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. Ɉɫɧɨɜɧɚɹ ɰɟɥɶ ɫɬɚɬɶɢ – ɜɵɹɜɢɬɶ ɫɯɨɞɫɬɜɨ ɢ ɪɚɡɥɢɱɢɹ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɦɨɞɟɥɢ «ɍɩɪɚɜɥɟɧɢɟ – ɷɬɨ ɪɵɧɨɱ-
ɧɵɟ ɨɬɧɨɲɟɧɢɹ» ɩɨɫɪɟɞɫɬɜɨɦ ɩɪɨɜɟɞɟɧɢɹ ɫɪɚɜɧɢɬɟɥɶɧɨɝɨ ɚɧɚɥɢɡɚ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɢ ɪɨɫɫɢɣɫɤɨɝɨ ɭɩɪɚɜɥɟɧ-

ɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ.
. Ⱦɥɹ ɪɟɲɟɧɢɹ ɨɩɪɟɞɟɥɟɧɧɵɯ ɡɚɞɚɱ ɞɚɧɧɨɝɨ ɤɨɝɧɢɬɢɜɧɨ-ɞɢɫɤɭɪɫɢɜɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɧɚɦɢ ɛɵɥ ɩɪɢ-

ɦɟɧɟɧ ɧɚɛɨɪ ɦɟɬɨɞɨɜ, ɢɫɩɨɥɶɡɭɸɳɢɯɫɹ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɚɧɬɪɨɩɨɰɟɧɬɪɢɱɟɫɤɨɣ ɥɢɧɝɜɢɫɬɢɤɟ, ɚ ɢɦɟɧɧɨ: ɞɢɫɤɭɪɫɢɜ-
ɧɵɣ ɚɧɚɥɢɡ, ɫɪɚɜɧɢɬɟɥɶɧɵɣ ɚɧɚɥɢɡ, ɭɱɢɬɵɜɚɸɳɢɣ ɧɚɰɢɨɧɚɥɶɧɵɟ ɨɫɨɛɟɧɧɨɫɬɢ ɪɚɫɫɦɚɬɪɢɜɚɟɦɵɯ ɹɡɵɤɨɜ ɢ ɤɭɥɶɬɭɪ, 
ɤɨɝɧɢɬɢɜɧɨɟ ɦɨɞɟɥɢɪɨɜɚɧɢɟ, ɚ ɬɚɤɠɟ ɤɨɥɢɱɟɫɬɜɟɧɧɵɣ ɚɧɚɥɢɡ ɩɨɥɭɱɟɧɧɵɯ ɦɚɬɟɪɢɚɥɨɜ. Ɇɟɬɚɮɨɪɵ ɛɵɥɢ ɨɬɨɛɪɚɧɵ 

ɩɨɫɪɟɞɫɬɜɨɦ ɦɟɬɨɞɚ ɫɩɥɨɲɧɨɣ ɜɵɛɨɪɤɢ.

   . Ⱦɚɧɧɨɟ ɢɫɫɥɟɞɨɜɚɧɢɟ ɜɵɹɜɢɥɨ ɧɨɜɵɟ ɮɚɤɬɵ, ɹɜɥɹɸɳɢɟɫɹ ɞɨɤɚ-
ɡɚɬɟɥɶɫɬɜɨɦ ɤɚɤ ɧɚɰɢɨɧɚɥɶɧɨɝɨ ɫɜɨɟɨɛɪɚɡɢɹ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɤɚɪɬɢɧɵ ɦɢɪɚ ɪɨɫɫɢɣɫɤɨɝɨ ɢ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɝɨ 
ɭɩɪɚɜɥɟɧɢɹ, ɬɚɤ ɢ ɫɯɨɠɢɯ ɬɪɟɧɞɨɜ ɜ ɪɚɡɜɢɬɢɢ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ ɜ ɦɢɪɟ. ɉɨɥɭɱɟɧɧɵɟ ɞɚɧɧɵɟ ɧɚɲɟɝɨ 
ɢɫɫɥɟɞɨɜɚɧɢɹ ɦɨɝɭɬ ɛɵɬɶ ɢɫɩɨɥɶɡɨɜɚɧɵ ɜ ɨɛɭɱɟɧɢɢ ɚɧɝɥɢɣɫɤɨɦɭ ɹɡɵɤɭ ɤɚɤ ɢɧɨɫɬɪɚɧɧɨɦɭ ɫɬɭɞɟɧɬɨɜ ɮɚɤɭɥɶɬɟɬɨɜ 
ɷɤɨɧɨɦɢɤɢ ɢ ɦɟɧɟɞɠɦɟɧɬɚ, ɚ ɬɚɤɠɟ ɤɭɪɫɟ ɦɟɠɤɭɥɶɬɭɪɧɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ.

 . Ⱦɚɧɧɨɟ ɢɫɫɥɟɞɨɜɚɧɢɟ ɧɚɩɪɚɜɥɟɧɨ ɧɚ ɜɵɹɜɥɟɧɢɟ ɫɩɟɰɢɮɢɱɟɫɤɢɯ ɱɟɪɬ, ɜɵɞɟɥɟɧɢɸ ɢ ɫɪɚɜɧɢ-

ɬɟɥɶɧɨɦɭ ɨɩɢɫɚɧɢɸ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɦɨɞɟɥɢ «ɍɩɪɚɜɥɟɧɢɟ – ɷɬɨ ɪɵɧɨɱɧɵɟ ɨɬɧɨɲɟɧɢɹ», ɢɫɩɨɥɶɡɭɸɳɟɣɫɹ ɜ ɪɨɫ-
ɫɢɣɫɤɢɯ ɢ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɢɯ ɬɟɤɫɬɚɯ ɩɨ ɭɩɪɚɜɥɟɧɢɸ.

 : ɭɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, ɫɪɚɜɧɢɬɟɥɶɧɵɣ ɚɧɚɥɢɡ, ɧɚɰɢɨɧɚɥɶɧɵɟ ɨɫɨɛɟɧɧɨɫɬɢ, ɦɟɬɚɮɨɪɢɱɟ-
ɫɤɨɟ ɦɨɞɟɥɢɪɨɜɚɧɢɟ, ɤɨɧɰɟɩɬɭɚɥɶɧɚɹ ɦɟɬɚɮɨɪɚ, ɚɧɬɪɨɩɨɰɟɧɬɪɢɱɟɫɤɢɣ ɩɨɞɯɨɞ.
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Purpose. The main purpose of the article is to identify the similarities and differences of the metaphorical model 

“Management is marketing relations” through a comparative-typological analysis of the Anglo-American and Russian 

managerial discourse.

Methods. To solve the certain tasks of the cognitive discursive study we applied a set of methods that are used in the 

modern anthropocentric Linguistics, namely: discursive analysis, comparative-typological analysis, taking into account 

the national specifi cities of the considered languages and cultures, cognitive modeling, as well as a quantitative analysis 

of the submissions received. Metaphors were selected by a sampling solid method.
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Results and practical value. This study reveals new facts that are proof of both national identity of the metaphori-

cal world of the Russian and Anglo-American management and similar trends in the development of the managerial dis-

course in the world. The data obtained in our research may be used in teaching English as a foreign language at the facul-

ties of Economics and Management, as well as the course of intercultural communication.

Scientifi c novelty. This study aims to identify specifi c features, selection and comparative description of the meta-

phorical model “Management is marketing relations», used in the Russian and Anglo-American managerial texts.

Key words: managerial discourse, comparative-typological analysis, national characteristics, metaphorical modeling, 

conceptual metaphor, anthropocentric approach.

