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Subject. The role of marketing tools in enhancing the investment value of the territory.

Purpose. Research is aimed at studying the marketing tools and their impact on socio-economic welfare of the ter-

ritory.

Methods. The study is based on research, analysis and systematization of information of theoretical sources on the 

subject of research and presentation of the authoring approaches.
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Results. This study examined contemporary approaches to marketing tools of the territories, formation of investment 

attractiveness of the territory. The authors proposed a copyright defi nition of the category museum services”; analyzed 

foreign and domestic experience of using marketing tools of the territories, considered the main activities to enhance the 

investment attractiveness of Russia, highlighted the priorities associated with the development of the Russian territories.

Scientifi c novelty. Scientifi c novelty and originality consist in the study of relationship of marketing tools of the ter-

ritories and enhancement of the investment attractiveness of the territories at the expense of museum services.

Keywords: marketing tools of the territories, investment value of the territory, investment attractiveness of the terri-

tory, museum services.
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