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Purpose. Consideration of the role of media and Internet as subjects of information ensuring of political stability.

Methods. Socio-informationological approach allowed studying the subject-object and subject-subject relationship 

arising in the political sphere of society under the infl uence of new information and communication technologies. Com-

municative approach was necessary to analyze the semantic content of political information, which can be extended in 

order to maintain political stability. The communication approach was used to study the possibilities of technical politi-

cal information transmission channels.

Results. It is proved, that the media are not only politically engaged resource manipulating public opinion, but also 

a resource that refl ects plurality of opinions existing in society. The author considered the examples of positive and nega-

tive infl uence of television on the development of democracy. Based on the analysis of the standby capacity of social net-

works the author concluded that similar to the media, it could be directed at both the stabilization and destabilization of 

the political system.
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Scientifi c novelty. It is proved, that Ukrainian mass media are not a full-fl edged subject of information ensuring polit-

ical stability yet. The author concludes on a high degree of monopolization of the media space in Ukraine. Informational 

media policy is aimed at the manipulation of public opinion in favor of their owners. Thus, the notion independent media 

is conditional, not excluding the context, both with the State and business. Therefore, resource potential of media can be 

mobilized both for stabilization and destabilization, and for democracy and against it.

Keywords: political stability, democracy, information society, media, Internet, social network, tools of information 

support for political stability.

    

   , -

  , ,  -

 .  ,   -

       

, , , -

    -

.    ,  -

      

    -

,    ,    

     -

   .  

    -

   ,  

    -

   , -

   ;  -

     

 ,   , 

    ,   

    .

 ,    -

     -

 ,    

    -

   .

       

:      -

   ? , 

 ,   ?

    . -

,      

      -

     -

.  ,      

    .    

   . . -

,     ,   

.     – , -

     [1, c. 51].

    ,    

  ,  ,    -

,     -  [2, c. 40].  , 

  ,     -

 ,    -

  .  ,  -

       

      

 .

     

     

 ,   ,  

       

 ,    .

   , -

      -

 .      

 .

      

  ,   

         

,      .  

     -

     .  -

   .

 ,   -

     . ,  

 1960-      . 

  « »    

 1900 ,     ,  

 1925   -    

     [3].

      -

     ,   

,   .   

,    , 

 ,   . ,  -

    :   -

   .  

. : «     ,  

  » [4, c. 238].

     -

   ,    

 ,     . . 

      .  

    .   -

  ,       



44

А  А -

  А
 . .

,  –  , -

 –  .

     , 

  .   -

     

   . .  

   –  49 %.   – 45,1 %,   – 

43,3 %,  -  – 38,7 % [5].

     -

   , -

    -

 9–19  2014 ,   83 % 

,    ,  

  .    – ,  

 –    [6].

   ,  

    -

     -

:     

.       

 .  :   

  .   -

     [7, c. 13].

     

      

 .   ,   

.    -

     

 .     

      

.  ,      

   ,    -

   .

    

     -

      

2014 ,    , ,  -

  20     ,  

      -

.   ,    

      -

       -

 .    ,    

  ,   

  [8].

 ,     

.  ,    , 

  ,   ,     

 .      -

    ,   

 ,   

   , -

      - -

.   ,  , 

   .   -

     .  -

 ,     

,  , ,  

    .  -

 ,  –    

     -

 .     

    .

   ,  -

     

 ,     -

.        

   , –    

   .   – 

   .   -

    ,  ,   -

  .   

     ,  -

  .    

 ,  ,   ,    -

 [9, c. 36].

    -

  . , .    

     

,      -

  [10, c. 335].   ,  

   , , -

,     .  

,       -

     -

 ,     -

.     

     

,     ,  

  ,   ,  -

      .

  ,    -

       

       

    (1964–1975 .),  -

    ,     -

  . ,  -

  ,      

    -

    ,   

   6   .   -

  3,5 .  [11, c. 21].  

,    .  

 ,      -

      , 

      [12, c. 74].

     , 

    ,  , 



45

А  А -

  А
 . .

    -

 ?    

   ,   -

      -

      -

. , ,  ,  

    -

   .

     -

     . 