«Ɍɟɨɪɢɹ ɞɢɫɤɭɪɫɚ» ɤɚɤ ɢɫɫɥɟɞɨɜɚɬɟɥɶɫɤɚɹ ɨɛɥɚɫɬɶ 
ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɨɞɧɨ ɢɡ ɧɚɢɛɨɥɟɟ ɫɬɪɟɦɢɬɟɥɶɧɨ 
ɪɚɡɜɢɜɚɸɳɢɯɫɹ ɧɚɩɪɚɜɥɟɧɢɣ ɫɨɜɪɟɦɟɧɧɨɣ ɧɚɭɤɢ. ɗɬɨɬ 
ɮɚɤɬ ɩɨɞɬɜɟɪɠɞɚɟɬ ɩɨɫɬɨɹɧɧɨ ɭɜɟɥɢɱɢɜɚɸɳɟɟɫɹ ɤɨɥɢ-

ɱɟɫɬɜɨ ɩɭɛɥɢɤɚɰɢɣ, ɧɚɭɱɧɨ-ɩɪɚɤɬɢɱɟɫɤɢɯ ɤɨɧɮɟɪɟɧ-

ɰɢɣ, ɧɨɜɵɯ ɚɤɚɞɟɦɢɱɟɫɤɢɯ ɤɭɪɫɨɜ ɢ ɞɢɫɫɟɪɬɚɰɢɨɧɧɵɯ 
ɢɫɫɥɟɞɨɜɚɧɢɣ ɜ ɪɚɡɥɢɱɧɵɯ ɫɮɟɪɚɯ ɩɪɢɦɟɧɟɧɢɹ ɞɢɫɤɭɪ-
ɫɢɜɧɵɯ ɬɟɨɪɢɣ ɢ ɞɢɫɤɭɪɫ-ɚɧɚɥɢɡɚ [1, ɫ. 215].

ɍɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ – ɷɬɨ ɤɨɦɩɥɟɤɫɧɚɹ ɫɬɪɭɤ-
ɬɭɪɚ, ɤɨɬɨɪɚɹ ɨɛɥɚɞɚɟɬ ɪɚɡɥɢɱɧɵɦɢ ɢɧɫɬɢɬɭɰɢɨɧɚɥɶ-
ɧɵɦɢ ɢ ɤɨɝɧɢɬɢɜɧɨ-ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɦɢ ɯɚɪɚɤɬɟɪɢ-

ɫɬɢɤɚɦɢ, ɩɪɢɫɭɳɢɦɢ ɬɨɥɶɤɨ ɞɚɧɧɨɦɭ ɬɢɩɭ ɞɢɫɤɭɪɫɚ.
ɍɩɪɚɜɥɟɧɱɟɫɤɢɣ ɞɢɫɤɭɪɫ – ɷɬɨ ɤɪɟɚɬɢɜɧɨɟ ɫɥɟ-

ɞɨɜɚɧɢɟ ɧɨɪɦɟ, ɤɨɬɨɪɭɸ ɦɨɠɧɨ ɩɨɡɧɚɬɶ ɩɨɫɪɟɞ-

ɫɬɜɨɦ ɤɨɦɩɥɟɤɫɧɨɣ ɢ ɦɧɨɝɨɦɟɪɧɨɣ «ɩɪɨɮɟɫɫɢɨɧɚɥɶ-
ɧɨɣ» ɤɚɪɬɢɧɵ ɦɢɪɚ, ɚɤɬɭɚɥɢɡɢɪɨɜɚɧɧɭɸ ɩɨɫɪɟɞɫɬɜɨɦ 

ɨɫɧɨɜɧɵɯ ɩɨɧɹɬɢɣ ɤɭɥɶɬɭɪɵ ɭɩɪɚɜɥɟɧɢɹ, ɩɪɨɮɟɫɫɢɨ-
ɧɚɥɶɧɨ ɧɚɰɟɥɟɧɧɵɟ ɦɵɫɥɢ ɢ ɤɨɧɰɟɩɬɵ, ɤɨɞɟɤɫɵ ɢɧɫɬɢ-

ɬɭɰɢɨɧɚɥɶɧɨɝɨ ɢ ɦɟɠɥɢɱɧɨɫɬɧɨɝɨ ɩɨɜɟɞɟɧɢɹ, ɩɪɟɜɚ-
ɥɢɪɭɸɳɟɟ ɛɢɡɧɟɫ-ɨɛɳɟɧɢɟ, ɰɟɧɧɨɫɬɧɵɟ ɭɫɬɚɧɨɜɤɢ; 

ɫɯɟɦɵ, ɮɪɟɣɦɵ ɫɬɚɧɞɚɪɬɧɵɯ ɫɢɬɭɚɰɢɣ; ɫɩɟɰɢɚɥɶɧɵɣ 

ɫɥɨɜɚɪɶ. ȼɫɟ ɜɵɲɟɧɚɡɜɚɧɧɵɟ ɚɫɩɟɤɬɵ ɦɨɝɭɬ ɫɮɨɪɦɭ-
ɥɢɪɨɜɚɧɵ ɜ ɩɪɨɮɟɫɫɢɨ ɧɚɥɶɧɵɯ ɬɟɤɫɬɚɯ ɧɚ ɭɪɨɜɧɟ ɤɨɝ-
ɧɢɬɢɜɧɨɣ ɥɢɧɝɜɢɫɬɢɤɢ [2, ɫ. 49–55].

Ɂɚ ɨɫɧɨɜɭ ɢɫɫɥɟɞɨɜɚɧɢɹ ɛɵɥɚ ɜɡɹɬɚ ɬɟɨɪɢɹ ɦɟɬɚɮɨ-
ɪɢɱɟɫɤɨɝɨ ɦɨɞɟɥɢɪɨɜɚɧɢɹ, ɤɨɬɨɪɚɹ ɚɤɬɢɜɧɨ ɪɚɡɪɚɛɚɬɵ-

ɜɚɟɬɫɹ ɪɨɫɫɢɣɫɤɢɦɢ ɢɫɫɥɟɞɨɜɚɬɟɥɹɦɢ ɧɚ ɛɚɡɟ ɬɟɨɪɢɢ 

ɤɨɧɰɟɩɬɭɚɥɶɧɨɣ ɦɟɬɚɮɨɪɵ, ɭɱɢɬɵɜɚɹ ɞɨɫɬɢɠɟɧɢɹ ɪɨɫ-
ɫɢɣɫɤɨɣ ɥɢɧɝɜɨɤɭɥɶɬɭɪɨɥɨɝɢɢ, ɞɢɫɤɭɪɫɢɜɧɨɝɨ ɚɧɚɥɢɡɚ, 
ɚ ɬɚɤɠɟ ɬɟɨɪɢɢ ɪɟɝɭɥɹɪɧɨɣ ɦɧɨɝɨɡɧɚɱɧɨɫɬɢ.

Ɉɫɧɨɜɧɚɹ ɢɞɟɹ ɞɚɧɧɨɣ ɬɟɨɪɢɢ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɬɨɦ, 

ɱɬɨ ɦɟɬɚɮɨɪɚ – ɷɬɨ ɧɟ ɩɪɨɫɬɨ ɮɟɧɨɦɟɧ ɹɡɵɤɚ, ɚ ɨɛɵɱ-

ɧɚɹ ɤɨɧɰɟɩɬɭɚɥɶɧɚɹ ɪɟɚɥɶɧɨɫɬɶ, ɤɨɝɞɚ ɦɵ ɜɵɪɚɠɚɟɦ 

ɫɦɵɫɥ ɨɞɧɨɣ ɫɮɟɪɵ, ɢɫɩɨɥɶɡɭɹ ɬɟɪɦɢɧɵ ɞɪɭɝɨɣ [3, 

ɫ. 126].

