;484FP >?<9A-F4@ 6E97B B8<A 6BCDBE: «!4E>B?P>B 64@ CD<SFAB D9>B@9A8B64FP A4LG >B@C4A<R 8DG;PS@ <?< >B??974@?». "F69F CD98EF46?S-9F EB5B= K<E?B BF 0 8B 10. �� CB8-F69D:89A<9 CD<698G A9E>B?P>B BCD989?9-A<= ?BS?PABEF< 6 F45?<J9 1. %D98< 6E9I 6OE>4;O64A<=, A4<5B?99 CB8IB8SM99, A4 A4L 6;7?S8, S6?S9FES CBAS-F<9 �9;4 �<D?464 3 7?46A4S J9?P ?R5B= @9-8<=AB= >B@C4A<< QFB CD98BEF46<FP SD><9 Q@BJ<< >?<9AFG < C9DEBA4?PAO= CB8IB8 8?S 6OEFD4<64A<S 8B?7BEDBKAOI BFABL9-A<=. "8A4>B, 8?S QFB7B A9B5IB8<@B ;A4FP 5B?PL9 B CBFD95<F9?9, 6>GEO < CD98CBKF9-A<S, 4>F<6AB 6A98DSSEP 6 97B :<;AP. � E6S;< E QF<@, 6 CBE?98A99 6D9@S 6E9 K4M9 <ECB?P-;G9FES F9D@<A �AF9DA9F 69M9= (Internet of 

things, IoT).  

 

 &45?<J4 1 7 "CD989?9A<9 ?BS?PABEF< CB>GC4F9?9= �6FBD 

1. «�BS?PABEFP 6B;A<>49F, >B784 >?<9AF EF4AB6<FES K4EFPR :<;A< >B@C4A<<, 4 >B@C4-A<S EF4AB6<FES ?GKL9= K4EFPR :<;A< >?<9AF4»[4] �. �DQ<A 

2. «$9;G?PF4F CE<IB?B7<K9E>B7B >BAFD4>F4 @9:8G 5D9A8B@ < CBFD95<F9?9@»[5] �. �<D?46 

3. «�?G5B>4S D9L<@BEFP CBEFBSAAB CB>GC4FP BCD989?9AAO=, CB8 B8A<@ < F9@ :9 5D9A-8B@ CDB8G>F/GE?G7G, A9;46<E<@B BF E<FG4J<< < D9>?4@O 8DG7<I 5D9A8B6.»[6] $. "?<69D 

4. « BD4?P: CD9:89 K9@ 5DBE4FPES A4 CB<E>< AB6OI >?<9AFB6, CBCDB5G=F9 CD96D4F<FP CB>GC4F9?9=, E89?46L<I G 64E B8AG CB>GC>G, 6 >?<9AFB6 A4 6ER :<;AP.»[7] �. %PRQ??, #. �D4GA 
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!4KA9@ E BCD989?9A<S 84AAB7B F9D@<-A4, CBE>B?P>G BA S6?S9FES >?RK96O@ 6 J<HDB6B= Q>BAB@<><. �AF9DA9F 69M9= 3 QFB >BAJ9CJ<S >B@CPRF9DAB= E9F< H<;<K9E><I CD98@9FB6, BEA4M9AAOI 6EFDB9AAO@< F9I-AB?B7<S@< 8?S 6;4<@B89=EF6<S 8DG7 E 8DG-7B@ <?< E 6A9LA9= ED98B=, D4EE@4FD<64R-M4S BD74A<;4J<R F4><I E9F9= >4> S6?9A<9, ECBEB5AB9 C9D9EFDB<FP Q>BAB@<K9E><9 < B5M9EF69AAO9 CDBJ9EEO, <E>?RK4RM99 <; K4EF< 89=EF6<= < BC9D4J<= A9B5IB8<@BEFP GK4EF<S K9?B69>4. [8] � C9D6O9 BCD989?9A<9 <Internet of 