, ,       -

    ,  -

    : .  , -

      

 ,   

 ,        -

     

 [13, c. 143]. ,    

      

,  ,   

 1970–1990-  .   -

      -

  .   -

        

   .   

.     

[14].     1981 .   

     .

      

     , 

    .  -

       

  .     

      -

  . ,     

 ,     

,    -

 ,    -

,   .

 , , ,   -

      -

  ,    

     .

       -

   , , -

   ,   ,   

 .  

  ,  ,   

 -  -

    , 

    

  ,    , -

     -

  [15, c. 3].

 ,   -

     

    .  ,  

     , 

     -

 ,   

  ,  -

   . [16, c. 20–21].

,    

    .

    -

,     

     

  . ,  

    -

     

(      ), 

 , ,   -

    . -

     -

   .  

 ,    -

,   , ,   

    , 

  .   -

     

    . , 

   .  , 

      

     [17, 

p, 61].     -

   ,  -

 –     

.  ,   ,  

,   ,   -

 .      -

 .

     , 

 ,      

 .    

    -

,  , ,  

     -

       

  .

- ,     ,  -

    ? 

     ,     

  –   ?

,     

  , -

,   ,   

  ,   . 

 ,   ,   



46

А  А -

  А
 . .

 –     , 

  .

     -

    -

  ,  -

   . .   , 

    -

,       

 ,  ,  -

 ,     

    [18, c. 8].

   ,   -

     -

 .    -

      

 .   ,  

        , 

   .  ,  

     ,    -

,    , 

 ,     -

. ,  ,    -

     .

 ,     -

 ,  ,    -

.      , 

      -

  .

   ,   -

    . -

,      -

 ,   (  ),  

  (   ).  , 

     

     ,  

      -

.      

 .   ,  -

       

  ,  .    

        -

   .    -

     

     

 [19, c. 6].      -

 ,     -

   ,    

    .

     

 ,    

,  ,    .

  ,   ,   

       

    ,  

      -

  ,   .

  ,     -

     .

  ,    

     -

,     

 ,    ,  

       

,     -

.

 ,   -

 ,  ,   . 

    

    – 

  ,  -

  .    -

     

,      -

     -

 ,    . 

    ,  

      ,   -

,       . 

 , ,  -

 ,  ,  

       

 .

,     

     -

 .   ,  ,   

    -

 ,   -

,     

  ,      

    .

 ,  .   

   , 

       -

 ,   ,  -

 ,    .

      

  ,    -

       

    ,  -

     -

      -

   .    .

    ,  

      -

    -

.

      -

     



47

А  А -

  А
 . .

  ,      -

   ,   

,    -

     ,  

    , -

 .    

,     , 

    -

      -

.      

    .

   ,  -

,     

 ,  ,   ,  

     -

 , , ,   

  .     

 ,     

      -

   .

     

       -

  ,    -

 ,   

 ,  -

  ,  -

      

  .   -

    ,  

    . 

, ,  2005 .   

- - ,    , -

        

  ,    -

     -

 [20, c. 33].

 ,    -

      -

      . 

,    .   , -

  ,  

,     

  . ,     , 

     

 ,       -

.      -

 , , ,  -

    ,  

  .      -

        -

.       

    , 

    ,    -

  [21, c. 54–55].

     

    

,       -

    .  We Are 

Social ,    2014   7,2  

     

3,01  (  – 42 %).    

   500  ,  -

  35 %.   -

       

3,65  –   (51 %)   

   .  

 We Are Social,    

  -   

50 %   2016 .

   2,078 .  

     (29 %  

  )  1,685 –  -

    (  – 23 %). 

      

        

    .  We Are 

Social ,      

  [22].

   

   ,  , -

.   ,  

  -   

( )   ,   -

    .  -

 – ,  ,  , 

     

( ) .   -

     -

      .  -

,     

  [23].

   -

-     

      -

.       -

,   .   ,  

   ,   – 

   .

 ,     

        -

    

     .  -

,    ,  -

,    -

, .     

     -

  ,    -

      



48

А  А -

  А
 . .

,    - -

 ,   -

  . . .     

   : 1) -

, ,  -

 ,    -

; 2) , ,   

 ;      -

 ; 3)      ; 

   (   – -

); 4)    -

   , , ; 5)  

  [24, c. 113].

