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AKTya/lbHOCTb TeMbl 06yC/I0BJIeHa HEOOX0AMMOCTbIO pa3paboTKH MeAua-KOMIAHUSMU COBPEMEHHO-
0 MHCTPYMeHTapusl JJisl IpUBJeYeHUs] HOBbIX NOTpebUTeN el U NOBbILIEHUS JIOSJbHOCTH CYyILEeCT-
Bywiux. PopMupoBaHUe NOTPEGHOCTH KJIUEHTA U ee YAOBJeTBOpeHHUe, yepe3 npusmMy IT TexHoso-
MU NI03BOJISIET HE TOJIbKO KOHTPOJMPOBATh NMPOIecC NOTPeOJIeHHS, HO U YIIPaBAsATh UM. BHegpeHue
COBpPEMEHHbBIX TEXHOJIOTUH B KU3HEZesTeJbHOCTb COLMYMa CIOCOOGCTBYeT rpaMOTHOMY IJIaHUpPOBa-
HUIO IPOJLYKTOBOI0 MOpTdesiss KOMINAaHUH, KaK 0JHOW U3 COCTaBJISIOLIMX KOMIIJIEKCA MapKETUHTa.

B HacTosllee BpeMsl CyLIECTBYET TEXHOJIOTHS, KOTOpas MOMOXET PellUTb BOMPOC MOJyYeHUs] WH-
dopMaruu A 6yAyLUIETO CTPATErHYECKOro MJIaHMPOBaHus KoMnaHuu — uHTepHeT Bewer (1oT - In-
ternet of Things). ['1aBHO! 0c0O6EHHOCTBIO JAHHOM TEXHOJIOTUH SIBJISIETCSl OTCYTCTBUE MOTPEGHOCTH
YyeJIOBeKa B IJIAHUPOBAHUHU COOCTBEHHBIX lleield. AKTUBHBIN M0Jb30BaTe b TeXHOA0ruu 10T KoHIeH-
TpUPYeTCs TOJbKO Ha 3aJlayue, a yCTPOUCTBA MOAK/II0OUEHHbIE MeXAY 0601 pemaroT e€. Takoil cnocob
aBTOMAaTH3aLMU 33734, Yepe3 B3aUMOJENCTBUE «YMHBIX» YCTPOMCTB APYT C APYroM, MO3BOJIUT Irpa-
MOTHO IJIAHUPOBATh COGCTBEHHOE BpeMs U C/ieslaTh aKLeHT Ha TOM, YTO JAeHCTBUTENbHO BaxHO. OJ-
HaKoO, BCTaeT BONPOC 0 KOHQU/IEeHIMATbHOCTH NOA0OHON UHPopManuu. M3-3a BbICOKOTO YPOBHS UH-
Terpalnyu yCTPOUCTB B KU3Hb YeJIOBEKa, HalllM JieBalichl TaKHe Kak: cMapT¢OH, TeJeBU30p, aBTOMO-
O6uUJib, HOYTOYK U Tak AaJjiee. [1osy4aroT OrpOMHBIA MacCUB KakK 061eH, TaK U JUYHOHU UHPOPMAIUH.
KoHe4yHbIM 10Jib30BaTeJeM JAHHBIX, COOPAaHHbIX C IOMOLIbIO PA3JIMYHbIX YCTPONUCTB SIBJSIETCS NMpPeS-
CTaBUTEJb TOU UM UHOW KOMIAaHUU. UMEeHHO M03TOMy MPUCYTCTBUE YesioBeyecKoro ¢GpakTopa 37echb
He TOJIbKO CHU>KaeT YypOBEHb JIOSIJIBHOCTU KJIHWEHTOB, HO U CTABUT MOJ yJap YCIEIHOCTb OHU3Hec-
CTpaTeruy KOMIaHUU B LjeJIOM. B JaHHO# cTaThe paccMaTpPUBAOTCS c1oco6bl GopMUPOBAHUS J0SJIb-
HOCTH NOTpebuTess K JeUCTBUAMHU MPOJAYKTY KOMIAHUH, a TAKKe MPUHLMUIBI PaboThl TEXHOJOTUU
[oT.
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C KaXJbIM TroJlOM KOJIMYEeCTBO UCTOYHHU-
KOB MNOTpe6JieHUsl MeJJUaKOHTEeHTa yBeJHUYH-
BaeTcs. YeM HHHOBAaLlMOHee MPOAYKT, TeM
OoJibllle JIMYHOH HWHPOpPMAIUHM OH «3HAET» O
cBoeM noTpe6buTesie. BosHukaeT Bompoc o
$bopMUPOBaHUMU M YNpPaBJEHUU JIOSIJIBHOCTU
notpebuTessi B chepe MeIMAKOHTEHTA.