Things= (IoT) 5O?B <ECB?P;B64AB �96<AB@ 1LF4AB@, B8A<@ <; BEAB64F9?9= *9AFD4 46-FB@4F<K9E>B= <89AF<H<>4J<< 6  4EE4KG-E9FE>B@ F9IAB?B7<K9E><@ <AEF<FGF9, A4 CD9;9AF4J<< 6 1999 7B8G 8?S  >B@C4A<<   
Procterl&Gamble.  +9D9; 8 ?9F �. 1LFBA <E-FB?>B64? E6B9 BCD989?9A<9 F4>: «�E?< 5O G A4E 5O?< >B@CPRF9DO, >BFBDO9 5O ;A4?< 6E9, KFB FB?P>B @B:AB ;A4FP B 69M4I, <E-CB?P;GS 84AAO9, >BFBDO9 BA< EB5D4?< 59; A4L9= CB@BM<, @O @B7?< 5O BFE?9:<64FP < EK<F4FP 6E9 < ;A4K<F9?PAB EB>D4F<FP BFIB-8O, CBF9D< < ;4FD4FO.  O 5O ;A4?<, >B784 CDB8G>J<R A9B5IB8<@B ;4@9A<FP, BFD9@BA-F<DB64FP <?< BFB;64FP EB E>?48B6 @474;<-AB6 < >4>B6 CDBJ9AF 99 <;ABE4.  O 8B?:AO 84FP 6B;@B:ABEFP >B@CPRF9D4@ <ECB?P;B-

64FP EB5EF69AAO9 ED98EF64 E5BD4 <AHBD@4-J<< F4>, KFB5O BA< @B7?< 6<89FP, E?OL4FP < KG6EF6B64FP @<DB6O9 FD9A8O 6B 6E9= <I >D4EBF9. &9IAB?B7<< D48<BK4EFBFAB= <89A-F<H<>4J<< < E9AEBDAO9 F9IAB?B7<< CB;6B-?SRF >B@CPRF9D4@ A45?R84FP, 6OS6?SFP < CBA<@4FP @<D 59; B7D4A<K9A<= 84AAOI, 66989AAOI K9?B69>B@» [9, E. 17].  "8A4>B, 4A4?<F<>< >B@C4A<< Cisco EK<-F4RF, KFB «A4EFBSM<@ DB:89A<9@ «�AF9D-A9F4 69M9=»» S6?S9FES C9D<B8 E 2008 CB 2009, F4> >4> <@9AAB 6 QFBF C9D<B8 >B?<K9-EF6B GEFDB=EF6, CB8>?RK9AAOI > 7?B54?P-AB= E9F<, CD96OE<?B K<E?9AABEFP A4E9?9-A<S �9@?<. �A4?<; A4GKAOI 6;7?S8B6 CB>4;O649F, KFB GK9AO@< F4> < A9 6OD45BF4AB 98<AB7B CB8IB84 > BCD989?9A<R EB89D:4A<S 84AAB-7B CBASF<S.  � A4EFBSM99 6D9@S F9IAB?B7<S IoT BEB-59AA4 F9@, KFB CB;6B?S9F GEFDB=EF64@, CB8->?RK9AAO@ > <AF9DA9FG, EB5<D4FP, 4A4?<-;<DB64FP < B5D454FO64FP 84AAO9 E CB@B-MPR CD<?B:9A<=, F9IA<K9E><I GEFDB=EF6 < CDB7D4@@AB7B B59EC9K9A<S. #B 84AAO@ 6E9@<DAB7B <EE?98B64A<S PwC Digital IQ ;4 2017 7B8, IoT ;4A<@49F C9D6B9 @9EFB ED98< 6BEP@< CDBDO6AOI F9IAB?B7<=, ECBEB5AOI <;@9A<FP 5<;A9E-@B89?< >B@C4A<= <?< J9-?OI <A8GEFD<= ($<EGAB>  1 [10]). 