     -

     

 ,    

.  ,   -

     ,  

 [25, c. 68].

   ,    

      -

 ,   . 

     , -

,        

.     -

    ,   -

, , , -

.

     

     -

      ,   -

  .   

       

  ,    -

.  ,    -

  ,      

 .     

 -   – -

  ,   -

        

   .   ,  

     -

,     -

.

   -

  .    -

     . -

      

     -

   . -

     

,   ,     

  ,  -

,      

 . .  ,  -

     

    -

,     -

 [26, c. 69].     

   ,  

    

 ,    , -

   .

     -

 .    -

  , , ,   

   - -

 .    -

      

(LiveJournal),   4 755 400 -

 , 433 303  -

, 425 021  , 231 937 -

  [27, c. 97].    

     -

      

- .     

,       

  .

     -

  ,   

,      

.   .    -

   :   

    , -

     . 

      -

   ,  -

,       -

.    ,     

     , -

   .   -

,     -

      

   ,    

,   ,   ,  

    [25, c. 67].   

   ,     

 (   – . .)   -

   , 

 . .    , -

  , ,    [26, 

c. 68].   , ,  -

      

     -

     -

 ,    -

   ,   

 .



49

А  А -

  А
 . .

    

   . -

       

   . 

 ,     

,     -

       2011 .  

,    -

      ,   , 

       

   ,  -

 .

    

 , ,   ,  

  ,    

,   , -

   [28, c. 110].  -

   ,   -

  2011–2012 .     

      

 2012 .      

  ,     ,  -

      -

    .  -

   Facebook,  

 Twitter, .  ,    

   Facebook.

   -

   . -

      -

   ,  

    -

        

.    -

    -

   ,  

    . ,  -

 ,     -

,     . -

    -  

  :  (  

   -  ), 

 (   -

   ),  (  

 ),  ( -

 ) [29, c. 57].

      

   , , -

.       , 

      ,  

    , , 

    .  -

,     

 ,    , 

   -

 ,  ,  

 .

      

     . 

       -

    .  -

       

   .

.        

  [30, c. 86]    

 ,   

   .   

     -

-    

.  , - ,  

     -

 ( ), - ,   

 ( )   

     -

    – , -

,  .

  ,  -

     

     

,       

     [31, c. 37].

      

    , 

    -

       

 .   -

      -

,        .

     

,   ,     

   -

 .  –  -

 (  )  - , 

, ;   -

    , , 

-   . .;     -

   ;    

   , , -

   ( ), -

 ,    [32, 

c. 90].   .   -

     , 

   , 

  .  .  , 

 -     

,     -

.    

 ,     , 



50

А  А -

  А
 . .

 ,  , , , 

 ,  -

  .

  .   

   , -

,   ,    -

  .   

  ,       -

  ,    -

 - . - -

 ,    

-  , -

       , 

   .    

      -

 ,    

  [33, c. 103–104].     

  , , 

,  , -

       

 . .,   -

   .

 ,   , 

   . ,  -

   -

  ,    

( )     56    

    [34].

 ,   ,    

    , -

 , ,    -

,    ,     

   , ,   

   .     

   . , ,  -

 ,     

  , -

    . 

,    ,    -

 , , ,  -

   .  ,  

        

   .

  ,  -    

    . 

,      

- .

,    .   

   .  

,      

 ,       

  . -

,       -

 ,    

 ,   ,  

 ,   . -

  , , : , -

  ,  -

   , , 

  , , 

,    . 

    ,    

 (    ).     

     

   ,  

, ,  , 

 ,      -

 .

   -

 ,      ,  ,  

  ,      , 

    .

:

1. -  . .  . .: -

, 2001. 830 .

2.  . .  . -

 . :  , 2010. 

300 .

3.  . .   : -

  : . : , 

2009. 326 .

4.  .  .    -

 . .:    , 

1998. 480 .

5.       -

  [  ]. URL: http: //lb.ua/

news/2014/12/25/ 290594_ukraintsi_veryat_televizoru_

bolshe.html (   15.12.2015).

6. 83 %      

[  ]. URL: http: //society.lb.ua/

life/2014/10/29/284302_83_ukraintsev_uznayut_novosti.

html (   15.12.2015).

7.  . .    