ɋɩɟɰɢɮɢɤɚ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɦɨɞɟɥɢ ɜɥɢɹɟɬ ɧɚ ɟɟ 
ɫɬɪɭɤɬɭɪɭ ɤɚɤ ɟɞɢɧɨɟ ɰɟɥɨɟ, ɤɨɬɨɪɨɟ ɫɨɫɬɨɢɬ ɢɡ ɮɪɟɣ-

ɦɨɜ ɢ ɫɥɨɬɨɜ.  – ɷɬɨ ɫɬɪɭɤɬɭɪɢɪɨɜɚɧɧɵɟ ɞɚɧ-

ɧɵɟ ɞɥɹ ɨɩɢɫɚɧɢɹ ɤɥɢɲɢɪɨɜɚɧɧɨɣ ɫɢɬɭɚɰɢɢ, ɨɫɨɛɟɧɧɨ 
ɩɪɢ ɨɛɪɚɛɨɬɤɟ ɛɨɥɶɲɨɝɨ ɤɨɥɢɱɟɫɬɜɚ ɢɧɮɨɪɦɚɰɢɢ [4, ɫ. 
19–20], ɚ  – ɷɬɨ ɫɨɫɬɚɜɥɹɸɳɚɹ ɫɢɬɭɚɰɢɢ, ɤɨɬɨɪɚɹ 
ɜɤɥɸɱɚɸɬ ɜɤɥɸɱɚɟɬ ɜ ɫɟɛɹ ɥɢɛɨ ɱɚɫɬɶ ɮɪɟɣɦɚ, ɥɢɛɨ 
ɨɬɞɟɥɶɧɵɣ ɚɫɩɟɤɬ ɟɝɨ ɫɩɟɰɢɮɢɤɢ [5, ɫ. 71].

Ⱦɠ. Ʌɚɤɨɮɮ ɢ Ɇ. Ⱦɠɨɧɫɨɧ ɩɪɢɲɥɢ ɤ ɜɵɜɨɞɭ ɨ ɬɨɦ, 

ɱɬɨ ɦɟɬɚɮɨɪɚ ɦɨɠɟɬ ɨɛɴɟɞɢɧɹɬɶ ɧɚɲ ɪɚɡɭɦ ɢ ɧɚɲɟ 
ɜɨɨɛɪɚɠɟɧɢɟ. Ɇɵ ɦɵɫɥɢɦ ɤɚɬɟɝɨɪɢɹɦɢ, ɜɵɜɨɞɢɦ ɫɥɟɞ-

ɫɬɜɢɹ ɢ ɞɟɥɚɟɦ ɭɦɨɡɚɤɥɸɱɟɧɢɹ. Ɉɞɧɚ ɢɡ ɦɧɨɠɟɫɬɜɚ 
ɫɨɫɬɚɜɥɹɸɳɢɯ ɜɨɨɛɪɚɠɟɧɢɹ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨ ɫɜɹɡɚɧɚ 
ɫ ɜɨɫɩɪɢɹɬɢɟɦ ɫɭɳɧɨɫɬɢ ɨɞɧɨɝɨ ɬɢɩɚ, ɢɫɩɨɥɶɡɭɹ ɬɟɪ-
ɦɢɧɵ ɫɭɳɧɨɫɬɢ ɞɪɭɝɨɝɨ ɬɢɩɚ – ɱɬɨ ɢ ɧɚɡɵɜɚɟɬɫɹ ɦɟɬɚ-
ɮɨɪɢɱɟɫɤɢɦ ɦɵɲɥɟɧɢɟɦ. Ɍ.ɟ. ɦɟɬɚɮɨɪɚ – ɷɬɨ ɢ ɟɫɬɶ 
ɧɚɲɚ ɜɨɨɛɪɚɠɚɟɦɚɹ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɶ [3, ɫ. 215].

ɉɨ ɦɧɟɧɢɸ Ⱥ. ɉ. ɑɭɞɢɧɨɜɚ, ɥɸɛɚɹ ɦɟɬɚɮɨɪɚ – ɷɬɨ 
ɥɢɲɶ ɦɟɥɤɚɹ ɞɟɬɚɥɶ, ɧɟɛɨɥɶɲɨɟ ɫɬёɤɥɵɲɤɨ ɜ ɨɝɪɨɦɧɨɣ 

ɦɨɡɚɢɤɟ, ɧɨ ɷɬɢ ɨɛɪɚɡɵ ɹɜɥɹɸɬɫɹ ɪɟɚɥɢɡɚɰɢɟɣ ɪɟɚɥɶɧɨ 
ɫɭɳɟɫɬɜɭɸɳɢɯ ɜ ɨɛɳɟɫɬɜɟɧɧɨɦ ɫɨɡɧɚɧɢɢ ɦɨɞɟɥɟɣ… 

ɇɟɨɛɯɨɞɢɦɨ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɜ ɦɟɬɚɮɨɪɢɱɟɫɤɨɦ ɡɟɪɤɚɥɟ 
ɦɨɠɟɬ ɨɬɪɚɠɚɬɶɫɹ ɧɟ ɪɟɚɥɶɧɨɟ ɫɭɳɟɫɬɜɭɸɳɚɹ ɫɢɬɭɚ-
ɰɢɹ, ɚ ɟɟ ɪɟɰɟɩɰɢɹ ɜ ɧɚɰɢɨɧɚɥɶɧɨɦ ɫɨɡɧɚɧɢɢ [5, ɫ. 211].

Ɇɟɬɚɮɨɪɵ ɩɪɢɫɭɬɫɬɜɭɸɬ ɜ ɧɚɲɟɣ ɠɢɡɧɢ ɤɚɤ ɧɟɤɢɟ 
ɤɨɝɧɢɬɢɜɧɵɟ ɩɪɨɰɟɫɫɵ, ɩɨɦɨɝɚɸɳɢɟ ɧɚɦ ɪɚɫɲɢ-

ɪɢɬɶ ɧɚɲɟ ɩɪɟɞɫɬɚɜɥɟɧɢɟ ɨɛ ɨɤɪɭɠɚɸɳɟɦ ɦɢɪɟ ɢ ɫɨɡ-
ɞɚɬɶ ɫɨɛɫɬɜɟɧɧɵɟ ɝɢɩɨɬɟɡɵ. Ɇɟɬɚɮɨɪɵ ɢɡɦɟɧɹɸɬ ɧɚɲ 

ɩɨɜɫɟɞɧɟɜɧɵɣ ɹɡɵɤ, ɚ ɬɚɤɠɟ ɢɡɦɟɧɹɸɬ ɦɟɬɨɞɵ ɜɨɫɩɪɢ-

ɹɬɢɹ ɢ ɩɨɧɢɦɚɧɢɹ ɦɢɪɚ, ɨɧɢ ɦɨɝɭɬ ɢɝɪɚɬɶ ɧɟɤɭɸ ɪɨɥɶ 
ɜ ɤɭɥɶɬɭɪɧɨɦ ɪɚɡɜɢɬɢɢ [6, ɫ. 360].

ɉɨ ɦɧɟɧɢɸ Ⱦɠ. Ʌɚɤɨɮɮɚ, ɮɢɧɚɧɫɨɜɚɹ ɦɟɬɚɮɨɪɚ 
ɹɜɥɹɟɬɫɹ ɧɟɨɬɴɟɦɥɟɦɨɣ ɱɚɫɬɶɸ ɩɨɥɢɬɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ 
ɋɨɟɞɢɧɟɧɧɵɯ ɒɬɚɬɨɜ… [7, ɫ. 85]. Ɍɨ ɠɟ ɫɚɦɨɟ ɨɬɧɨɫɢɬɫɹ 
ɢ ɤ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦɭ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦɭ ɞɢɫɤɭɪɫɭ. 
ɇɚ Ɂɚɩɚɞɟ ɦɟɠɥɢɱɧɨɫɬɧɵɟ, ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɟ ɨɬɧɨɲɟ-
ɧɢɹ, ɚ ɬɚɤɠɟ ɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɨɪɝɚɧɢɡɚɰɢɹɦɢ ɜɨɫɩɪɢ-

ɧɢɦɚɸɬɫɹ ɜ ɦɟɬɚɮɨɪɢɱɟɫɤɨɦ ɡɧɚɱɟɧɢɢ ɤɚɤ ɪɵɧɨɱɧɵɟ. 
ȼ ɩɨɫɥɟɞɧɟɟ ɜɪɟɦɹ ɞɚɧɧɚɹ ɦɟɬɚɮɨɪɚ ɜɫɟ ɱɚɳɟ ɢɫɩɨɥɶɡɭ-
ɟɬɫɹ ɢ ɞɥɹ ɛɨɥɟɟ ɱɟɬɤɨɝɨ ɩɨɧɢɦɚɧɢɹ ɪɨɫɫɢɣɫɤɨɣ ɞɟɣɫɬɜɢ-