 

 

$<EGAB> 1. $9=F<A7 F9IAB?B7<=, EBEF46?9AAO= E GK9FB@ EF9C9A< <I 6?<SA<S A4 5<;A9E-@B89?< 
>B@C4A<= <?< J9?OI BFD4E?9= (CD98EF46?9A4 8B?S D9ECBA89AFB6, GK4EF6B646L<I 6 BCDBE9 < 
6O89?<6L<I BCD989?9AAGR F9IAB?B7<R)  
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!4<5B?PL99 D4ECDBEFD4A9A<9 QF4 F9I-AB?B7<S CB?GK<?4 6 E97@9AF9 «G@AB7B 8B-@4», 789 CBS6?SRFES 6B;@B:ABEF< 8?S CB-6OL9A<S 59;BC4EABEF<, QA9D7BQHH9>F<6AB-EF< < EB;84A<9 6 J9?B@ >B@HBDFAB= ED98O 6 8B@9. "8A4>B, @O EHB>GE<DG9@ E6B9 6A<@4-A<9 A4 CD<@9A9A<< F9IAB?B7<< IoT CD< CB-FD95?9A<< @98<4>BAF9AF4.  %GM9EF6G9F A9E>B?P>B <EFBKA<>B6 97B CBFD95?9A<S: 8B@, D45BF4, 46FB@B5<?P < 6E9 BEF4?PAB9 CDBEFD4AEF6B 6A9 8B@4 (>4H9, C4D><, @G;9< < CD.). � ;46<E<@BEF< BF @9EF4, K9?B69> <ECB?P;G9F D4;AO9 GEFDB=EF64 < EBBF69FEF69AAB CBFD95?S9F D4;AO= >BA-F9AF. �EFBKA<>4@< E5BD4 <AHBD@4J<< B K9-?B69>9 6 E6BR BK9D98P S6?SRFES F4><9 GEF-DB=EF64 >4> G@AO9 >B?BA><, 84FK<>< < E9A-EBDO, F9?9HBAO, C?4AL9FO, ABGF5G><, G@-AO9 K4EO, F9?96<;BD < 8DG7<9. �;-;4 6OEB->B= EF9C9A< CDBA<>AB69A<S 84AAOI GEF-DB=EF6 6 :<;AP K9?B69>4, @98<4>B@C4A<< <@9RF 5B?PLB= @4EE<6 84AAOI B CD98CBK-F9A<SI K9?B69>4, >4E4RM<9ES CBFD95?9A<S <AHBD@4J<<. !4CD<@9D, :4ADB6O9 CD98-CBKF9A<S, ?R5<@O9 >4A4?O, @9EF4 CBFD95-?9A<S < GEFDB=EF64 E >BFBDOI CBFD95?S9FES >BAF9AF. �4AA4S <AHBD@4J<S <ECB?P;G9FES 6 C9D6GR BK9D98P 8?S <89AF<H<>4J<< CB?P;B64F9?S < CD98BEF46?9A<< C9DEBA4?<-;<DB64AAB7B >BAF9AF4. !4CD<@9D, >B?BA>4 
Google home D4ECB;A49F 7B?BE4 D4;AOI K?9-AB6 E9@P< < @B:9F 6>?RK<FP C9DEBA4?<;<-DB64AAGR CB85BD>G @G;O>< CB8 >4:8B7B K?9A4 <?< CDBK<F4FP ?9AFG AB6BEF9=, D4E-CB;A46 97B CB 7B?BEG. #9DEBA4?<;4J<9= >BAF9AF4 G:9 846AB CB?P;GRFES F4><9 E9D-6<EO >4> Netflix, YouTube, Yandex < 8DG7<9, A4K<A4S E CD98BEF46?9A<S >BAF9AF4 < ;4->4AK<64S <;@9A9A<9@ ER:9F4 < >BAJB6>< H<?P@4. "8A<@ <; C9D6OI <AF9D4>F<6AOI H<?P@B6 S6?S9FES «+9DAB9 ;9D>4?B» — «�D4A84L@O7» BF Netflix, 6OL98L<= 28 89->45DS 2018 7B84. [11] %?98G9F BF@9F<FP, KFB F9IAB?B7<S IoT <@99F E6BR E?4:9AAGR E<EF9@G, EBEFBSMGR <; QF4CB6 < 6B;89=EF6GRM<I A4 A<I <AEF-DG@9AFB6, CD98EF46?9AAOI 6 D<EGA>9 2 [12]. !9E@BFDS A4 6E9 CB?B:<F9?PAO9 EFB-DBAO F9IAB?B7<< IoT < 5OEFDGR E>BDBEFP D4;6<F<S 6 E6S;< E CBEFBSAAO@ CBS6?9A<9@ <AAB64J<=, EGM9EF6G9F < 8DG74S EFBDBA4 84AAB7B A4CD46?9A<S.  