BJyiarozaps coBpeMeHHBIM BO3MOKHOCTAM
yIpaBJsATb JIOSJIBHOCTBIO NOTPeOUTesss CTa-
HOBUThCA mnpoue. TexHosorusgs WHTepHeTa
Belllell MO03BOJISIET OOBbEJUHUTH HECKOJBKO
YCTPOMCTB, NOJAKJIOYEHHbIX K WHTEpPHETY B
elMHyl0 3KocucTeMy. Hanpumep, mocse mpo-
cMoTpa ¢uibMa, M0Jb30BaTe/b CTABUT I0JIO-
YKUTEeJIbHYI0 OLIEHKY, II0CJle Yero eMy IpejJa-
raloT NpOCJAyllaTb CayHATPEKH W3 MPOCMOT-
PEHHOUW KapTHHBI Yepe3 «YMHYI0» My3bIKaJlb-
HYI0 KOJIOHKY WJIM 6eclpOBOJIHbIE HAYIIHHUKHY,
NpPOCMOTPETh 3aKaJpoBble CbeMKH Henocpej-
CTBEHHO 4epe3 CMapT TeJIeBU30p, IPOYUTATh
nocjefHUe HOBOCTU 06 aKTepax, aBTOMaTHye-
CKM OTOOpakarollleicst Ha sKpaHe cMapT¢oHa.
[Ipy Ha/IUYKUM COOCTBEHHONW KHHOBCEJEHHOM,
JIOTUYHO [00aBUTb BO3MOXHOCTb Ilepexo/a B
OHJIalH Mara3uH TeMaTU4YeCKOH OJieXAbl, Mo-
HpaBUBLIMeCs Belld MOXHO NpUMepeThb Ha
cebe yepe3 «yMHOe» 3epKaJio ¥ 3aKa3aTh.

TakuMm o6pa3oMm, HHTepHeT Belell BO
MHOIOM YINpOLIAaeT MOUCK HEeoOXOJUMON MH-
dopManMu B UHTEpPHETE, CBOAS K MUHUMYMY
BO3MOXXHble OTpULATeJIbHbIEe IMOLMHU 10J1b30-
BaTeJisl. DTO B CBOIO OUepe/b 103BOJISET IOBbI-
cuThb 3¢deKT ynpaB/ieHUs] NOTPeOUTENbCKOU
JIOSIJIBHOCTBIO

TepMUH «JIOSJBHOCTb» — MOSBUJICS JIABHO
M B Hay4YHBbIX HCCJIEJOBAaHUSX €ro TPaKTYIOT
M0-pa3HOMY, BIlepBble NOHSITHE «JIOSJIbHOCTh
K 6peny» mosiBujock B 1923 roay, U uMesio
CJIeIVIOIUI CMBICJ « JIOSLIBHBIA NOTPEOHUTENb
- 3TO TOT YeJIOBEK, KOTOpbIM MpeANOoYUTaET
6penp B 100 % ciyvyaeB»[1].

Bojiee coBpeMeHHOe M TOYHO OIlpefeJe-
HHUe JIOSIJIBHOCTM MOXHO HaWTHM B paboTax
Jl. Aakepa B HUX OH OTMEYaeT, YTO JIOSIJIbHOCTh
OTpaXKaeT YPOBEHb MPUBSI3aHHOCTU KJIHMEHTOB

K dupwme [2].

A Opeiin Palixenba - aMepUKaHCKUU MC-
c/lejioBaTeslb U GU3Hec-CTpaTer B CBOI OYe-
pellb HOHSJ, KaK MOXHO pacCYUTaTb UHJIEKC
JIOSIJIBHOCTH. [IJ11 3TOTO HYKHO 3aJaThb KJIUEeH-
TaM Bcero ojuH Bompoc: «Hackosbko BaMm
NpUATHO pEKOMEHJO0BaThb Hally KOMIIAHUIO
APY3biM WU KoJuieram?». OTBET npejCcTaBJis-
eT co6ou yucyo ot 0 go 10. B urtore pecnoH-
JeHTbl JeJIATCd CTOPOHHUKOB Ballero Ipo-
aykTa (9-10 6an10B), HEUTpaNbHBIX OTPEOU-
Tesielt (7-8 6a10B) U KpUTUKOB (0-6 6aI0B).
Y1o6bl NOMYIUTH UHAEKC JosiabHOCTH (NPS),
He00X0JUMO BbIYECTb NPOLEHT KPUTHUKOB U3
IpoLeHTa CTOPOHHUKOB. YUcI0 MOXKeT KoJe-
6atbcsa oT - 100 go + 100. NPS 6osbiie 0 cyu-
TaeTcd XOpOLIMM IIOKasaTesJeM, a OLEeHKa
6osbmie 50 sABJsETCA BBICOKHM YpPOBHEM JIO-
SIJIBHOCTH. [ 3]

Tak, ucxonsd W3 YpOBHA JIOSJBHOCTH,
MOXXHO OINpeJe/IUTh CTelNeHb YCTOUYMBOCTU
notpebuTesell K AeWCTBUSIM KOHKYPEHTOB,
a TakXKe BEpPOSITHOCTb HX IepeKJIYeHUN Ha
Jpyrue npejjoxeHusa. TeMa JIOSAJBHOCTH IO-
TpebuTe sl UMEHHO B cdepe MeJHaKOHTEHTA
ABJIAETCA HOBOH, IO3TOMY CJIOKHO HAaWTH TOY-
HOe U HauboJiee MOJIHOE MHEHUEe MapKeToJIo-
roB 1o 3TOMy Bompocy. OfHaKo yXe CyliecT-
BYIOT MHEHHsl YYeHbIX U NpeAlpUHUMATeel
JlesITeJIbHOCTb KOTOPBIX, SIBJISIETCS HEOTbheM-
JIEMOH 4acThl0 JaHHOTO HampaBJ/eHUs. B nox-
TBEpXK/JleHWe NpUBeJy HEeCKOJIbKO OIlpefesie-
HUH JIOSIJIBHOCTH B Tabuuie 1.