ɬɟɥɶɧɨɫɬɢ ɜ ɨɬɟɱɟɫɬɜɟɧɧɨɣ ɫɢɫɬɟɦɟ ɭɩɪɚɜɥɟɧɢɹ.
Ɇɵ ɫɱɢɬɚɟɦ, ɱɬɨ ɞɚɧɧɵɣ ɮɚɤɬ ɫɜɹɡɚɧ ɫ ɩɨɜɵɲɟ-

ɧɢɟɦ ɪɨɥɢ ɪɵɧɨɱɧɵɯ ɨɬɧɨɲɟɧɢɣ ɜ ɧɨɜɵɯ ɫɨɰɢɚɥɶɧɵɯ 
ɭɫɥɨɜɢɹɯ, ɚ ɬɚɤɠɟ ɩɨɜɵɲɟɧɢɟɦ ɡɧɚɱɢɦɨɫɬɢ ɭɩɪɚɜɥɟɧ-

ɱɟɫɤɨɣ ɧɚɭɤɢ ɜ ɫɨɜɪɟɦɟɧɧɨɦ ɦɢɪɟ. ɗɪɭɞɢɪɨɜɚɧɧɨɫɬɶ 
ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɟɧɟɞɠɟɪɚ, ɤɨɬɨɪɨɦɭ ɧɟɨɛɯɨɞɢɦɨ ɭɩɨ-

ɬɪɟɛɥɹɬɶ ɜ ɫɜɨɟɣ ɪɟɱɢ ɦɚɫɫɭ ɧɨɜɵɯ ɬɟɪɦɢɧɨɜ, ɬɚɤɠɟ 
ɨɤɚɡɵɜɚɟɬ ɫɜɨɟ ɜɥɢɹɧɢɟ ɧɚ ɩɨɩɭɥɹɪɧɨɫɬɶ ɞɚɧɧɨɝɨ ɜɢɞɚ 
ɦɟɬɚɮɨɪɵ [8, ɫ. 76].

ȼɫɥɟɞ ɡɚ Ⱥ. ɉ. ɑɭɞɢɧɨɜɵɦ ɦɵ ɩɨɥɚɝɚɟɦ, ɱɬɨ ɟɳɟ 
ɨɞɧɨɣ ɜɚɠɧɨɣ ɩɪɢɱɢɧɨɣ ɚɤɬɢɜɢɡɚɰɢɢ ɪɚɫɫɦɚɬɪɢɜɚɟɦɨɣ 
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ɧɚɦɢ ɦɨɞɟɥɢ ɹɜɥɹɸɬɫɹ ɟɟ ɫɩɨɫɨɛɧɨɫɬɶ ɤ ɮɨɪɦɢɪɨɜɚ-
ɧɢɸ ɷɦɨɬɢɜɧɵɯ ɫɦɵɫɥɨɜ, ɤɨɬɨɪɵɟ ɫɜɹɡɚɧɧɵ ɫ ɨɩɚɫɧɨ-
ɫɬɶɸ, ɚɝɪɟɫɫɢɜɧɨɫɬɶɸ, ɩɨɫɹɝɚɬɟɥɶɫɬɜɨɦ ɧɚ ɬɪɚɞɢɰɢɢ 

ɢ ɫɨɰɢɚɥɶɧɵɟ ɧɨɪɦɵ ɩɨɜɟɞɟɧɢɹ, ɱɬɨ ɢɝɪɚɟɬ ɨɝɪɨɦɧɨɟ 
ɡɧɚɱɟɧɢɟ ɜ ɩɟɪɢɨɞ ɨɛɨɫɬɪɟɧɢɹ ɫɨɰɢɚɥɶɧɨɣ ɨɛɫɬɚɧɨɜɤɢ 

ɜ ɨɛɳɟɫɬɜɟ [9, ɫ. 37].

ȼ ɧɚɲɟɦ ɢɫɫɥɟɞɨɜɚɧɢɢ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɢ ɪɨɫ-
ɫɢɣɫɤɨɝɨ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ ɦɵ ɢɫɩɨɥɶɡɨɜɚɥɢ 

ɦɟɬɨɞɢɤɭ ɩɚɪɚɥɥɟɥɶɧɨɝɨ ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɨɝɨ ɢɫɫɥɟɞɨ-
ɜɚɧɢɹ ɦɟɬɚɮɨɪɢɱɟɫɤɢɯ ɦɨɞɟɥɟɣ, ɤɨɬɨɪɵɟ ɨɛɴɟɞɢɧɟɧɵ 

ɟɞɢɧɨɣ ɫɮɟɪɨɣ-ɢɫɬɨɱɧɢɤɨɦ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɷɤɫɩɚɧɫɢɢ.

Ɍɚɤɠɟ ɜ ɞɚɧɧɨɦ ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɨɦ ɢɫɫɥɟɞɨɜɚɧɢɢ 

ɢɫɩɨɥɶɡɭɟɬɫɹ ɦɟɬɨɞ ɤɨɧɬɟɤɫɬɭɚɥɶɧɨ-ɮɭɧɤɰɢɨɧɚɥɶɧɨɝɨ 
ɚɧɚɥɢɡɚ, ɢɦɟɸɳɢɣ ɞɜɚ ɚɫɩɟɤɬɚ: ɤɚɱɟɫɬɜɟɧɧɵɣ ɢ ɤɨɥɢɱɟ-
ɫɬɜɟɧɧɵɣ. ɋ ɩɨɦɨɳɶɸ ɤɚɱɟɫɬɜɟɧɧɨɝɨ ɤɨɧɬɟɤɫɬɭɚɥɶɧɨɝɨ 
ɚɧɚɥɢɡɚ ɦɵ ɫɦɨɝɥɢ ɜɵɞɟɥɢɬɶ ɪɚɡɥɢɱɢɹ, ɯɚɪɚɤɬɟɪɧɵɟ ɞɥɹ 
ɦɟɬɚɮɨɪɢɱɟɫɤɢɯ ɦɨɞɟɥɟɣ ɚɧɝɥɢɣɫɤɨɝɨ ɢ ɪɭɫɫɤɨɝɨ ɹɡɵɤɨɜ. 
ɇɟɨɛɯɨɞɢɦɨ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɢɡɨɥɢɪɨɜɚɧɧɨ ɤɚɱɟɫɬɜɟɧɧɵɣ 

ɚɧɚɥɢɡ ɧɟ ɦɨɠɟɬ ɛɵɬɶ ɞɨɫɬɚɬɨɱɧɵɦ: ɩɪɨɜɨɞɹ ɫɨɩɨɫɬɚɜɢ-

ɬɟɥɶɧɨɟ ɢɫɫɥɟɞɨɜɚɧɢɟ, ɦɵ ɩɵɬɚɟɦɫɹ ɜɵɹɜɢɬɶ ɬɟɧɞɟɧɰɢɢ 

ɹɡɵɤɚ, ɱɬɨ ɧɟɜɨɡɦɨɠɧɨ ɛɟɡ ɜɵɹɜɥɟɧɢɹ ɤɨɥɢɱɟɫɬɜɟɧɧɵɯ 
ɞɚɧɧɵɯ. ɉɨɷɬɨɦɭ ɜ ɫɜɨɟɦ ɢɫɫɥɟɞɨɜɚɧɢɢ ɦɵ ɩɪɢɜɨɞɢɦ 

