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ɤɚɧɞɢɞɚɬ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɧɚɭɤ, ɚɫɫɢɫɬɟɧɬ ɤɚɮɟɞɪɵ ɷɤɨɧɨɦɢɤɢ ɢ ɭɩɪɚɜɥɟɧɢɹ ɍɪɚɥɶɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɭɩɪɚɜɥɟɧɢɹ – ɮɢɥɢɚɥɚ, 
Ɋɨɫɫɢɣɫɤɚɹ ɚɤɚɞɟɦɢɹ ɧɚɪɨɞɧɨɝɨ ɯɨɡɹɣɫɬɜɚ ɢ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɣ ɫɥɭɠɛɵ ɩɪɢ ɉɪɟɡɢɞɟɧɬɟ Ɋɨɫɫɢɣɫɤɨɣ Ɏɟɞɟɪɚɰɢɢ (Ɋɨɫɫɢɹ), 

620990, Ɋɨɫɫɢɹ, ɝ. ȿɤɚɬɟɪɢɧɛɭɪɝ, ɭɥ. 8 ɦɚɪɬɚ, ɞ. 66, natalya.usova@uapa.ru

ɍȾɄ 338.24(1-2)

ȻȻɄ 65.050.23-31

. ȼɵɹɜɥɟɧɢɟ ɫɩɟɰɢɮɢɤɢ ɮɨɪɦɢɪɨɜɚɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ 
ɝɨɪɨɞɚ.

. ɉɪɨɜɟɞɟɧ ɚɧɚɥɢɡ ɬɟɨɪɟɬɢɱɟɫɤɢɯ ɩɨɞɯɨɞɨɜ ɤ ɩɨɧɹɬɢɸ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɢ ɫ ɭɱɟɬɨɦ ɫɩɟɰ-

ɢɮɢɤɢ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɤɪɭɩɧɵɯ ɝɨɪɨɞɨɜ ɩɪɟɞɥɨɠɟɧ ɚɜɬɨɪɫɤɢɣ ɩɨɞɯɨɞ ɤ ɞɚɧɧɨɣ ɤɚɬɟɝɨɪɢɢ.

. ɇɚ ɨɫɧɨɜɚɧɢɢ ɩɪɨɜɟɞɟɧɧɨɝɨ ɚɧɚɥɢɡɚ ɜɵɹɜɥɟɧɵ ɨɫɨɛɟɧɧɨɫɬɢ ɢ ɩɪɟɞɫɬɚɜɥɟɧɨ ɝɪɚɮɢɱɟɫɤɨɟ ɢɡɨ-
ɛɪɚɠɟɧɢɟ ɮɚɤɬɨɪɨɜ, ɜɥɢɹɸɳɢɯ ɧɚ ɩɪɨɰɟɫɫ ɮɨɪɦɢɪɨɜɚɧɢɹ ɢ ɪɚɡɜɢɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶ-
ɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ.

 . ɉɪɟɞɥɨɠɟɧɨ ɩɨɧɹɬɢɟ «ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧɰɢɚɥ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ 
ɝɨɪɨɞɚ», ɜɵɞɟɥɟɧɵ ɮɚɤɬɨɪɵ, ɨɤɚɡɵɜɚɸɳɢɟ ɜɥɢɹɧɢɟ ɧɚ ɟɝɨ ɮɨɪɦɢɪɨɜɚɧɢɟ ɢ ɪɚɡɜɢɬɢɟ.

 : ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧɰɢɚɥ, ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɣ ɪɵɧɨɤ, ɤɪɭɩɧɵɣ ɝɨɪɨɞ, ɭɩɪɚɜɥɟɧɢɟ ɬɟɪɪɢɬɨɪɢɟɣ.

THEORETICAL ASPECTS OF REVEALING AND FORMATION THE MARKETING 
POTENTIAL OF THE CONSUMER MARKET OF LARGE CITIES

Usova N. V.

Candidate of Sciences (Economics), Assistant of Economics and Management Department of the Ural Institute of Management-

branch, the Russian Presidential Academy of National Economy and Public Administration (Russia), 66, 8 marta St., Yekaterinburg, 

Russia, 620990, natalya.usova@uapa.ru

Purpose. To reveal the specifi cs of the formation the marketing potential of the consumer market of a large city.

Methods. The author analyzes the theoretical approaches to the concept of marketing potential and suggests 

author’s approach to this category taking into account specifi city of socio-economic development of major cities.

Results. On the basis of this analysis the author revealed the features of the factors infl uencing the process of forma-

tion and development the marketing potential of the consumer market of a large city, suggested its graphical representation.

Scientifi c novelty. The author suggested the concept of «market potential of the consumer market of a large city», 

identifi ed factors that infl uence its formation and development.

Key words: marketing potential, consumer market, large city, territory management.