Cpenn Bcex BBbICKa3bIBaHUM, HauboJiee
NoAXOAsAllee, HA HAll B3IVIAJ, ABJAETCS NOHA-
Tve [lesa lupJiaBa - rJ1aBHas Liejb JI060U Me-
JUNHON KOMIAHUHK 3TO NMPEeAOCTAaBUTH SIpKUE
3MOLMM KJIMEHTYy W IepCOHAJbHBbIA MOAXOJ,
JUIsT BBICTPauWBaHUA J0JITOCPOYHBIX OTHOILE-
HUU. OfHaKo, A/ 3TOr0 Heob6XO0JUMO 3HATh
6oJibllle 0 MOTPeOUTENE, BKYChl U MpeIouTe-
HUS, aKTUBHO BHEAPSISCh B €r0 XXU3Hb. B cBsA3H
C 3TUM, B NIOCJe/JHee BpeMs BCe yallle UCMOJIb-
3yercsa TepMuH UHTepHeT Beuleit (Internet of
things, IoT).

Ta6suna 1
Ne OnpefiesieHUe JIOSJIbHOCTH NOKyNaTes el ABTOp
1. | «/los/1bHOCTb BOSHHKAET, KOI4a KJIHEHT CTAHOBHTCSA 9aCThI0 KH3HH KOMIIAHHH, 3 KOMIA- B. Bpaun
HHS CTAHOBHTCA JIYYIIE€H 9aCThI0 JKH3HH KJAHEHTa»[4]
2. «Pe3y/IbTaT ICHXOJIOrHYeCKOro KOHTPAaKTa MEXY OpeHg0M H noTpeburTerem»[5] . upnas
3. | «l1y6okas pemrHMoCTb TOCTOSHHO ITOKYIAaTh OlIpEfeeHHbBIH, 0] OJHHM H TeM JKe OpEH- P. OsuBep
JAOM IPOAYKT/YCIYTY, HE3ABHCHMO OT CHTYALHH H PEKJIAMbI JPYTHX OPeHg0B.»[6]
4. «Mopastb: mpesxge yeM 6pocaTbCcsa HAa IOHCKH HOBBIX KIHEHTOB, MOIPOOYHTE IPEBPATHTH K. Cbroau, I1. Bpayn
TOKyTnaTeJIeH, CAe/IaBUIAX Y BAC O4HY MOKYIIKY, B K/IHEHTOB HA BCIO XKH3Hb.»[7]
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HauHeM c ompepesieHUs AAHHOTO TEpMHU-
Ha, TOCKOJIbKY OH S$IBJISIETCS KJIIOUEBBIM B
1u$poBON 3KOHOMUKHU. UHTEpHET Belljell — 3TO
KOHIEMIUs KOMNBIOTEPHON CeTH QU3UIECKUX
Mpe/IMEeTOB, OCHAIllEHHbIX BCTPOEHHBIMHU TeX-
HOJIOTUSIMU [IJIsl B3aUMOJEUCTBUS APYT C APY-
roM WJM C BHEUIHeH Cpefol, paccMaTpHUBalo-
1jasg OpraHu3alvio TaKUX CeTel Kak fBJIEHUe,
Croco6HOEe TepecTPOUTh 3KOHOMHUYECKHE U
00IIeCTBEHHbIE TPOIECChI, HCKJIIYalollee U3
YacTH AeWCTBUM U onepanuid Heo6X0AHMMOCTb
ydacTus yesioBeka. [8]