ɧɚɲɢ ɫɨɛɫɬɜɟɧɧɵɟ ɩɨɞɫɱɟɬɵ ɧɚɪɹɞɭ ɫ ɤɨɥɢɱɟɫɬɜɟɧɧɵɦɢ 

ɞɚɧɧɵɦɢ. ȼ. Ƚ. Ƚɚɤ ɩɨɥɚɝɚɥ, ɱɬɨ ɬɨɱɧɨɫɬɶ ɞɨɥɠɧɚ ɨɩɪɟ-
ɞɟɥɹɬɶɫɹ ɧɟ ɬɨɥɶɤɨ ɤɨɥɢɱɟɫɬɜɨɦ ɰɢɮɪ, ɤɨɬɨɪɵɟ ɭɤɚɡɵ-

ɜɚɸɬɫɹ ɜ ɩɪɨɰɟɧɬɚɯ ɩɨɫɥɟ ɡɚɩɹɬɨɣ. ɇɟɨɛɯɨɞɢɦɨ ɩɪɢɛɟɝ-
ɧɭɬɶ ɤ ɬɚɤ ɧɚɡɵɜɚɟɦɨɣ «ɫɢɦɩɬɨɦɚɬɢɱɟɫɤɨɣ» ɫɬɚɬɢɫɬɢɤɟ 
ȼ. Ƚ. Ⱥɞɦɨɧɢ, ɤɨɬɨɪɚɹ ɢɫɩɨɥɶɡɭɟɬ ɬɚɤɢɟ ɩɨɧɹɬɢɹ ɤɚɤ 
«ɛɨɥɶɲɟ», «ɦɟɧɶɲɟ»; «ɱɚɳɟ», «ɪɟɠɟ»; [10, ɫ. 5–17].

ɋɨɩɨɫɬɚɜɢɬɟɥɶɧɵɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɢɦɟɸɬ ɨɝɪɨɦɧɭɸ 

ɩɪɚɤɬɢɱɟɫɤɭɸ ɡɧɚɱɢɦɨɫɬɶ. ɂɫɩɨɥɶɡɭɹ ɞɚɧɧɵɟ, ɩɨɥɭ-

ɱɟɧɧɵɟ ɜ ɪɟɡɭɥɶɬɚɬɟ ɧɚɭɱɧɨɝɨ ɫɨɩɨɫɬɚɜɥɟɧɢɹ, ɩɵɬɚ-
ɹɫɶ ɜɵɹɜɢɬɶ ɨɛɳɟɟ ɢ ɪɚɡɥɢɱɧɨɟ ɜ ɩɪɨɰɟɫɫɟ ɢɫɩɨɥɶɡɨ-
ɜɚɧɢɹ ɹɡɵɤɨɜɵɯ ɫɪɟɞɫɬɜ ɜ ɪɚɡɧɵɯ ɹɡɵɤɚɯ, ɦɵ ɞɟɥɚɟɦ 

ɲɚɝ ɤ ɩɪɟɨɞɨɥɟɧɢɸ ɹɡɵɤɨɜɨɣ ɢɧɬɟɪɮɟɪɟɧɰɢɢ. Ⱦɚɧ-

ɧɵɣ ɮɚɤɬ ɲɢɪɨɤɨ ɢɫɩɨɥɶɡɭɟɬɫɹ ɜ ɩɪɚɤɬɢɤɟ ɩɟɪɟɜɨɞɚ, 
ɫɩɨɫɨɛɫɬɜɭɟɬ ɪɚɡɜɢɬɢɸ ɧɚɭɱɧɨɝɨ ɦɟɧɟɞɠɦɟɧɬɚ, ɩɨɦɨ-
ɝɚɟɬ ɭɫɬɚɧɨɜɥɟɧɢɸ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɫɜɹɡɟɣ ɪɭɤɨɜɨ-
ɞɢɬɟɥɟɣ ɪɚɡɧɵɯ ɫɬɪɚɧ, ɚ ɬɚɤɠɟ ɢɝɪɚɟɬ ɨɝɪɨɦɧɭɸ ɪɨɥɶ 
ɜ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɢ ɩɪɟɩɨɞɚɜɚɧɢɹ ɢ ɢɡɭɱɟɧɢɹ ɚɧɝɥɢɣ-

ɫɤɨɝɨ ɹɡɵɤɚ ɤɚɤ ɢɧɨɫɬɪɚɧɧɨɝɨ.
ȼ ɯɨɞɟ ɧɚɲɟɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɜ ɪɚɦɤɚɯ ɜɵɲɟ ɧɚɡɜɚɧ-

ɧɨɣ ɦɨɞɟɥɢ ɦɵ ɜɵɞɟɥɢɥɢ ɢ ɩɪɨɚɧɚɥɢɡɢɪɨɜɚɥɢ 141 ɦɟɬɚ-
ɮɨɪɢɱɟɫɤɭɸ ɟɞɢɧɢɰɭ (Ɇȿ), ɫɜɹɡɚɧɧɭɸ ɫ ɪɵɧɨɱɧɵɦɢ 

ɨɬɧɨɲɟɧɢɹɦɢ (102Ɇȿ ɢɥɢ 72,3 % ɫɨɫɬɚɜɥɹɸɬ ɪɨɫɫɢɣ-

ɫɤɢɟ ɢ 39Ɇȿ ɢɥɢ 27,7 % – ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɢɟ ɦɟɬɚɮɨɪɵ). 

ȼ ɫɬɪɭɤɬɭɪɟ ɞɚɧɧɨɣ ɦɟɬɚɮɨɪɢɱɟɫɤɨɣ ɦɨɞɟɥɢ ɧɚɦɢ ɛɵɥɢ 

ɜɵɞɟɥɟɧɵ ɮɪɟɣɦɵ: «Ɍɨɜɚɪɧɵɟ ɢ ɞɟɧɟɠɧɵɟ ɨɬɧɨɲɟɧɢɹ» 

ɢ «ɗɤɨɧɨɦɢɱɟɫɤɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɩɪɟɞɩɪɢɹɬɢɹ».

1.  «    »

ȼ ɪɚɦɤɚɯ ɢɫɫɥɟɞɭɟɦɨɣ ɧɚɦɢ ɦɨɞɟɥɢ ɞɚɧɧɵɣ 

ɮɪɟɣɦ ɜɤɥɸɱɚɟɬ ɜ ɫɟɛɹ 63 ɦɟɬɚɮɨɪɢɱɟɫɤɢɟ ɟɞɢɧɢɰɵ 

(Ɇȿ) (52Ɇȿ ɢɥɢ 82,5 % ɩɪɟɞɫɬɚɜɥɟɧɵ ɜ ɪɨɫɫɢɣɫɤɨɦ 

ɢ 11Ɇȿ ɢɥɢ 17,5 % – ɜ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ). Ⱦɚɧɧɵɣ ɮɪɟɣɦ ɫɬɪɭɤɬɭɪɢɪɨɜɚɧ 

ɫɥɟɞɭɸɳɢɦɢ ɫɥɨɬɚɦɢ: «Ɍɨɜɚɪɵ», «Ʉɚɱɟɫɬɜɨ ɬɨɜɚɪɨɜ» 

ɢ «Ⱦɟɧɟɠɧɵɟ ɫɪɟɞɫɬɜɚ».

