
32

 

А Я
©

 
 

. 
.,
 2

0
1
6

    

«  –   » 

   -  

 

 . .

  ,        – , 

           ( ), 

620990, , . , . 8 , . 66, oksana.yudina@uapa.ru

 811.111

 81.432.1

.    –       «  –  -

 »     -    -

 .

.      -     -

  ,     ,  : -

 ,  ,       , 

 ,      .    

   .

   .     ,  -

         -  

,          .    

            

  ,     .

 .       ,   -

    «  –   »,   -

  -    .

 :  ,  ,  , -

 ,  ,  .

COMPARATIVE ANALYSIS OF THE METAPHORICAL MODEL 
«MANAGEMENT IS MARKETING RELATIONS» IN RUSSIAN 

AND ENGLISH-AMERICAN MANAGEMENT DISCOURSE

Yudina O. L.

Candidate of Sciences (Philology), Assistant Professor of the Department of Foreign Languages of the Ural Institute of Management-

Branch, Russian Academy of National Economy and Public Administration under the President of the Russian Federation (Russia), 

66 8 Marta str., Ekaterinburg, Russia, 620990, oksana.yudina@uapa.ru

Purpose. The main purpose of the article is to identify the similarities and differences of the metaphorical model 

“Management is marketing relations” through a comparative-typological analysis of the Anglo-American and Russian 

managerial discourse.

Methods. To solve the certain tasks of the cognitive discursive study we applied a set of methods that are used in the 

modern anthropocentric Linguistics, namely: discursive analysis, comparative-typological analysis, taking into account 

the national specifi cities of the considered languages and cultures, cognitive modeling, as well as a quantitative analysis 

of the submissions received. Metaphors were selected by a sampling solid method.
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Results and practical value. This study reveals new facts that are proof of both national identity of the metaphori-

cal world of the Russian and Anglo-American management and similar trends in the development of the managerial dis-

course in the world. The data obtained in our research may be used in teaching English as a foreign language at the facul-

ties of Economics and Management, as well as the course of intercultural communication.

Scientifi c novelty. This study aims to identify specifi c features, selection and comparative description of the meta-

phorical model “Management is marketing relations», used in the Russian and Anglo-American managerial texts.

Key words: managerial discourse, comparative-typological analysis, national characteristics, metaphorical modeling, 

conceptual metaphor, anthropocentric approach.
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…More important, and contrary to the alluring Lovins 

thesis, many major initiatives simply are not money-savers 

(Ben Elgin, BusinessWeek, October 29, 2007).
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...And Bivens began negotiating with new sponsors who 

could help boost purses, which at an average of $1.4 million 

each were worth about a quarter as much as PGA prizes 

(Paula Lehman, BusinessWeek, October 8, 2007).

…Tournament purses have risen 22 %, to $54,8 million, 

thanks to the infl ux of deep-pocketed sponsors (Dean Foust, 

BusinessWeek, October 8, 2007).
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…It is easy to see the potential for a corrupt bargain: 

lobby groups fi nd it more rewarding to put pressure on 

corporate executives because they respond faster than 

governments; governments are only too happy to duck the 

issue or let business pick up the bill (Arthur Horton-Black, 

The Economist, January 19, 2008).

… Pay longer visits to the customers who have recently 

kissed you goodbye (Jack and Suzy Welch, BusinessWeek, 

October 22, 2007).

     

       

    ,   -

  .    

, . .    -

   ,  -

       -

    .

,    ,  

     

      -

  ,    , 

    -

  .      -

   .

       

  . .     

«   »   ,    

    ,    

        -

.      

     –  

  [11, . 121–122].

       

    , 

       ,    

    .    

 -     

. ,    , 

    , 

        .

       

.       -

 ,      . 

      

,     



36

А   А
А

 . .

. ,   , 

     -

    .

:

1.  . .,  . .    

 //    : -

 . , 2006. . 187–196.

2.  . .    : 

.  : , 2006. 256 .

3.  .,  . ,   

.  , 2004.

4.  . .,  . .  -

     //  : -

  :    . 

.: - , 1997. . 19–20.

5.  . .    -

  : . -

, 2003. 248 .

6.  .    // -

 :    : .  ., 

., ., ., . . / . .  . . . -

;  . . .   . . -

. .:  , 1990. . 358–386.

7. Lakoff G. Metaphor and war: The metaphor system used 

to justify War in the Galf // Engulfed in War: Just War and 

the Persian Gulf / Ed. by D. Yallet. Hono lulu, 1991.

8.  . .     

   -   

:   :   

     -

 .  :, 2012. 240 .

9.  . .    : 

     

(1991–2000): . , 2001. 238 .

10.  . .    //   -

  . . XXV.  -

. ., 1989. . 5–17.

11. Wiseman T. The Money Motive. London: Hodder & 

Stoughton, 1974. 285 p.

References:

1. Rusakova O. F., Spassky A. E. Discourse as a masterful 

resource // Modern theories of discourse: a multidisci-

plinary analysis.Yekaterinburg, 2006. P. 187–196.

2. Shiryaeva T. A. Cognitive model of business discourse: 

monograph. Pyatigorsk: PGLU, 2006. 256 p.

3. Lakoff G., Johnson M. Metaphors We Live By. – Edito-

rial URSS, 2004.

4. Kubryakova E. S., Alexandrova O. B. Types of space for 

text and discourse // Categorization of the world: space 

and time: the materials of the Scientifi c Confer ence. : 

Dialog-MGU, 1997. P. 19–20.

5. Chudinov A. P. Metaphorical mosaic in modern politi-

cal communication: monograph. Yekaterinburg, 2003. 

248 p.

6. McCormack E. Cognitive metaphor theory // Theory of 

metaphors: pro ceedings: transl. from English, French, 

German, Spanish, Polish. / Entry and compl. By N. D. Aru-

tyunova; ed. by N. D. Arutyunova and M. A. Zhurinskaya. 

.: Pro gress, 1990. P. 358–386.

7. Lakoff G. Metaphor and war: The metaphor system used 

to justify War in the Galf // Engulfed in War: Just War and 

the Persian Gulf / Ed. by D. Yallet. Hono lulu, 1991.

8. Yudina O. L. Metaphors and metaphorical models in the 

Russian and An glo-American management discourse: par-

allels and interaction: dissertation of Can didate of Science 

(Philology). Ekaterinburg, 2012. 240 p.

9. Chudinov A. P. Russia in a metaphorical mirror: cognitive 

study of politi cal metaphors (1991–2000): monograph. 

Yekaterinburg, 2001. 238 p.

10. Gak V. G. On contrastive linguistics // New aspects in for-

eign linguistics. Is sue XXV. Contrastive linguistics. M., 

1989. P 5–17.

11. Wiseman T. The Money Motive. London: Hodder & 

Stoughton, 1974. 285 p.

 1.   «  –   »    -  

 

  
 

 
%  

 
-

 -
 

%  
 

-

«  –  
»

« -  
»

63 52 82,5 11 17,5

«  
»

78 50 64,1 28 35,9

141 102 72,3 39 27,7

 