B nepBbie omnpegenenve “Internet of
Things” (IoT) 6bl10 ucnosib3oBaHO KeBUHOM
JuTaHOM, OJHUM U3 OCHOBaTeJiel lleHTpa aB-
TOMAaTHYECKOW HAeHTUPUKauuu B Maccauy-
CETCKOM TEeXHOJIOTUYECKUM WHCTUTYTe, Ha
npe3eHtayuu B 1999 rony A1  KOMIAHUU
Procterl&Gamble. Yepe3 8 sier K. mITOH uc-
TOJIKOBaJI CBOe olpejeseHue Tak: «Eciu 6bl y
Hac ObLJIM KOMIIbIOTEPhI, KOTOpPbIE Obl 3HAJIH
BCe, UTO TOJBKO MO>HO 3HAaThb O BellaX, HC-
MoJIb3ysl JJaHHblE, KOTOpble OHU coOpaau 6e3
Halllel MOMOIIH, Mbl MOTJIX 6bI OTCEXKUBATh U
CYUTATh BCE U 3HAYUTEJBHO COKPATUTh OTXO-
[ibl, IOTEPU U 3aTpaThbl. Mbl OBl 3HaAIH, KOTJa
MNpPOJAYKI U0 HEOOXOJUMO 3aMEHUTh, OTPEMOH-
THPOBATh WJIK OTO3BaTh CO CKJIaZ0B Marasu-
HOB M KaKOB MPOIIEHT ee U3HOoca. Mbl JO/KHBI
JlaTb BO3MOXXHOCTb KOMIIbIOTEpPAM MCI0JIb30-
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BaTb COOCTBEHHbIE CpeJicTBa c6opa nHdpopma-
I[UU TaK, YTOObl OHU MOTJIU BUJETD, CJAbIIIATh
Y 4yBCTBOBAaTb MUPOBbIE TPEHJbl BO BCeM UX
KpacoTe. TexHOJIOTUM PaiMOYAaCTOTHOU HUJEH-
TUPUKAIIUU U CEHCOPHbIe TEXHOJIOTHU M03BO-
JIIIOT KOMIIblIOTepaM Hab6JI0/1aTh, BbISBJIATD U
NOHMMaTh MHpP 06e3 OrpaHUYeHUN [JaHHBIX,
BBe/IEHHBIX YeJloBeKoM» [9, c. 17].

OsHako, aHaJIUTUKKU KoMnaHuM Cisco cuu-
TAlOT, YTO «HACTOSIIUM poxJeHUeM «HHTep-
HeTa Belllel»» gBJseTcsa nepuon c 2008 mo
2009, Tak KaK UIMEHHO B 3TOT IIEPUO/J KOJINYe-
CTBO YCTPOMCTB, MOJKJIOUEHHBIX K TJI06aIb-
HOU CeTH, MPEBBICUJIO YHUCJEHHOCTb HaceJse-
HUS 3eMJIN.

AHanu3 HaydyHBIX B3IJISI/I0B MOKa3bIBaeT,
YTO y4YeHbIMU TaK U He BbIpabOTaHO eJUHOTO
N0AX0/Jla K ONpeJie/IeHUI0 COZep>KaHUA JaHHO-
ro MOHATHUSL.

B Hacroamee Bpemsa TexHosiorus 1oT oco-
O6eHHa TeM, UTO N03BOJISIET YCTPONUCTBAM, MOJ-
KJIIOUYEHHbIM K UHTEPHETY, COOUpATh, aHAIHU-
3UpoBaTh M 00pabaThiBaTh JaHHbIE C MOMO-
IIbI0 MPUJIOKEHUU, TEXHUYECKHUX YCTPOUCTB U
nporpaMMHoro o6ecneyeHusi. [lo JaHHBIM
BceMupHoro ucciaegoanuss PwC Digital 1Q 3a
2017 rop, 1oT 3aHMMaeT nepBOe MECTO Cpeau
BOCbMHU NPOPBIBHBIX TEXHOJIOTUH, CIIOCOGHBIX
M3MEHUTb OHM3HEeC-MOJeIM KOMIIAaHUM WK Lie-
Jbix uaayctpuil (Pucynok 1 [10]).
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BbusHec-mozenb

PucyHok 1. PEATUHI TEXHONOIrMN, COCTaBIIEHHbIN C YY4E€TOM CTENMEHU UX BIIUAHUA Ha 6u3Hec-moaenu
KOMNaHWM UNU uenbixX oTpacrier (NpeacTaBrieHa AONsl PECNOHAEHTOB, yYacTBOBaBLUMX B onpoce U

BblgenuBLlNX onpeneneHHyro TeXHOHOFMI'O)
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HauGosbliee pacnpocTpaHeHHe 3Ta TeX-
HOJIOTUSI TIOJIyYUJla B CETMEHTE «YMHOTO J0-
Ma», TJie TMOSIBJSIOTCI BO3MOXHOCTH JJIs T0-
BBIIIIEHUs 6€30IaCHOCTH, 3HEPro3dPeKTUBHO-
CTH U CO3/laHUeE B 1[eJIOM KOMGOPTHOU cpesibl B
noMe. OHAKO, Mbl cPOKyCHpyeM CBOe BHUMa-
HUe Ha puMeHeHUM TexHoJsioruu loT npwu no-
TpebJIeHUU MeJJUaKOHTEHTA.