 1.1 « »

ɑɬɨ ɬɚɤɨɟ ɬɨɜɚɪ? ɋ ɬɨɱɤɢ ɡɪɟɧɢɹ ɷɤɨɧɨɦɢɤɢ, ɨɧ ɦɨɠɟɬ 
ɛɵɬɶ ɨɩɪɟɞɟɥёɧ ɤɚɤ ɩɪɨɞɭɤɬ ɬɪɭɞɚ, ɫɨɡɞɚɧɧɵɣ ɞɥɹ ɩɪɨ-
ɞɚɠɢ. ȼ ɫɨɜɪɟɦɟɧɧɨɦ ɪɨɫɫɢɣɫɤɨɦ ɦɟɧɟɞɠɦɟɧɬɟ ɜ ɤɚɱɟ-
ɫɬɜɟ ɬɨɜɚɪɚ ɦɟɬɚɮɨɪɢɱɟɫɤɢ ɦɨɠɟɬ ɛɵɬɶ ɩɪɟɞɫɬɚɜɥɟɧ ɚɜɬɨ-
ɪɢɬɟɬ ɪɭɤɨɜɨɞɢɬɟɥɹ (ɢɥɢ ɞɚɠɟ ɩɪɟɞɩɪɢɹɬɢɹ ɜ ɰɟɥɨɦ), ɟɝɨ 
ɪɚɛɨɱɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ, ɨɫɜɨɟɧɢɟ ɧɨɜɵɯ ɧɚɜɵɤɨɜ ɢ ɭɦɟɧɢɣ, 

ɟɝɨ ɨɬɜɟɬɫɬɜɟɧɧɨɫɬɶ ɢ ɞɪɭɝɢɟ ɤɚɱɟɫɬɜɚ.
… -    ,   

« »  … (ɇ. əɤɨɜɥɟɜɚ, ɍɉ 

№ 19, ɫɟɧɬɹɛɪɶ 2006).

…  –   « »  -

 … (ɇ. əɤɨɜɥɟɜɚ, ɍɉ № 19, ɫɟɧɬɹɛɪɶ 2006).

ɉɨɞɨɛɧɵɯ ɦɟɬɚɮɨɪ ɜ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɞɢɫ-
ɤɭɪɫɟ ɧɚɦɢ ɨɛɧɚɪɭɠɟɧɨ ɧɟ ɛɵɥɨ.

 1.2 «  »

ɋɨɜɪɟɦɟɧɧɵɟ ɬɟɤɫɬɵ ɫɨɞɟɪɠɚɬ ɛɨɥɶɲɨɟ ɤɨɥɢɱɟ-
ɫɬɜɨ ɩɪɢɦɟɪɨɜ, ɞɨɤɚɡɵɜɚɸɳɢɯ, ɱɬɨ ɤɚɱɟɫɬɜɨ «ɬɨɜɚ-
ɪɨɜ» ɭɩɪɚɜɥɟɧɢɹ ɦɨɠɧɨ ɨɰɟɧɢɜɚɬɶ ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ 

ɫ ɪɚɡɥɢɱɧɵɦɢ ɩɪɢɡɧɚɤɚɦɢ: ɞɨɪɨɝɢɟ – ɞɟɲɟɜɵɟ, ɞɟɮɢ-

ɰɢɬɧɵɟ – ɡɚɥɟɠɚɥɵɟ, ɜɵɫɨɤɨɤɚɱɟɫɬɜɟɧɧɵɟ – ɜɬɨɪɨɫɨɪɬ-
ɧɵɟ. Ɋɵɧɨɱɧɚɹ ɨɰɟɧɤɚ ɡɚɱɚɫɬɭɸ ɨɤɚɡɵɜɚɟɬɫɹ ɜ ɨɫɧɨɜɟ 
ɭɤɚɡɚɧɧɵɯ ɦɟɬɚɮɨɪ.

… ,   « »  $ 

2000  ,   ,  -

     -

… (Ʌ. ȿɜɟɧɤɨ, ɍɉ, № 15, ɚɜɝɭɫɬ 2006).

…        

   (Ʌ. ȿɜɟɧɤɨ, 

ɍɉ, № 15, ɚɜɝɭɫɬ 2006).

…   ,    « -

» … (Ʌ. Ɇɚɣɨɪɨɜɚ, ɍɉ № 17, ɫɟɧɬɹɛɪɶ 
2006).

ȼ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫ-
ɤɭɪɫɟ ɧɚɦ ɧɟ ɭɞɚɥɨɫɶ ɨɛɧɚɪɭɠɢɬɶ ɦɟɬɚɮɨɪɵ, ɫɜɹɡɚɧ-

ɧɵɟ ɫ ɤɚɱɟɫɬɜɟɧɧɨɣ ɨɰɟɧɤɨɣ ɬɨɜɚɪɚ. Ɇɵ ɫɱɢɬɚɟɦ, ɱɬɨ 
ɜ ɨɬɥɢɱɢɟ ɨɬ ɪɨɫɫɢɣɫɤɢɯ ɭɩɪɚɜɥɟɧɰɟɜ ɞɥɹ ɪɭɤɨɜɨɞɢɬɟ-
ɥɟɣ Ȼɪɢɬɚɧɢɢ ɢ ɋɒȺ ɞɚɧɧɵɣ ɚɫɩɟɤɬ ɧɟ ɹɜɥɹɟɬɫɹ ɱɪɟɡ-
ɜɵɱɚɣɧɨ ɚɤɬɭɚɥɶɧɵɦ.

 1.3 «  »

Ⱥɞɦɢɧɢɫɬɪɚɬɢɜɧɵɟ ɫɩɨɫɨɛɧɨɫɬɢ, ɚ ɬɚɤɠɟ ɚɜɬɨɪɢ-

ɬɟɬ ɪɭɤɨɜɨɞɢɬɟɥɟɣ ɱɚɫɬɨ ɩɟɪɟɞɚɟɬɫɹ ɦɟɬɚɮɨɪɢɱɟɫɤɢ ɤɚɤ 
ɞɟɧɶɝɢ (ɮɢɧɚɧɫɵ), ɫ ɩɨɦɨɳɶɸ ɤɨɬɨɪɵɯ ɦɨɠɧɨ ɩɨɥɭɱɢɬɶ 
ɧɟɤɢɣ ɞɨɯɨɞ. Ɇɭɞɪɚɹ ɮɢɧɚɧɫɨɜɚɹ ɩɨɥɢɬɢɤɚ ɦɨɠɟɬ ɞɚɬɶ 
ɩɪɢɛɵɥɶ ɢ ɜɨɡɦɨɠɧɨɫɬɶ ɨɛɨɝɚɳɟɧɢɹ. ɇɟɨɛɯɨɞɢɦɨɫɬɶ ɠɟ 
ɜ ɡɚɟɦɧɵɯ ɫɪɟɞɫɬɜɚɯ ɦɨɠɟɬ ɜɨɡɧɢɤɧɭɬɶ ɩɪɢ ɧɟɞɨɫɬɚɬɤɟ 
ɮɢɧɚɧɫɢɪɨɜɚɧɢɹ ɭ ɚɤɬɨɪɨɜ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ.

…    ,  

 …(Ɇ. Ɂɟɥɟɧɢɧɚ, ɍɉ № 17, ɫɟɧ-

ɬɹɛɪɶ 2006).
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ȼɅАɋɌɖ ɂ ȽɈɋɍȾАɊɋɌȼȿɇɇɈȿ
ɍɉɊАȼɅȿɇɂȿ

 . .

…       

 ? (Ɇ. Ɂɟɥɟɧɢɧɚ, ɍɉ № 17, ɫɟɧɬɹɛɪɶ 2006).

Ɉɬɥɢɱɢɬɟɥɶɧɨɣ ɱɟɪɬɨɣ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɞɢɫ-
ɤɭɪɫɚ ɹɜɥɹɟɬɫɹ ɬɨɬ ɮɚɤɬ, ɱɬɨ ɫɭɛɴɟɤɬɵ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ 

ɞɟɹɬɟɥɶɧɨɫɬɢ ɬɚɤɠɟ ɦɨɝɭɬ ɢɫɩɵɬɵɜɚɬɶ ɢɥɢ ɧɟ ɢɫɩɵɬɵ-

ɜɚɸɬ ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜ ɷɤɨɧɨɦɢɢ ɞɟɧɟɠɧɵɯ ɫɪɟɞɫɬɜ, ɧɨ 
ɬɚɤɢɟ ɦɟɬɚɮɨɪɵ ɧɟ ɹɜɥɹɸɬɫɹ ɱɚɫɬɨɬɧɵɦɢ.

…More important, and contrary to the alluring Lovins 

thesis, many major initiatives simply are not money-savers 

(Ben Elgin, BusinessWeek, October 29, 2007).