ɍɫɢɥɟɧɢɟ ɚɝɥɨɦɟɪɚɰɢɨɧɧɵɯ ɩɪɨɰɟɫɫɨɜ ɢ ɚɤɬɢɜɢ-

ɡɚɰɢɹ ɤɨɧɤɭɪɟɧɬɧɨɣ ɛɨɪɶɛɵ ɡɚ ɨɝɪɚɧɢɱɟɧɧɵɟ ɪɟɫɭɪɫɵ 

ɦɟɠɞɭ ɬɟɪɪɢɬɨɪɢɹɦɢ ɬɪɟɛɭɸɬ ɨɬ ɨɪɝɚɧɨɜ ɝɨɫɭɞɚɪ-

ɫɬɜɟɧɧɨɣ ɜɥɚɫɬɢ ɢ ɦɟɫɬɧɨɝɨ ɫɚɦɨɭɩɪɚɜɥɟɧɢɹ ɩɨɫɬɨ-

ɹɧɧɨɝɨ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɹ ɦɟɬɨɞɨɜ ɭɩɪɚɜɥɟɧɢɹ 

ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɦ ɪɚɡɜɢɬɢɟɦ ɬɟɪɪɢɬɨɪɢɢ, 

ɜ ɱɚɫɬɧɨɫɬɢ, ɢɫɩɨɥɶɡɨɜɚɬɶ ɜ ɩɪɨɰɟɫɫɟ ɩɥɚɧɢɪɨɜɚɧɢɹ 
ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɞɯɨɞ.

Ɉɞɧɢɦ ɢɡ ɤɥɸɱɟɜɵɯ ɫɬɪɭɤɬɭɪɧɵɯ ɷɥɟɦɟɧɬɨɜ ɷɤɨ-

ɧɨɦɢɤɢ ɝɨɪɨɞɚ ɹɜɥɹɟɬɫɹ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɣ ɪɵɧɨɤ, 
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ɧɚɩɪɚɜɥɟɧɢɟ ɪɚɡɜɢɬɢɹ ɢ ɫɨɫɬɨɹɧɢɟ ɤɨɬɨɪɨɝɨ ɧɚɩɪɹɦɭɸ 

ɡɚɜɢɫɹɬ ɨɬ ɪɚɡɦɟɪɨɜ ɦɭɧɢɰɢɩɚɥɶɧɨɝɨ ɨɛɪɚɡɨɜɚɧɢɹ, ɷɤɨ-
ɧɨɦɢɱɟɫɤɨɝɨ ɩɪɨɮɢɥɹ ɢ ɭɪɨɜɧɹ ɟɝɨ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨ-
ɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ.

Ⱥɤɬɭɚɥɶɧɨɫɬɶ ɩɪɢɦɟɧɟɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɞɯɨɞɚ 
ɜ ɩɪɨɰɟɫɫɟ ɭɩɪɚɜɥɟɧɢɹ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɦ ɪɵɧɤɨɦ ɤɪɭɩ-

ɧɨɝɨ ɝɨɪɨɞɚ ɨɛɭɫɥɨɜɥɟɧɚ ɪɹɞɨɦ ɩɪɢɱɢɧ.

ȼɨ-ɩɟɪɜɵɯ, ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɣ ɪɵɧɨɤ ɹɜɥɹɟɬɫɹ ɨɞɧɢɦ 

ɢɡ ɜɚɠɧɟɣɲɢɯ ɢ ɞɢɧɚɦɢɱɧɨ ɪɚɡɜɢɜɚɸɳɢɯɫɹ ɷɥɟɦɟɧ-

ɬɨɜ ɪɨɫɫɢɣɫɤɨɣ ɷɤɨɧɨɦɢɤɢ. ɋɬɟɩɟɧɶ ɟɝɨ ɪɚɡɜɢɬɢɹ ɜ ɡɧɚ-
ɱɢɬɟɥɶɧɨɣ ɦɟɪɟ ɨɩɪɟɞɟɥɹɟɬ ɭɪɨɜɟɧɶ ɢ ɤɚɱɟɫɬɜɨ ɠɢɡɧɢ 

ɧɚɫɟɥɟɧɢɹ, ɚ ɬɚɤɠɟ ɩɨɡɜɨɥɹɟɬ ɪɟɲɚɬɶ ɫɨɰɢɚɥɶɧɨ ɡɧɚɱɢ-

ɦɵɟ ɡɚɞɚɱɢ ɩɨ ɭɞɨɜɥɟɬɜɨɪɟɧɢɸ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɫɩɪɨɫɚ.
ȼɨ-ɜɬɨɪɵɯ, ɫɨɜɪɟɦɟɧɧɵɣ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɣ ɪɵɧɨɤ 

ɢɦɟɟɬ ɫɥɨɠɧɭɸ ɫɬɪɭɤɬɭɪɭ, ɨɯɜɚɬɵɜɚɟɬ ɫɜɨɢɦ ɜɥɢɹ-
ɧɢɟɦ ɜɫɟ ɫɮɟɪɵ ɷɤɨɧɨɦɢɤɢ ɢ ɹɜɥɹɟɬɫɹ ɝɚɪɚɧɬɨɦ ɫɨɰɢ-