Cy1iecTByeT HECKOJIbKO HCTOYHUKOB €ro
notpebJieHus: oM, paboTa, aBTOMOOUJIb U BCe
OCTaJIbHOE NPOCTPAHCTBO BHe JoMa (kKade,
NapKy, My3ed  1p.). B 3aBucuMocTH oT MecTa,
YeJIOBEK UCIOJIb3yeT pa3Hble YCTPOWCTBA U
COOTBETCTBEHHO IMOTpe6JisieT pas3HbId KOH-
TeHT. cTouHMKaMu c60pa nHOpMAIMHU O Ye-
JIOBEKEe B CBOIO OYepe/ b SIBJSIOTCS TaKUe yCT-
pOMCTBa KaK YMHble KOJIOHKH, JATYUKU U CEH-
copel, TesedoHb], MJIAHLIEThl, HOYTOYKH, YM-
Hble 4Yachl, TeJeBU30p U JApyrue. M3-3a BbICO-
KOW CTeleHU NPOHUKHOBEHWS MAAHHBIX YCT-
POMCTB B ’KM3Hb 4YeJIOBEKAa, MeJUaKOMIIaHUH
HMeIT OOJIbLION MacCHUB JaHHBIX O MpeJnoy-
TEeHUsAX 4YeJsioBeKa, Kacaroujdecs notrpebJeHus
nHopmanuu. Hamnpumep, >kaHpOBble Npej-
MOYTEHUS], JIIOOUMbIe KaHaJbl, MECTA MOTpeb-
JIEeHUSl U YCTPOMCTBA C KOTOPBIX NOTPebIsAeTCs
KOHTeHT. [laHHass nHopMaIUs UCIOJIb3yeTCs
B IIEepBYI0 oYepedb JJs HUAeHTHUPUKAIUU
M0JIb30BaTeEJIs U MPEJIOCTABJIEHUN IEPCOHAJIU-
3MPOBAHHOTO KOHTeHTa. Hampumep, koJsioHKa
Google home pacno3HaeT roJjioca pasHbIX 4Jje-
HOB CEMbU M MOXXET BKJIIOYHUTD NEPCOHATUIU-
POBaHHYI0 NOAOOPKY MY3bIKU MOJ KaXKA0TO
yjieHa WM NMPOYUTaThb JIEHTY HOBOCTEH, pac-
Mo3HaB ero mno roJsiocy. [lepcoHanm3anuen
KOHTEHTAa YXe JABHO IO0JIb3YIOTCA TaKHe cep-
BuChl kak Netflix, YouTube, Yandex u apyrue,
HauMHas C NpeAOoCTaBJieHUs] KOHTEHTa U 3a-
KaHYMBasi U3MEHEHUEM CIOKeTa U KOHI[OBKH
éusnbMa. OlHUM W3 TEePBBIX WHTEPAKTUBHBIX
bunbMoB saBisieTcss «YepHoe 3epkasio» —
«bpangammMbir» ot Netflix, Bbimegmuii 28 ge-
kabpsa 2018 roza. [11]

CinenyeT oTMeTUTb, UTO TexHoJsorus loT
HMeeT CBOIO CJAAXKEHHYI0 CUCTEMY, COCTOSILYIO
M3 3TanoB U BO3/JEeUCTBYIOUIMX HA HUX HUHCT-
PYMEHTOB, Ipe/ICTaBJeHHbIX B pUCYHKe 2 [12].

HecMoTpsi HA Bce NOJIOKUTEJIbHBIE CTO-
poHbl TexHosoTUX [0T M GBICTPYIO CKOPOCTb
Pa3BUTHSA B CBSI3U C IOCTOSHHBIM MOSIBJIEHHEM
WHHOBAIIMH, CYLIeCTBYeT W Jpyras CTOpPOHa
JIAaHHOTO HaNpaBJIEHUS.

203

B mnepuos O6bIcTpopacTylied KOHKYpeH-
LMY, TJIaBHOM 1ieJIbl0 fIBJISIETCSl BBICTPOUTD C
KJIMEHTOM J0JITOCPOYHble OTHOLUEHMS, a He
IIPOCTO TNpPOJATh NPOAYKT HWMEHHO MO3TOMY
CTAHOBSITCA Bce 6oJiee aKTyaJbHbIMU BOIPO-
col: Kak co3paTh MCHX0JIOTUYECKYI0 NPUBH-
3aHHOCTb mnoTpebutensa? W rae HaxoAuTcA
rpaHb MeXJy OCBEeJOMJIEHHOCTBIO O XXHU3HHU
KJIMEeHTa U BTOpPXX€HUEM B JIMUHYH >XU3Hb?
CraHoBATCS Bce 60Jiee aKTyaJbHbIMU.[13]