2.  «  »

Ⱦɚɧɧɵɣ ɮɪɟɣɦ ɹɜɥɹɟɬɫɹ ɧɚɢɛɨɥɟɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧ-

ɧɵɦ ɜ ɭɤɚɡɚɧɧɨɣ ɦɨɞɟɥɢ – 78 ɦɟɬɚɮɨɪɢɱɟɫɤɢɯ ɟɞɢɧɢɰ 

(Ɇȿ) (50Ɇȿ ɢɥɢ 64,1 % – ɜ ɪɨɫɫɢɣɫɤɨɦ ɢ 28Ɇȿ ɢɥɢ 

35,9 % – ɜ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫ-
ɤɭɪɫɟ). ȼ ɫɨɫɬɚɜɟ ɞɚɧɧɨɝɨ ɮɪɟɣɦɚ ɜɵɞɟɥɟɧɵ ɫɥɨɬɵ: 

«Ɏɢɧɚɧɫɨɜɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɩɪɟɞɩɪɢɹɬɢɣ» ɢ «Ɍɨɪɝɨɜɚɹ 
ɞɟɹɬɟɥɶɧɨɫɬɶ ɩɪɟɞɩɪɢɹɬɢɣ».

 2.1 «   -

»

ɋɨɡɞɚɧɢɟ ɪɚɡɥɢɱɧɵɯ ɮɢɧɚɧɫɨɜɵɯ ɭɱɪɟɠɞɟɧɢɣ 

ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨ ɫɜɹɡɚɧɨ ɩɨɥɭɱɟɧɢɟɦ ɞɨɯɨɞɨɜ ɨɬ 
ɜɵɝɨɞɧɨɝɨ ɜɥɨɠɟɧɢɹ ɤɚɩɢɬɚɥɚ. ɋɭɛɴɟɤɬɵ ɭɩɪɚɜɥɟɧ-

ɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɤɨɬɨɪɵɟ ɧɟ ɥɸɛɹɬ ɢɞɬɢ ɧɚ ɪɢɫɤ, 
ɨɛɵɱɧɨ ɫɤɥɚɞɵɜɚɸɬ ɫɜɨɢ ɫɛɟɪɟɠɟɧɢɹ ɜ ɧɟɤɭɸ ɤɨɩɢɥɤɭ.

…     ,   

  … (Ƚ. Ⱥɪɯɚɧɝɟɥɶɫɤɢɣ, ɍɉ № 17, ɫɟɧ-

ɬɹɛɪɶ 2006).

…  ,    -

   ,   ,    

« »       -

… (C. Ɋɚɠɟɜ, ɍɉ № 11, ɢɸɧɶ 2006).

Ⱥɤɬɨɪɵ ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɚɧɝɥɨ-ɚɦɟ-
ɪɢɤɚɧɫɤɨɝɨ ɞɢɫɤɭɪɫɚ ɩɪɟɞɩɨɱɢɬɚɸɬ ɯɪɚɧɟɧɢɟ ɫɜɨɢɯ 
ɮɢɧɚɧɫɨɜɵɯ ɫɪɟɞɫɬɜ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɜ ɬɚɤ ɧɚɡɵɜɚɟ-
ɦɵɯ ɦɟɬɚɮɨɪɢɱɟɫɤɢɯ ɤɨɲɟɥɶɤɚɯ. ȼ ɷɬɨɦ ɫɥɭɱɚɟ ɨɧɢ ɧɟ 
ɩɨɥɭɱɚɸɬ ɧɢɤɚɤɢɯ ɞɢɜɢɞɟɧɞɨɜ, ɧɨ ɜ ɬɨ ɠɟ ɜɪɟɦɹ ɢ ɧɟ 
ɪɢɫɤɭɸɬ ɫɨɛɫɬɜɟɧɧɵɦɢ ɮɢɧɚɧɫɚɦɢ.

...And Bivens began negotiating with new sponsors who 

could help boost purses, which at an average of $1.4 million 

each were worth about a quarter as much as PGA prizes 

(Paula Lehman, BusinessWeek, October 8, 2007).

…Tournament purses have risen 22 %, to $54,8 million, 

thanks to the infl ux of deep-pocketed sponsors (Dean Foust, 

BusinessWeek, October 8, 2007).

 2.2 «   »

ɉɨɞɨɛɧɨ ɨɫɧɨɜɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɮɨɪɦɭɥɟ 
«Ɍɨɜɚɪ – ɞɟɧɶɝɢ – ɬɨɜɚɪ», ɨɬɧɨɲɟɧɢɹ ɫɭɛɴɟɤɬɨɜ ɭɩɪɚɜ-
ɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɡɚɱɚɫɬɭɸ ɩɪɟɞɫɬɚɜɥɹɸɬɫɹ ɤɚɤ 
ɨɬɧɨɲɟɧɢɹ ɤɭɩɥɢ-ɩɪɨɞɚɠɢ ɢ ɜ ɫɨɜɪɟɦɟɧɧɵɯ ɪɨɫɫɢɣ-

ɫɤɢɯ ɢ ɚɧɝɥɨ-ɚɦɟɪɢɤɚɧɫɤɢɯ ɬɟɤɫɬɚɯ.
…      

, ,     

  … (C. Ɋɚɠɟɜ, ɍɉ № 11, ɢɸɧɶ 
2006).

…       

  ,  ,  

     (Ⱥ. Ɇɨɢ-

ɫɟɟɜ, ɍɉ № 17, ɫɟɧɬɹɛɪɶ 2007).

Ⱥɧɚɥɨɝɢɱɧɵɟ ɦɟɬɚɮɨɪɵ, ɫɜɹɡɚɧɧɵɟ ɫ ɩɪɨɰɟɫɫɨɦ 

ɤɭɩɥɢ-ɩɪɨɞɚɠɢ ɛɵɥɢ ɧɚɦɢ ɨɛɧɚɪɭɠɟɧɵ ɢ ɜ ɚɧɝɥɨ-ɚɦɟ-
ɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ.

…It is easy to see the potential for a corrupt bargain: 

lobby groups fi nd it more rewarding to put pressure on 

corporate executives because they respond faster than 

governments; governments are only too happy to duck the 

issue or let business pick up the bill (Arthur Horton-Black, 

The Economist, January 19, 2008).

… Pay longer visits to the customers who have recently 

kissed you goodbye (Jack and Suzy Welch, BusinessWeek, 

October 22, 2007).

ɇɚ ɨɫɧɨɜɟ ɢɡɭɱɟɧɧɵɯ ɦɚɬɟɪɢɚɥɨɜ ɮɢɧɚɧɫɨɜɚɹ 
ɦɟɬɚɮɨɪɚ ɩɪɟɞɫɬɚɜɥɹɟɬɫɹ ɧɚɦ ɨɞɧɨɣ ɢɡ ɫɚɦɵɯ ɹɪɤɢɯ 
ɢ ɤɨɥɨɪɢɬɧɵɯ ɦɟɬɚɮɨɪ ɤɚɤ ɪɨɫɫɢɣɫɤɨɝɨ, ɬɚɤ ɢ ɚɧɝɥɨ-
ɚɦɟɪɢɤɚɧɫɤɨɦ ɭɩɪɚɜɥɟɧɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ. ɂ ɷɬɨ ɜɩɨɥɧɟ 
ɡɚɤɨɧɨɦɟɪɧɨ, ɬ.ɤ. ɜ ɩɪɨɰɟɫɫɟ ɦɟɬɚɮɨɪɢɡɚɰɢɢ ɩɪɢɧɢ-