 :      

 // . 2014. № 4. . 9–20.

8.         

[  ]. URL: http: // zn.ua/UKRAINE/

v-ukraine-rekordno-vyros-uroven-nedoveriya-k-

smi-156169_.html (   15.12.2015).

9.  .  . .: , 2011. 136 .

10.  .    -

 //     . ., 

1986. . 330–342.

11.  . .   –  

   . .:   – 

, 2011. 264 .



51

А  А -

  А
 . .

12.  .  :   . 

.: Socio-Logos, 1997. 317 c.

13.  .   : -

 :   / . , . , 

. , .  / . .  . . . -

, . . ;  . . . , 

. . . .:  , 2002. 537 .

14. Huntington S. The Third Wave: Democratization in the 

Late Twentieth Century. .: , 2003. 368 .

15.  . .   -

     -

   : -

       

 . ., 2012. 50 .

16.  . . -  -

     -

 :    -

     . ., 

2007. 22 .

17. Gans H. Deciding What is News. N.-Y., 1979.

18.  . .   -

   :  

:     -

    . -

, 2011. 21 .

19.  . .    

:      

: . … . . . : . 23.00.02 –  

  . , 2013. 19 .

20.  . . -    -

:    // . 2008. № 1. 

. 33–49.

21.  . .     -

  (       

 1990–1991  2002–2003 ) // . 2008. № 1. 

. 50–60.

22.  2014   -  

    500  [  ]. 

URL: http: //ubr.ua/ukraine-and-world/world/

za-2014 god chislo-internet-polzovatelei-v-mire-vyroslo-

na-500-mln-324360 (   15.12.2015).

23.  . .,  . . - -

 . .:     -

, 1998. 100 .

24.  . .   // 

   . 2002. 

№ 4. . 110–116.

25.  .  :   

  . .:  , 2004. 120 .

26.  . N  –    

 // . 2012. № 7. . 67–70.

27.  . .  :  -

  // .   . 2010. № 2. 

. 96–103.

28.  . .    -

: ,    : 

      

 . ., 2014. 196 .

29.  .,  .   -

-   // . 2013. 

№ 11. . 55–58.

30.  .    . .: 

, 2004. 232 .

31.  . .    // 

   . 2012. № 6. 

. 35–42.

32.  . .     -

 // . 2007. № 2. . 88–91.

33.  . .   -

   :  : 

      

 . ., 2011. 176 .

34.      56    

   [  ]. 

URL: http: //www.rbc.ua/rus/news/sbu-dva-goda-otkryla-

del-prestupleniya-ispolzovaniem-1426250699.html (  

 15.12.2015).

References:

1. Kara-Murza S. G. Mind control. Moscow: Eksmo-press, 

2001. 830 p.

2. Lilleker D. J. Political communication. Key concepts. 

Kharkov: Humanities Center, 2010. 300 p.

3. Nedbay V. V. Suchasni politichni komunikatsii: mediino-

tehnologichii aspekt: monograph. Odessa: Feniks, 2009. 

326 p.

4. Moscovichi S. The century of crowds. Historical treatise 

on the psychology of masses. M.: Psychology and psycho-

therapy center, 1998. 480 p.

5. In the confidence ranking TV gives way only to 

the Ukrainian army [e-resource]. URL: http://lb.ua/

news/2014/12/25/ 290594_ukraintsi_veryat_televizoru_

bolshe.html (date of reference 15.12.2015).

6. 83 % of the Ukrainians know news from TV [e-resource]. 

URL: http: //society.lb.ua/life/2014/10/29/284302_83_

ukraintsev_uznayut_novosti.html (date of reference 

15.12.2015).

7. Tretyakov V. T. Future virtual communism and hypnosis 

vision: mass media and television policy // Polis. 2014. 

№ 4. P. 9–20.

8. In Ukraine there is a record level of mistrust to mass media 

[e-resource]. URL: http://zn.ua/UKRAINE/v-ukraine-

rekordno-vyros-uroven-nedoveriya-k-smi-156169_.html 

(date of reference 15.12.2015).

9. Bolts N. ABC of media. M.: Europe 2011. 136 p.

10. Bell D. Social framework of information society // New 

technocratic wave in the West. M., 1986. P. 330–342.



52

А  А -

  А
 . .