ɚɥɶɧɨɣ ɫɬɚɛɢɥɶɧɨɫɬɢ ɨɛɳɟɫɬɜɚ, ɬɚɤ ɤɚɤ ɢɦɟɧɧɨ ɨɧ, ɤɚɤ 
ɧɢ ɨɞɢɧ ɞɪɭɝɨɣ ɪɵɧɨɤ, «ɜɫɬɪɨɟɧ» ɜ ɠɢɡɧɟɧɧɵɟ ɰɢɤɥɵ 

ɱɟɥɨɜɟɱɟɫɤɨɣ ɠɢɡɧɢ ɢ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, ɷɬɨ ɨɬɧɨɫɢɬɫɹ 
ɤ ɫɭɬɨɱɧɨɦɭ ɢ ɧɟɞɟɥɶɧɨɦɭ ɰɢɤɥɚɦ.

Ɉɞɧɢɦ ɢɡ ɢɧɫɬɪɭɦɟɧɬɨɜ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɞɯɨɞɚ 
ɤ ɩɪɨɰɟɫɫɭ ɭɩɪɚɜɥɟɧɢɹ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɦ ɪɵɧɤɨɦ ɤɪɭɩ-

ɧɨɝɨ ɝɨɪɨɞɚ ɹɜɥɹɟɬɫɹ ɜɵɹɜɥɟɧɢɟ ɢ ɮɨɪɦɢɪɨɜɚɧɢɟ ɟɝɨ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ.

ɉɪɚɤɬɢɱɟɫɤɚɹ ɡɧɚɱɢɦɨɫɬɶ ɜɵɹɜɥɟɧɢɹ ɢ ɮɨɪɦɢɪɨɜɚ-
ɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɞɥɹ ɨɪɝɚɧɨɜ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɣ ɜɥɚɫɬɢ 

ɢ ɦɟɫɬɧɨɝɨ ɫɚɦɨɭɩɪɚɜɥɟɧɢɹ ɜɟɫɶɦɚ ɡɧɚɱɢɬɟɥɶɧɚ, ɬɚɤ 
ɤɚɤ ɩɨɡɜɨɥɹɟɬ ɭɫɬɚɧɨɜɢɬɶ ɧɟ ɬɨɥɶɤɨ ɬɟɤɭɳɟɟ ɫɨɫɬɨɹɧɢɟ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ, ɧɨ ɢ ɨɩɪɟɞɟɥɢɬɶ ɩɪɢɨɪɢɬɟɬɧɵɟ 
ɧɚɩɪɚɜɥɟɧɢɹ ɟɝɨ ɪɚɡɜɢɬɢɹ ɫ ɭɱɟɬɨɦ ɬɟɧɞɟɧɰɢɣ ɪɚɡɜɢɬɢɹ 
ɷɤɨɧɨɦɢɤɢ ɝɨɪɨɞɚ, ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚɬɟɥɶɧɨ-

ɫɬɢ ɬɟɪɪɢɬɨɪɢɢ, ɭɫɢɥɟɧɢɹ ɚɝɥɨɦɟɪɚɰɢɨɧɧɵɯ ɩɪɨɰɟɫɫɨɜ 
ɢ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɚɤɬɢɜɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɣ-ɤɨɧɤɭɪɟɧɬɨɜ.

ɉɪɢɯɨɞɢɬɫɹ ɤɨɧɫɬɚɬɢɪɨɜɚɬɶ ɬɨɬ ɮɚɤɬ, ɱɬɨ ɜɨɩɪɨɫɵ 

ɬɟɨɪɟɬɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɩɨɤɚ ɧɟ ɩɨɥɭ-
ɱɢɥɢ ɞɨɥɠɧɨɝɨ ɪɚɫɫɦɨɬɪɟɧɢɹ ɜ ɧɚɭɱɧɨɣ ɫɮɟɪɟ, ɬɚɤ ɤɚɤ 
ɩɪɨɰɟɫɫ ɢɡɭɱɟɧɢɹ ɢ ɫɬɚɧɨɜɥɟɧɢɹ ɬɟɪɪɢɬɨɪɢɚɥɶɧɨɝɨ ɦɚɪ-
ɤɟɬɢɧɝɚ ɧɚɱɚɥɫɹ ɬɨɥɶɤɨ ɜ ɤɨɧɰɟ XX ɜ. ȼ ɭɫɥɨɜɢɹɯ ɪɨɫɫɢɣ-

ɫɤɨɣ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ ɮɨɪɦɢɪɨɜɚɧɢɟ ɨɛɳɢɯ ɬɟɨɪɟɬɢ-