ɦɚɸɬ ɭɱɚɫɬɢɟ ɞɢɫɤɭɪɫɢɜɧɵɟ ɫɮɟɪɵ, ɹɜɥɹɸɳɢɦɢɫɹ ɧɚɢ-

ɛɨɥɟɟ ɚɤɬɭɚɥɶɧɵɦɢ ɞɥɹ ɨɛɳɟɫɬɜɚ ɜ ɰɟɥɨɦ ɢ ɜɵɡɵɜɚɸ-

ɳɢɟ ɤ ɫɟɛɟ ɩɨɜɵɲɟɧɧɵɣ ɢɧɬɟɪɟɫ.
Ⱦɚɧɧɵɟ, ɩɪɢɜɟɞɟɧɧɵɟ ɜ ɬɚɛɥɢɰɟ ɩɨɤɚɡɵɜɚɸɬ, ɱɬɨ 

ɜ ɫɨɜɪɟɦɟɧɧɨɦ ɨɛɳɟɫɬɜɟ ɪɨɫɫɢɣɫɤɢɟ ɭɩɪɚɜɥɟɧɰɵ 

ɢɫɩɨɥɶɡɭɸɬ ɜ ɫɜɨɟɣ ɪɟɱɢ ɦɟɬɚɮɨɪɵ ɪɵɧɨɱɧɵɯ ɨɬɧɨɲɟ-
ɧɢɣ ɡɧɚɱɢɬɟɥɶɧɨ ɱɚɳɟ, ɱɟɦ ɚɧɝɥɢɱɚɧɟ ɢ ɚɦɟɪɢɤɚɧɰɵ, 

ɤɨɬɨɪɵɟ ɜɫɟɝɞɚ ɞɟɦɨɧɫɬɪɢɪɨɜɚɥɢ ɪɚɱɢɬɟɥɶɧɨɟ ɨɬɧɨɲɟ-
ɧɢɟ ɤ ɞɟɧɶɝɚɦ. ȼ ɡɚɩɚɞɧɵɯ ɫɬɪɚɧɚɯ ɞɟɧɶɝɢ ɜɫɟɝɞɚ ɜɨɫ-
ɩɪɢɧɢɦɚɥɢɫɶ ɤɚɤ ɧɟɱɬɨ ɫɜɹɬɨɟ.

ȼ ɪɨɫɫɢɣɫɤɨɦ ɠɟ ɨɛɳɟɫɬɜɟ ɨɬɧɨɲɟɧɢɟ ɤ ɞɟɧɶɝɚɦ 

ɧɟɥɶɡɹ ɧɚɡɜɚɬɶ ɨɞɧɨɡɧɚɱɧɵɦ. Ɍ. ȼɚɣɫɦɚɧ ɜ ɫɜɨɟɣ ɤɧɢɝɟ 
«Ⱦɟɧɶɝɢ ɤɚɤ ɦɨɬɢɜ» ɩɢɲɟɬ ɨ ɬɨɦ, ɱɬɨ ɧɚ ɩɪɨɬɹɠɟɧɢɢ 

ɫɬɨɥɟɬɢɣ ɢ ɩɨ ɫɟɝɨɞɧɹɲɧɢɣ ɞɟɧɶ, ɜ ɫɨɡɧɚɧɢɢ ɪɨɫɫɢɹɧ 

ɛɨɝɚɬɫɬɜɨ ɧɟ ɛɵɥɨ ɫɜɹɡɚɧɨ ɫ ɭɩɨɪɧɵɦ ɬɪɭɞɨɦ ɢ ɧɚɤɨ-
ɩɥɟɧɢɟɦ. ȼ ɞɪɟɜɧɟɦ ɩɪɟɞɫɬɚɜɥɟɧɢɢ ɪɭɫɫɤɨɝɨ ɧɚɪɨɞɚ 
ɷɬɨ ɛɵɥ ɧɟɢɫɱɟɪɩɚɟɦɵɣ ɩɪɢɪɨɞɧɵɣ ɪɟɫɭɪɫ – ɧɚɲɟ 
ɧɚɰɢɨɧɚɥɶɧɨɟ ɛɨɝɚɬɫɬɜɨ [11, ɫ. 121–122].

ȼ ɫɨɜɟɬɫɤɢɟ ɜɪɟɦɟɧɚ ɭ ɪɭɫɫɤɢɯ ɛɵɥɨ ɫɮɨɪɦɢɪɨɜɚɧɨ 
ɩɪɟɡɪɢɬɟɥɶɧɨɟ ɨɬɧɨɲɟɧɢɟ ɤ ɦɚɬɟɪɢɚɥɶɧɵɦ ɰɟɧɧɨɫɬɹɦ, 

ɯɨɬɹ ɜ ɬɚɣɧɟ ɤ ɧɢɦ ɫɬɪɟɦɢɥɢɫɶ ɩɪɚɤɬɢɱɟɫɤɢ ɜɫɟ, ɧɨ ɜɫɟ ɠɟ 
ɨɬɧɨɫɢɥɢɫɶ ɤ ɧɢɦ ɫ ɨɫɬɨɪɨɠɧɨɫɬɶɸ. ȼ ɧɚɲɟɦ ɨɛɳɟɫɬɜɟ 
ɫɱɢɬɚɥɨɫɶ ɱɟɦ-ɬɨ ɧɟɩɪɢɥɢɱɧɵɦ ɨɛɫɭɠɞɚɬɶ ɦɚɬɟɪɢɚɥɶɧɵɟ 
ɰɟɧɧɨɫɬɢ. Ʉɨɧɟɱɧɨ, ɥɸɞɹɦ ɯɨɬɟɥɨɫɶ ɛɨɥɶɲɟ ɡɚɪɚɛɨɬɚɬɶ, 
ɦɧɨɝɢɟ ɩɵɬɚɥɢɫɶ ɧɚɣɬɢ ɜɵɫɨɤɨɨɩɥɚɱɢɜɚɟɦɭɸ ɞɨɥɠɧɨɫɬɶ, 
ɧɨ ɷɬɨ ɧɟ ɛɵɥɨ ɢɯ ɟɞɢɧɫɬɜɟɧɧɨɣ ɰɟɥɶɸ ɜ ɠɢɡɧɢ.

ɋɟɣɱɚɫ ɨɬɧɨɲɟɧɢɟ ɤ ɞɟɧɶɝɚɦ ɜ Ɋɨɫɫɢɢ ɤɚɪɞɢɧɚɥɶɧɨ 
ɢɡɦɟɧɢɥɨɫɶ. ɗɬɨ ɧɟ ɩɪɨɫɬɨ ɭɧɢɤɚɥɶɧɵɣ ɬɨɜɚɪ ɢ ɷɤɜɢɜɚ-
ɥɟɧɬ ɫɬɨɢɦɨɫɬɢ, ɚ ɷɤɨɧɨɦɢɱɟɫɤɨɟ ɹɜɥɟɧɢɟ ɢ ɧɟ ɬɨɥɶɤɨ. 
Ɇɚɬɟɪɢɚɥɶɧɵɟ ɰɟɧɧɨɫɬɢ ɦɨɝɭɬ ɜɥɢɹɬɶ ɧɚ ɪɚɡɜɢɬɢɟ 
ɥɢɱɧɨɫɬɢ, ɛɵɬɶ ɤɪɢɬɟɪɢɟɦ ɢɡɦɟɪɟɧɢɹ ɱɟɥɨɜɟɱɟɫɤɢɯ 
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ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɣ. ɉɨɷɬɨɦɭ, ɩɨ ɧɚɲɟɦɭ ɦɧɟɧɢɸ, 

ɢ ɬɚɤɚɹ ɜɵɫɨɤɚɹ ɱɚɫɬɨɬɧɨɫɬɶ ɪɚɫɫɦɚɬɪɢɜɚɟɦɵɯ ɦɟɬɚ-
ɮɨɪ ɜ ɪɟɱɢ ɪɨɫɫɢɣɫɤɢɯ ɦɟɧɟɞɠɟɪɨɜ.
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«Ɍɨɜɚɪɧɨ-ɞɟɧɟɠɧɵɟ 
ɨɬɧɨɲɟɧɢɹ» 63 52 82,5 11 17,5

«ɗɤɨɧɨɦɢɱɟɫɤɚɹ 
ɞɟɹɬɟɥɶɧɨɫɬɶ» 78 50 64,1 28 35,9

141 102 72,3 39 27,7
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