� C9D<B8 5OEFDBD4EFGM9= >BA>GD9A-J<<, 7?46AB= J9?PR S6?S9FES 6OEFDB<FP E >?<9AFB@ 8B?7BEDBKAO9 BFABL9A<S, 4 A9 CDBEFB CDB84FP CDB8G>F <@9AAB CBQFB@G EF4AB6SFES 6E9 5B?99 4>FG4?PAO@< 6BCDB-EO: �4> EB;84FP CE<IB?B7<K9E>GR CD<6S-;4AABEFP CBFD95<F9?S? � 789 A4IB8<FES 7D4AP @9:8G BE698B@?9AABEFPR B :<;A< >?<9AF4 < 6FBD:9A<9@ 6 ?<KAGR :<;AP? %F4AB6SFES 6E9 5B?99 4>FG4?PAO@<.[13] � A4EFBSM99 6D9@S, ?R8< EF4AB6SFES 5B?99 BFDOFO > 5D9A84@ < 7BFB6O CD98BE-F46?SFP ?<KAGR <AHBD@4J<R 6 B5@9A A4 C9DEBA4?<;<DB64AAO= >BAF9AF CB 84AAO@ <EE?98B64A<S Bond Brand loyalty, 6E97B F4-><I >?<9AFB6 B>B?B 87 %. "8A4>B A9E@BFDS A4 CB6OL4RM9=ES 8B69D<9, CBFD95<F9?< KG6EF6GRF 8<E>B@HBDF BF CBA<@4A<S, KFB >BAH<89AJ<4?PA4S <AHBD@4J<S A4IB8<FES 6 D4ECBDS:9A<< A9<;69EFAOI ?R89=. 3D><@ CD<@9DB@ S6?S9FES E>4A84? E F6<FB@ 
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ABSTRACT: 

The relevance of the topic is due to the need for media companies to develop modern tools to attract 

new consumers and increase the loyalty of existing ones. The formation of the customer's needs and 

their satisfaction, through the prism of IT technologies, allows not only to control the consumption 

process, but also to manage it.  The introduction of modern technologies in the life of society contrib-

utes to the competent planning of the company's product portfolio as one of the components of the 

marketing complex. 
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Currently, there is a technology that will help solve the issue of obtaining information for the future 

strategic planning of the company - the Internet of things (IoT). The main feature of this technology is 

that there is no need for a person to plan his own goals. An active user of IoT technology focuses only 

on the task, and devices connected to each other solve it. This way of automating tasks, through the interaction of <smart= devices with each other, will allow you to plan competently your own time and 
focus on what is important. However, there is a question about the confidentiality of such information. 

Due to the high level of integration of devices in human life, our devices such as smartphone, TV, car, 

laptop, and so on get a huge array of both general and personal information. The end user of data col-

lected using various devices is a representative of a particular company. That is why the presence of 

the human factor here not only reduces the level of customer loyalty, but also jeopardizes the success 

of the company's business strategy as a whole. This article discusses the ways of forming consumer 

loyalty to the company's main product, as well as the principles of IoT technology. 
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consumer loyalty, technology, Internet of things, media content, information, personalized content, 

personal data privacy. 
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