ɱɟɫɤɢɯ ɨɫɧɨɜ ɬɟɪɪɢɬɨɪɢɚɥɶɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ ɡɚɬɪɭɞɧɟɧɨ 
ɜ ɫɢɥɭ ɢɫɬɨɪɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɷɜɨɥɸɰɢɢ ɫɢɫɬɟɦɵ 

ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɭɩɪɚɜɥɟɧɢɹ, ɚ ɬɚɤɠɟ ɫɩɟɰɢɮɢɤɢ ɪɟɝɢ-

ɨɧɨɜ ɢ ɝɨɪɨɞɨɜ (ɤɥɢɦɚɬɢɱɟɫɤɢɟ, ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟ-
ɫɤɢɟ, ɤɭɥɶɬɭɪɧɵɟ, ɬɟɪɪɢɬɨɪɢɚɥɶɧɵɟ ɢ ɬ.ɞ.).

ȼ ɱɚɫɬɧɨɫɬɢ, ɩɨɧɹɬɢɟ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢ-

ɚɥɚ ɬɟɪɪɢɬɨɪɢɢ ɧɨɫɢɬ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨ ɞɢɫɤɭɫɫɢɨɧ-

ɧɵɣ ɯɚɪɚɤɬɟɪ, ɤɚɤ ɫɪɟɞɢ ɨɬɟɱɟɫɬɜɟɧɧɵɯ ɭɱɟɧɵɯ, ɬɚɤ 
ɢ ɡɚɪɭɛɟɠɧɵɯ ɢɫɫɥɟɞɨɜɚɬɟɥɟɣ, ɚ ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧ-

ɰɢɚɥ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɩɨɤɚ ɧɟ 
ɧɚɲɟɥ ɨɬɪɚɠɟɧɢɟ ɜ ɬɪɭɞɚɯ ɭɱɟɧɵɯ.

ȼ ɭɫɥɨɜɢɹɯ ɪɵɧɨɱɧɨɣ ɫɢɫɬɟɦɵ ɯɨɡɹɣɫɬɜɨɜɚɧɢɹ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɣ ɪɵɧɨɤ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɩɪɟɞɫɬɚɜɥɹɟɬ 

ɫɨɛɨɣ ɞɟɣɫɬɜɭɸɳɭɸ ɧɚ ɨɩɪɟɞɟɥɟɧɧɨɣ ɬɟɪɪɢɬɨɪɢɢ 

ɨɬɤɪɵɬɭɸ ɪɚɡɜɢɜɚɸɳɭɸɫɹ ɫɢɫɬɟɦɭ ɬɨɪɝɨɜɥɢ ɢ ɭɫɥɭɝ, 
ɫɮɨɪɦɢɪɨɜɚɜɲɭɸɫɹ ɩɨɞ ɜɥɢɹɧɢɟɦ ɮɚɤɬɨɪɨɜ ɜɧɭɬɪɟɧ-

ɧɟɣ ɢ ɜɧɟɲɧɟɣ ɫɪɟɞɵ, ɨɩɪɟɞɟɥɹɸɳɢɯ ɫɩɟɰɢɮɢɤɭ ɜɡɚ-
ɢɦɨɞɟɣɫɬɜɢɹ ɟɝɨ ɤɥɸɱɟɜɵɯ ɭɱɚɫɬɧɢɤɨɜ, ɚ ɬɚɤɠɟ ɤɚɱɟ-
ɫɬɜɟɧɧɵɟ ɢ ɤɨɥɢɱɟɫɬɜɟɧɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɨɛɴɟɤɬɨɜ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɧɚɡɧɚɱɟɧɢɹ.

Ʉɪɭɩɧɵɟ ɝɨɪɨɞɚ ɹɜɥɹɸɬɫɹ ɰɟɧɬɪɚɦɢ ɤɨɧɰɟɧɬɪɚ-
ɰɢɢ ɧɚɫɟɥɟɧɢɹ, ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɢ ɧɚɭɱɧɨɝɨ ɩɨɬɟɧɰɢ-

ɚɥɚ. ɂɦɟɧɧɨ ɜ ɧɢɯ ɩɪɨɢɫɯɨɞɢɬ ɩɪɨɰɟɫɫ ɮɨɪɦɢɪɨɜɚɧɢɹ 
ɫɬɚɧɞɚɪɬɨɜ ɤɚɱɟɫɬɜɚ ɠɢɡɧɢ, ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɯ ɫɨɜɪɟ-
ɦɟɧɧɵɦ ɭɫɥɨɜɢɹɦ ɢ ɞɚɸɳɢɯ ɜɨɡɦɨɠɧɨɫɬɶ ɪɚɡɜɢɜɚɬɶ 
ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɩɨɬɟɧɰɢɚɥ ɨɛɳɟɫɬɜɚ.