B HacTodmee BpeMs, JIIOJW CTAaHOBATCA
60Jiee OTPBLITHI K GpeH/aM U TOTOBBI Ipesoc-
TaBJATh JUYHYI0 HMHPOpMalU0 B 0O6MEH Ha
[epCOHAJIU3UPOBAHHbIN KOHTEHT MO JaHHbIM
ucciaenoBaHus Bond Brand loyalty, Bcero Ta-
KUX KJIUEHTOB 0Ko0JI0 87 %. OfHako HeCMOTps
Ha NOBbILIAKILENCA JoBepue, NOTPebUTENU
YYBCTBYIOT JUCKOMQOPT OT NMOHUMAHHUs, YTO
KoHUuAeHMabHasd UHOPMAL U HaXOAUTCS
B pacnopsiKeHUM HEU3BECTHBIX JI0Aen. ApKum
OpUMEPOM SIBJSETCS CKaHZal C TBUTOM
Netflix, koTopbI} 3acTaBUJ 3ayMaTbCs MOJIb-
30BaTeslel Ha CKOJIBKO OTBETCTBEHHO OTHO-
CUTCS KOMIAHUS K JIMYHBIM JAaHHBIM KJIHMeH-
TOB. «53 4YesioBeKa, exxeJHEBHO B TedeHue 18
JIHer cMoTpeBIIUX «IIpuHI K PoXxxaecTBy»: KTO
Bac o6uJeN?» TaKOW MOCT OblJ ONMy6JUKOBAH
COIIMAJIbHOM CeThl0 OT 6peHaa. CXoxasi cuTya-
s Gblia 3aMedyeHa U y Spotify aTo uHTepHeT
CEpBUC, MO3BOJAWIMAN 6eclJiaTHO CJAylaTh
My3blKaJbHble KoMno3uuuu. Ha ux o6unbopae
rjaacuja HaAnucb «Jloporoi IMoJib30BaTeJIb,
KOTOpBIN npociaywan «Sorry» 42 pasa B /leHb
Cearoro BaseHTuHa, 4TO Thl caenan?». [14]
JIuuHble JaHHbIe I0JIb30BaTessl ObLIM HC-
N0JIb30BaHbl KaK PEKJAaMHBIA XOJ, TaKOW MO-
CTYNOK He OCTaJICsl He 3aMeyeHHbIM U JIeHCT-
BUe JAHHOU KOMIIAHUH TaK >Ke MO0JIYy4nJIOo KpU-
TUKY. [lJ1s1 yperysMpoBaHusi JAHHOTO BOIPOCa,
B MNpOLLJIOM TOJAy B €BPOMNENWCKHUX CTpaHax
BCTYIIUJIO TIOJIO)KEHHEe O KOH(UJeHIMaJbHO-
cTU nepcoHalbHbIX AaHHbIX GDPR (General
Data Protection Regulation). lllTpa¢ 3a Hapy-
IIeHHWe TMpPaBUJ O0OpPabOTKH MepPCOHANbHbBIX
JaHHbIX gocTuraeT 20 MUIIUOHOB eBpO (0KO-
Jo 1,5 mapg py6.) niau 4 % oT rofoBoro rJo-
6a/bHOTO A0X0Ja KoMnaHuu. CorjacHo JaH-
HOMY perJlaMeHTy, oAX0J, K 06paboTke mep-
COHAJIbHBIX JJAHHBIX COCTOUT M3 6 OCHOBHBIX
NPUHLMIOB, YKa3aHHbIX B Tabsuue 2 [15]:
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COop, XpaHEeHUE U aHAIH3
JIAHHBIX O TTOJIL30BATEIISIX

[IpousBogutenu u pazpadoranxu 10

B PaMKaX «yMHBIX» yCTPOMCTB

IIpousBoacTBO nepcoHanu-
3UPOBAHHOTO KOHTEHTA U
peKIamMbl

Pazpa6orunku 10O mo coopy u ana-

JIMTHKC JaHHBIX

KoHcanTunr u aHanuTHKa JaHHBIX
cepBepOB M 00JTAYHBIX XPAHMIIHII

MenunakoMItaHuHu

|

TexHonoruu nepcoHanu3aluu

[IpousBoauTenu ceTeBOro 000pyI0-
BaHU UIA IEpeaavyn JaHHBIX

HocTaBka nmepcoHaau3upo-
BaHHOT'O KOHTEHTA U peKJia-
MBI

TCHCKOMMYHI/IKE[HI/IOHHLIC KOMIIaHHNH

[IpousBogUTE M ANMAPATHOTO U MPO-
rpaMMHOTO obecrieueHus o 6e30-

ITaCHOCTH JaHHBIX

[Torpebienne nepcoHanTu3M-
POBAHHOTO KOHTEHTA U PEK-
JIaMBbl

[IpousBoauTENN TEXHUKHU ISl TPAHC-
TSI KOHTEHTA (TUIaHTIeT, TeIeqoH,

YMHBIE KOJIOHKH U T.1I.)

AR

Pazpabotunku [10 amis Tpancasmnm
JAHHBIX (Pa3INYHBIC PUIIOKEHU)

PucyHok 2.

TexHonorusa loT.

Ta6suna 2

[IpuHIMI

OnucaHnue

3aKOHHOCTb, CIPaBe/IJIMBOCTb U
IPO3PaYHOCTh

IlepcoHa/IbHBIE AaHHBIE AODKHBI 06pabaThIBAThCS 3aKOHHO, CIPaBEAJIUBO U IIPO-
3payHo. JIt06y10 HHOOpPMALHIO O LeJIfAX, METOAAX U 06 beMax 06paboTKH epcoHab-

HbIX JaHHBIX CJIEAYET H3JaraTb MAKCHMaJIbHO AOCTYITHO U IIPOCTO

OrpaHuYeHHUe LeJu

[laHHbIe AOJI2KHBI UCITOJIb30BATbHCA UCKJIFOYUTEJ/IbHO B 3adBJIEHHBIX I €JIAX

MUHMMHU3ALKS JAHHBIX

Hesib3s1 cobupaTh JaHHBIE B 60/b1IeM 06bEME, YEM 3TO HEOOXOAMMO JIJ1s1 06pabOTKHU