11. Novikov V. K. Information weapons – weapons of modern 

and future wars. M: Hotline-Telecom, 2011. 264 p.

12. Shampan P. Opinion creation: a new political game. M.: 

Socio-Logos, 1997. 317 p.

13. Almond G. Comparative political studies today: a world 

survey: tutorial / G. Almond, J. Powell, K. Strom, R. Dal-

ton / Abbrev. Transl. from Engl. By A. S. Bogdanovskiy, 

L. Galkina; Ed. By M. V. Iliyin, A. Yu. Melvil. M: Aspekt 

Press, 2002. 537 p.

14. Huntington S. The Third Wave: Democratization in the 

Late Twentieth Century. .: ROSSPEN, 2003. 368 p.

15. Semchenkov A. S. Countering contemporary threats of 

political stability in the system of ensuring the national 

security of Russia: Abstract of the Doctor’s Dissertation 

(Politics). M., 2012. 50 p.

16. Kvitsinskiy I. Yu. Socio-political responsibility of the 

media in Post-Soviet Russia: Abstract of the Candi-

date’s Dissertation (Politics). M., 2007. 22 p.

17. Gans H. Deciding What is News. N.-Y., 1979.

18. Polosin P. N. social responsibility of the mass media in the 

information society: Abstract of the Candidate’s Disserta-

tion (Sociology). Saratov, 2011. 21 p.

19. Volyanskiy V. V. Mediapolitika u suspilistvi: suchasni ten-

dentsiyi ta perspektivi rozvitku: Abstract of the Candi-

date’s Dissertation (Politics). speciality 23.00.02-polìtich-

nii iinstituti i protsessi. Odesa, 2013. 19 p.

20. Kobzeva S. V. Media-monitoring of crises and confl icts: 

methodology and technology // Polis. 2008. № 1. P. 33–49.

21. Osokina E. A. Infl uence of the US media on mass con-

sciousness (on the example of the United States’ confl icts 

with Iraq in 1990–1991 and 2002–2003 respectively) // 

Polis. 2008. № 1. P. 50–60.

22. For 2014 the number of Internet users in the world 

increased by 500 million [e-resource]. URL: http: //ubr.

ua/ukraine-and-world/world/za-2014 god chislo-internet-

polzovatelei-v-mire-vyroslo-na-500-mln-324360 (date of 

reference 15.12.2015).

23. Mukhin V. I., Novikov V. K. Information and psycholog-

ical weapon. M.: VA RVSN after Peter the Great, 1998. 

100 p.

24. Buzgalin A. V. // Phenomenology of alter globalism // 

Vestnik Rossiyskogo fi losofskogo obshchestva. 2002. № 4. 

P. 110–116.

25. Giddens E. Eluding world: how globalization is reshaping 

our lives. M.: Ve4s mir, 2004. 120 p.

26. Glazunova S. Netocracy – power in the information soci-

ety // Vlast. 2012. № 7. P. 67–70.

27. Fedotchenko Y. I. Social network: yesterday begins today 

// Reklama. Teoriya i praktika. 2010. № 2. P. 96–103.

28. Ilyicheva Yu. A. Media in mobilizing technologies: objec-

tives, functions and policy implications: Candidate’s Dis-

sertation (Politics). Spb., 2014. 196 p.

29. Sokolov A., Soloviyova A. Mobilization in socio-political 

companies // Vlast. 2013. № 11. P. 55–58.

30. Luman N. Society as a social system. M.: Logos, 2004. 

232 p.

31. Usatchyova O. A. Civil mobilization network // Obshchest-

venniye nauki i sovremennnost. 2012. № 6. P. 35–42.

32. Voinov D. A. Political ambitions of the Internet in Russia 

// Vlast. 2007. № 2. P. 88–91.

33. Zalevskaya I. I. Information security of Ukraine in mod-

ern conditions: political aspect: Candidate’s Dissertation 

(Politics). O., 2011. 176 p.

34. The security service of Ukraine has opened 56 cases of 

crimes using the Internet for two years [e-resource]. URL: 

http: //www.rbc.ua/rus/news/sbu-dva-goda-otkryla-del-

prestupleniya-ispolzovaniem-1426250699.html (date of 

reference 15.12.2015).