Ɍɚɤ, ɩɨɞ ɤɪɭɩɧɵɦɢ ɝɨɪɨɞɚɦɢ ɩɨɞɪɚɡɭɦɟɜɚɟɬɫɹ, ɱɬɨ 
ɷɬɨ ɤɪɭɩɧɟɣɲɢɟ ɩɨ ɱɢɫɥɟɧɧɨɫɬɢ ɧɚɫɟɥɟɧɢɹ ɝɨɪɨɞɚ 
ɫɭɛɴɟɤɬɚ Ɏɟɞɟɪɚɰɢɢ, ɜɵɫɬɭɩɚɸɳɢɟ ɜ ɤɚɱɟɫɬɜɟ ɰɟɧ-

ɬɪɨɜ ɝɨɪɨɞɫɤɢɯ ɚɝɥɨɦɟɪɚɰɢɣ ɢ ɜɧɨɫɹɳɢɟ ɫɭɳɟɫɬɜɟɧ-

ɧɵɣ ɜɤɥɚɞ ɜ ɮɨɪɦɢɪɨɜɚɧɢɟ ɪɟɝɢɨɧɚɥɶɧɵɯ ɩɨɤɚɡɚɬɟɥɟɣ 

ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ ɢ ɩɨɬɪɟɛɢɬɟɥɶ-
ɫɤɢɯ ɪɵɧɤɨɜ.

ɉɨɬɪɟɛɢɬɟɥɶɫɤɢɟ ɪɵɧɤɢ ɤɪɭɩɧɵɯ ɝɨɪɨɞɨɜ ɹɜɥɹ-
ɸɬɫɹ ɨɞɧɢɦ ɤɥɸɱɟɜɵɯ ɢ ɚɤɬɢɜɧɨ ɪɚɡɜɢɜɚɸɳɢɯɫɹ 
ɫɬɪɭɤɬɭɪɧɵɯ ɷɥɟɦɟɧɬɨɜ ɧɚɰɢɨɧɚɥɶɧɨɣ ɷɤɨɧɨɦɢɤɢ, ɩɨ-
ɷɬɨɦɭ ɨɫɨɛɟɧɧɨ ɚɤɬɭɚɥɶɧɨ ɩɪɢɦɟɧɟɧɢɟ ɦɚɪɤɟɬɢɧɝɨ-

ɜɵɯ ɢɧɫɬɪɭɦɟɧɬɨɜ ɩɪɢ ɮɨɪɦɢɪɨɜɚɧɢɢ ɫɬɪɚɬɟɝɢɱɟɫɤɢɯ 
ɧɚɩɪɚɜɥɟɧɢɣ ɢɯ ɪɚɡɜɢɬɢɹ, ɱɬɨ ɜ ɫɜɨɸ ɨɱɟɪɟɞɶ ɜ ɡɧɚɱɢ-

ɬɟɥɶɧɨɣ ɦɟɪɟ ɜɥɢɹɟɬ ɧɚ ɭɪɨɜɟɧɶ ɢ ɤɚɱɟɫɬɜɨ ɠɢɡɧɢ ɧɚɫɟ-
ɥɟɧɢɹ, ɩɨɡɜɨɥɹɟɬ ɪɟɲɚɬɶ ɫɨɰɢɚɥɶɧɨ ɡɧɚɱɢɦɵɟ ɡɚɞɚɱɢ 

ɩɨ ɭɞɨɜɥɟɬɜɨɪɟɧɢɸ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɫɩɪɨɫɚ.
ȼ ɫɜɹɡɢ ɫ ɷɬɢɦ ɨɫɨɛɵɣ ɢɧɬɟɪɟɫ ɩɪɟɞɫɬɚɜɥɹɟɬ ɜɵɹɜ-

ɥɟɧɢɟ ɫɩɟɰɢɮɢɤɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɧɟ ɬɨɥɶɤɨ 
ɩɪɟɞɩɪɢɹɬɢɹ, ɧɨ ɢ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ 
ɝɨɪɨɞɚ (ɬɚɛɥɢɰɚ 1).

Ʉɚɤ ɜɢɞɧɨ ɢɡ ɩɪɟɞɫɬɚɜɥɟɧɧɨɣ ɜɵɲɟ ɬɚɛɥɢɰɵ, 

ɦɚɪɤɟɬɢɧɝɨɜɵɟ ɩɨɬɟɧɰɢɚɥɵ ɩɪɟɞɩɪɢɹɬɢɹ ɢ ɩɨɬɪɟɛɢ-

ɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɢɦɟɸɬ ɪɹɞ ɨɬɥɢ-

ɱɢɣ. Ɉɞɧɢɦ ɢɡ ɤɥɸɱɟɜɵɯ ɹɜɥɹɟɬɫɹ ɫɩɟɰɢɮɢɤɚ ɨɛɴɟɤɬɚ, 
ɬɨ ɟɫɬɶ ɜ ɨɞɧɨɦ ɫɥɭɱɚɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɩɪɟɞɩɪɢɹ-
ɬɢɟ ɫ ɱɟɬɤɨɣ ɨɪɝɚɧɢɡɚɰɢɨɧɧɨɣ ɫɬɪɭɤɬɭɪɨɣ, ɰɟɥɹɦɢ, 