ToyHOCTB

HeToyHble JAAaHHbIE JOJIXKHbI ObITh yZAaJIeHbl UJIK UCITPABJIEHbL

OrpaHuyYeHHe XpaHEeHHUs

JInuHble JAaHHBIE JO/DKHBI XpAaHUTCS B GopMe, KOTOpasi TO3BOJISIET UAEHTUPUIIUPO-
BaTh CYO'bEKTHI JAHHBIX HA CPOK He 60oJiee, YeM 3TO HEOOXOAMMO JIJisi 06PabOTKHU

LleslocTHOCTD M
KOHUJIeHIIMaTIbHOCTh

HpI/I 06pa60TKe AAaHHBIX, KOMIIaHUA OOJIXKHA 00€eCIeyuThb UX 3alUTYy.
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M3MeHeHUs KOCHYJIUCH U KoJiekca PP 06 aiIMUHUCTPAaTUBHBIX HapylleHUsx, ¢ 1 utossa 2017 ropa,
B ctaThe 13.11. Bbl10 BBeZjleHO 6 MYHKTOB MO PeTryJUPOBaHUIO EPCOHANBHBIX JaHHBIX B Poccuiickon

denepanuu, HOpMbI OTpPaXKeHbI B Tabsule 3 [16]:

Ta6smna 3
HanMeHOBaHMe IyHKTA LItpad, TeIC. py6
06paboTKa NepCcoHaNbHBIX JAHHBIX B C/1y4asiX, He PeAyCMOTPEHHBIX 3aKOHOJATEAbCTBOM PO, Ot 30 g0 50
WJIM 06paboTKa JJAaHHbIX, HECOBMECTUMBIX C 1]eJIbI0 OpraHu3aluu.
06paboTKa epCcoHaNbHbIX JAHHBIX 6€3 MUCbMEHHOT0 COTJIACHUs B CIy4YasiX, KOrZa OHO JI0JIXKHO Ot 15 mo 75.
OBITh 10 3aKOHY.
HeBrbIno/siHeHUE 0NlepaTOPOM 06513aHHOCTH 110 06€eCleYeHHUIO0 AOCTYNa K MOJUTHKe 06paboTKU Ot 15 go 30.
NepCOHAJbHBIX JAHHBIX.
HeBrbIMo/IHeHUE 0NIePaTOPOM 06513aHHOCTH 110 IPEJO0CTABIEHNUI0 YACTHOMY JiMIy HHPopmanuu 06 | Ot 20 go 40
06pabOTKe ero nepcoHabHbIX JAHHBIX.
HeBbINo/IHEHUE B YCTAaHOBJIEHHbIE CPOKHU TPeOOBaHUS (YACTHOTO JIUILQ, ET0 NPEACTABUTEIS, Ot 25 g0 45
YI0JIHOMOYEHHOI'0 OpraHa) o 6JJ0KHpOBaHUU-YHUYTOXKEHUHU-U3MEeHEeHUH JaHHbIX.
HeBblino/iHeHHE 06513aHHOCTEH 110 XpaHEHHUIO MaTePUaAJIbHbIX HOCUTeJIed epcoHaNbHbIX AaHHbIX. | OT 25 10 50

PernamenT GDPR u m3smenenusa B KoAll,
HamnpaBJieHbl IpeX/ie BCero Ha To, YTOObI 1aTh
rpajaHaM KOHTPOJb HaJ, COOGCTBEHHBIMH
MepCOHAJbHbIMU JaHHBIMU U YCUJIUTb UX 3a-
HIATY.

OfHako, BONPOC OCTAeTCA OTKPBITHIM,
KOMIIaHUH 3HAIOT O HAc ropaszio 60Jbllle, YeM
Mbl MOXKeM cebe MpeAcTaBUTb. Beab B cOBO-
KYIHOCTH TexHoJioTus [oT MoxeT AaThb npak-
TUYECKH TOJIHYI0O UHPOPMAIUI0 O XU3HU 4e-
JIOBEKa, HauWHasg C MY3bIKaJbHOTO BKycCa U
npeAno4YTeHUs1 MpU BblOOpe GUIbMa, 3aKaH-
YUBasi COCTOSHHEM 3JI0POBbSl U TOYHBIM Bpe-
MeHeM BO3BpalleHHUs JJOMOM.