ɦɢɫɫɢɟɣ, ɫɬɪɚɬɟɝɢɟɣ ɪɚɡɜɢɬɢɹ ɢ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɟɣ, 

ɚ ɜ ɞɪɭɝɨɦ – ɬɟɪɪɢɬɨɪɢɹ, ɨɛɥɚɞɚɸɳɚɹ ɨɩɪɟɞɟɥɟɧɧɵɦɢ 

ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ, ɧɨ ɩɪɢ ɷɬɨɦ ɜ ɫɢɥɭ ɨɛɴɟɤɬɢɜɧɵɯ 
ɩɪɢɱɢɧ ɰɟɥɟɜɚɹ ɚɭɞɢɬɨɪɢɹ ɜɟɫɶɦɚ ɞɢɮɮɟɪɟɧɰɢɪɨɜɚɧɚ.

Ʉɚɤ ɛɵɥɨ ɨɬɦɟɱɟɧɨ ɜɵɲɟ, ɩɨɧɹɬɢɟ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɩɨɬɟɧɰɢɚɥɚ ɧɨɫɢɬ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨ ɞɢɫɤɭɫɫɢɨɧɧɵɣ 

ɯɚɪɚɤɬɟɪ. ȼ ɨɞɧɨɦ ɫɥɭɱɚɟ ɢɦɟɟɬ ɦɟɫɬɨ ɫɭɠɟɧɢɟ ɤɚɬɟɝɨ-
ɪɢɢ ɞɨ ɭɪɨɜɧɹ ɩɪɟɞɩɪɢɹɬɢɹ, ɚ ɜ ɞɪɭɝɨɦ ɨɧɚ ɪɚɫɤɪɵɜɚ-
ɟɬɫɹ ɨɬɧɨɫɢɬɟɥɶɧɨ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɫɢɫɬɟɦɵ.

ȼ ɱɚɫɬɧɨɫɬɢ, Ƚ. Ʌ. Ȼɚɝɢɟɜ, ȼ. Ɇ. Ɍɚɪɚɫɟɜɢɱ ɢ ɏ. Ⱥɧɧ 

ɩɨɥɚɝɚɸɬ, ɱɬɨ «ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧɰɢɚɥ – ɷɬɨ ɫɨɜɨ-
ɤɭɩɧɚɹ ɫɩɨɫɨɛɧɨɫɬɶ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɫɢɫɬɟɦɵ (ɩɪɟɞ-

ɩɪɢɹɬɢɹ) ɨɛɟɫɩɟɱɢɜɚɬɶ ɩɨɫɬɨɹɧɧɭɸ ɤɨɧɤɭɪɟɧɬɨɫɩɨ-

ɫɨɛɧɨɫɬɶ ɩɪɟɞɩɪɢɹɬɢɹ, ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɢ ɫɨɰɢɚɥɶɧɭɸ 

ɤɨɧɴɸɧɤɬɭɪɭ ɟɝɨ ɬɨɜɚɪɚ ɢɥɢ ɭɫɥɭɝɢ ɧɚ ɪɵɧɤɟ ɛɥɚɝɨɞɚɪɹ 
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ɩɥɚɧɢɪɨɜɚɧɢɸ ɢ ɩɪɨɜɟɞɟɧɢɸ ɷɮɮɟɤɬɢɜɧɵɯ ɦɚɪɤɟɬɢɧ-

ɝɨɜɵɯ ɦɟɪɨɩɪɢɹɬɢɣ ɜ ɨɛɥɚɫɬɢ ɢɫɫɥɟɞɨɜɚɧɢɹ ɫɩɪɨɫɚ, 
ɬɨɜɚɪɧɨɣ, ɰɟɧɨɜɨɣ, ɤɨɦɦɭɧɢɤɚɬɢɜɧɨɣ ɢ ɫɛɵɬɨɜɨɣ 

ɩɨɥɢɬɢɤɢ, ɚ ɬɚɤɠɟ ɨɪɝɚɧɢɡɚɰɢɢ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɩɥɚ-
ɧɢɪɨɜɚɧɢɹ ɢ ɤɨɧɬɪɨɥɹ ɡɚ ɩɨɜɟɞɟɧɢɟɦ ɬɨɜɚɪɚ, ɤɨɧɤɭɪɟɧ-

ɬɨɜ ɢ ɩɨɬɪɟɛɢɬɟɥɟɣ ɧɚ ɪɵɧɤɟ» [3].

Ɉ. ȼ. ɀɟɪɞɟɜɚ ɩɨɞ ɦɚɪɤɟɬɢɧɝɨɜɵɦ ɩɨɬɟɧɰɢɚɥɨɦ 

ɩɨɧɢɦɚɟɬ «ɧɟɨɬɴɟɦɥɟɦɭɸ ɱɚɫɬɶ ɩɨɬɟɧɰɢɚɥɚ ɬɟɪɪɢɬɨ-
ɪɢɢ, ɤɨɬɨɪɚɹ ɨɬɪɚɠɚɟɬ ɫɨɜɨɤɭɩɧɭɸ ɫɩɨɫɨɛɧɨɫɬɶ ɦɚɪ-
ɤɟɬɢɧɝɨɜɨɣ ɫɢɫɬɟɦɵ ɬɟɪɪɢɬɨɪɢɢ (ɨɪɝɚɧɨɜ ɬɟɪɪɢɬɨɪɢ-

ɚɥɶɧɨɝɨ ɭɩɪɚɜɥɟɧɢɹ, ɨɫɭɳɟɫɬɜɥɹɸɳɢɯ ɦɚɪɤɟɬɢɧɝɨɜɭɸ 

ɮɭɧɤɰɢɸ ɩɨ ɮɨɪɦɢɪɨɜɚɧɢɸ ɫɩɪɨɫɚ ɧɚ ɬɟɪɪɢɬɨɪɢɸ) 

ɨɛɟɫɩɟɱɢɜɚɬɶ ɟɟ ɩɨɫɬɨɹɧɧɭɸ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɧɚ 
ɪɵɧɤɟ ɝɟɨɩɪɨɞɭɤɬɨɜ ɛɥɚɝɨɞɚɪɹ ɷɮɮɟɤɬɢɜɧɨɦɭ ɢɫɩɨɥɶɡɨ-
ɜɚɧɢɸ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɢɧɫɬɪɭɦɟɧɬɚɪɢɹ» [4, ɫ. 237].

ɋ ɬɨɱɤɢ ɡɪɟɧɢɹ ȿ. ɇ. Ʉɨɥɟɫɧɢɤ ɦɚɪɤɟɬɢɧɝɨɜɵɣ 

ɩɨɬɟɧɰɢɚɥ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɫɨɜɨɤɭɩɧɨɫɬɶ ɦɚɬɟ-
ɪɢɚɥɶɧɵɯ ɢ ɧɟɦɚɬɟɪɢɚɥɶɧɵɯ ɪɟɫɭɪɫɨɜ, ɜɧɭɬɪɟɧɧɢɯ 
ɢ ɜɧɟɲɧɢɯ ɜɨɡɦɨɠɧɨɫɬɟɣ ɢɯ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɞɥɹ ɦɚɪɤɟ-
ɬɢɧɝɨɜɨɝɨ ɪɚɡɜɢɬɢɹ, ɩɨɤɚɡɚɬɟɥɢ ɤɨɬɨɪɵɯ ɨɩɪɟɞɟɥɹɸɬɫɹ 
ɞɥɹ ɬɟɤɭɳɟɝɨ ɢ ɩɪɨɝɧɨɡɧɨɝɨ (ɰɟɥɟɜɨɝɨ) ɫɨɫɬɨɹɧɢɹ [6].

ɉɨ ɦɧɟɧɢɸ ɂ. ȼ. Ɋɨɡɞɨɥɶɫɤɨɣ ɢ Ɇ. ȿ. Ʌɟɞɨɜɫɤɨɣ 

ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧɰɢɚɥ – ɷɬɨ ɫɨɜɨɤɭɩɧɨɫɬɶ ɜɧɭɬɪɟɧ-

ɧɢɯ ɫɢɫɬɟɦɧɨ ɫɛɚɥɚɧɫɢɪɨɜɚɧɧɵɯ ɬɪɭɞɨɜɵɯ, ɢɧɮɨɪɦɚ-
ɰɢɨɧɧɵɯ, ɮɢɧɚɧɫɨɜɵɯ ɢ ɦɚɬɟɪɢɚɥɶɧɵɯ ɪɟɫɭɪɫɨɜ ɩɪɟɞ-

ɩɪɢɹɬɢɹ, ɤɨɬɨɪɵɟ ɩɪɢ ɧɚɥɢɱɢɢ ɛɥɚɝɨɩɪɢɹɬɧɵɯ ɭɫɥɨɜɢɣ 

ɫɩɨɫɨɛɧɵ ɨɛɟɫɩɟɱɢɬɶ ɩɪɟɞɩɪɢɹɬɢɸ ɷɮɮɟɤɬɢɜɧɨɟ ɮɭɧɤ-
ɰɢɨɧɢɪɨɜɚɧɢɟ ɜ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɫɪɟɞɟ ɢ ɩɪɟɞɨɫɬɚɜɢɬɶ 
ɨɩɪɟɞɟɥɟɧɧɵɟ ɤɨɧɤɭɪɟɧɬɧɵɟ ɩɪɟɢɦɭɳɟɫɬɜɚ [9].