Jns peuieHusi npo6JyieMbl KOHTPOJIS Mep-
COHA/JIbHBIX JIaHHBIX HEOO6XOJMMO HCII0JIb30-
BaTb WHTEJJIEKTya/IbHble MeXaHHU3MbI NepCo-
Ha/IM3allUM, i pacno3HaBaHUS HaMepeHUH
KJIMEHTOB UCXOJsl U3 UX MpPeJNoYTeEHUN U UH-
TepecoB, UCKJOYasgi NPU 3TOM YeJOBeYeCKUH
dakTop. OHAaKO HA AAHHBIA MOMEHT TaKHX
TEeXHOJIOTUM He CyIeCTBYeT M IOKa MpPUBAT-
Hble [aHHble NOTpebuTess, UHPopMaLus O
MOKYyNaTeJbCKUX NPUBbIYKAX U NPEANOUYTEHUS
M0JIb30BaTEJIS COCPEeJOTOYEHBI B PYKaX KHUBBIX
Jojed. Heob6xoquMo omnoBeliaTh KJAWeHTa 00
HCIOJIb30BAaHUU €ro MepCcoHaNbHbIX JAaHHBIX,
JUIT 4ero MCIOoJib3yeTcss WHPOpMalusa, KyjJa
MOCTYNAIOT AaHHbIe W YCJOBHUS €€ XpaHEeHHUs.
Heo6xo011MM0 n03a60THUTCA O TOM, YTOOBI KJIH-
€HT MOT 0TKa3aThCsl OT NepeJlauu NepcoHa/b-
HBIX JaHHBIX. Beab TrJIaBHOUM IeJIbI0 JIFOGOM
KOMIIaHWH, BJ3JEI0Nel JUYHOU HHPOpMaIU-
el 0 KJIMeHTe 3TO obeclieyeHHe ero no3UTUB-
HbIM ONBITOM, YTOOBI MOTPEOUTENb BUE UH-
JUBU/IyaJbHBIN moaxoh. IMeHHO B 3TOM cJy-
yae yAactcs n3bexaTb nepecedeHus rPaHUIlbl
MeX/ly NepCoHa/JbHbIM KOHTAaKTOM C OpeH/IoM
Y )KYTKHM TIpec/ie/IoBaHUEM M0Jb30BaTEN.
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B HacTosilee BpeMs Bce yallle NOSIBJAIOT-
Cd TE€XHOJIOTMH, UMeKliHe BbICOKYIO CTEII€Hb
IIPOHHWKHOBEHHUA B HAIlY Y)KHU3Hb, ITIOBbIIIAA IIPHU
3TOM eé KayecTBO. HeoTbeMsieMoii yacTblo pa-
60Tbl UHHOBALlMOHHBIX NPOJYKTOB, SBJSETCS
c60p U aHaJM3 BcCe OOJIbLIETO KOJHMYECTBa
JaHHbIX 0 noTtpebuTtesie. OJHAKO COBpeMeEH-
HbIX TEXHOJIOTUH HeJOCTaTOYHO A/ W30JIM-
poBaHUsA JUYHON MHPOpMaLUU NOTPeOUTEs
BO BpeMs eé obpaboTku. CiieloBaTeNbHO, 3TO
NPUBOJUT K TOMY, YTO JaHHble KJMEHTa HC-
N0JIb3YIOTCS He 110 Ha3HAYEeHHUI0. YKeCToueH e
HOPMATHBHbBIX JOKYMEHTOB JIMIIb [IPUBJIEKAET
K OTBETCTBEHHOCTH 3a HapylleHHe MpaB KOH-
dueHIMaIbHOCTU He 6oJsiee. Beb kKoMmaHu-
sIM, B NIepBYI0 ouepe/ib HEO6X0JUMO OMHUTb
0 CBOMX INPHUHIHIIAX U LIeJIAX, O BbICTpaWBaHHE
AO0JITOCPOYHBIX OTHOIIEHHUH C HOTpE6I/ITeJIeM,
JlaBasi BO3MOXXHOCTb MOYYBCTBOBaTb MepcCo-
HaJIbHbIM MOJAXOJA M TMOJYYUTb MO3UTHUBHBIN
OIIBIT OT UCIIOJIb30OBAHUA NPOAYKTaA.
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INTERNET OF THINGS TECHNOLOGY AS A WAY TO CONTROL CONSUMER'’S LOYALTY
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ABSTRACT:
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Ogarev Mordovian State University,
Saransk, Russia

The relevance of the topic is due to the need for media companies to develop modern tools to attract
new consumers and increase the loyalty of existing ones. The formation of the customer's needs and
their satisfaction, through the prism of IT technologies, allows not only to control the consumption
process, but also to manage it. The introduction of modern technologies in the life of society contrib-
utes to the competent planning of the company's product portfolio as one of the components of the

marketing complex.
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Currently, there is a technology that will help solve the issue of obtaining information for the future
strategic planning of the company - the Internet of things (IoT). The main feature of this technology is
that there is no need for a person to plan his own goals. An active user of [oT technology focuses only
on the task, and devices connected to each other solve it. This way of automating tasks, through the
interaction of “smart” devices with each other, will allow you to plan competently your own time and
focus on what is important. However, there is a question about the confidentiality of such information.
Due to the high level of integration of devices in human life, our devices such as smartphone, TV, car,
laptop, and so on get a huge array of both general and personal information. The end user of data col-
lected using various devices is a representative of a particular company. That is why the presence of
the human factor here not only reduces the level of customer loyalty, but also jeopardizes the success
of the company's business strategy as a whole. This article discusses the ways of forming consumer
loyalty to the company's main product, as well as the principles of [oT technology.
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consumer loyalty, technology, Internet of things, media content, information, personalized content,
personal data privacy.
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