ȼ. Ⱥ. Ⱥɤɢɮɶɟɜɚ ɢ Ɍ. ɇ. Ȼɚɬɨɜɚ ɬɪɚɤɬɭɸɬ ɦɚɪɤɟɬɢɧɝɨ-
ɜɵɣ ɩɨɬɟɧɰɢɚɥ ɩɪɟɞɩɪɢɹɬɢɹ ɤɚɤ «ɫɨɜɨɤɭɩɧɨɫɬɶ ɪɟɫɭɪ-
ɫɨɜ, ɜɨɡɦɨɠɧɨɫɬɟɣ ɢ ɫɩɨɫɨɛɧɨɫɬɟɣ ɢɯ ɢɫɩɨɥɶɡɨɜɚɧɢɹ 
ɞɥɹ ɞɨɫɬɢɠɟɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɰɟɥɟɣ» [2, ɫ. 486].

ȼ ɫɜɨɸ ɨɱɟɪɟɞɶ Ɉ. Ɇ. Ʉɚɥɢɟɜɚ ɢ Ɉ. ɉ. Ɇɢɯɚɣɥɨɜɚ 
ɩɨɞ ɦɚɪɤɟɬɢɧɝɨɜɵɦ ɩɨɬɟɧɰɢɚɥɨɦ ɩɪɟɞɩɪɢɹɬɢɹ ɩɨɧɢ-

ɦɚɸɬ «ɫɩɨɫɨɛɧɨɫɬɶ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɫɢɫɬɟɦɵ ɯɨɡɹɣ-

ɫɬɜɭɸɳɟɝɨ ɫɭɛɴɟɤɬɚ ɨɛɟɫɩɟɱɢɜɚɬɶ ɟɝɨ ɩɨɫɬɨɹɧɧɭɸ 

ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɶ ɧɚ ɨɫɧɨɜɟ: ɤɚɱɟɫɬɜɟɧɧɨɝɨ 
ɭɩɪɚɜɥɟɧɢɹ ɢ ɨɪɝɚɧɢɡɚɰɢɢ ɦɚɪɤɟɬɢɧɝɚ ɩɪɟɞɩɪɢɹɬɢɹ 
ɜ ɰɟɥɨɦ; ɷɮɮɟɤɬɢɜɧɨɝɨ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɱɟɥɨɜɟɱɟɫɤɨɝɨ 
ɤɚɩɢɬɚɥɚ; ɩɪɢɦɟɧɟɧɢɹ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɢɧɫɬɪɭɦɟɧɬɚɪɢɹ; ɪɚɰɢɨɧɚɥɶɧɨɝɨ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɢɦɟɸ-

ɳɢɯɫɹ ɪɟɫɭɪɫɨɜ» [5, ɫ. 216].

Ⱥ. ɇ. Ʉɪɢɜɟɧɤɨ ɨɩɪɟɞɟɥɹɟɬ ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧ-

ɰɢɚɥ ɬɟɪɪɢɬɨɪɢɢ ɤɚɤ ɢɧɬɟɝɪɚɥɶɧɭɸ ɨɰɟɧɤɭ ɜɨɡɦɨɠɧɨ-
ɫɬɟɣ ɢ ɨɝɪɚɧɢɱɟɧɢɣ ɬɟɪɪɢɬɨɪɢɢ [7].

ɇɚ ɨɫɧɨɜɚɧɢɢ ɩɪɟɞɫɬɚɜɥɟɧɧɵɯ ɜɵɲɟ ɩɨɞɯɨɞɨɜ 
ɤ ɩɨɧɹɬɢɸ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɢ ɦɚɪɤɟɬɢɧɝɨ-
ɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɪɟɞɩɪɢɹɬɢɹ ɚɜɬɨɪɨɦ ɩɪɟɞɥɚɝɚɟɬɫɹ 
ɫɥɟɞɭɸɳɟɟ ɨɩɪɟɞɟɥɟɧɢɟ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ.

   

   ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɩɪɢɨɪɢ-

ɬɟɬɧɵɟ ɧɚɩɪɚɜɥɟɧɢɹ ɮɨɪɦɢɪɨɜɚɧɢɹ ɢ ɪɚɡɜɢɬɢɹ ɩɨɬɪɟ-
ɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ, ɫɮɨɪɦɢɪɨɜɚɜɲɢɟɫɹ ɩɨɞ ɜɥɢɹɧɢɟɦ 

ɮɚɤɬɨɪɨɜ ɜɧɟɲɧɟɣ ɢ ɜɧɭɬɪɟɧɧɟɣ ɫɪɟɞɵ, ɭɱɢɬɵɜɚɸɳɢɟ 
ɫɩɟɰɢɮɢɤɭ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɟɝɨ ɤɥɸɱɟɜɵɯ ɭɱɚɫɬɧɢɤɨɜ, 
ɚ ɬɚɤɠɟ ɨɩɪɟɞɟɥɟɧɧɵɟ ɤɚɱɟɫɬɜɟɧɧɵɟ ɢ ɤɨɥɢɱɟɫɬɜɟɧɧɵɟ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɨɛɴɟɤɬɨɜ ɪɵɧɤɚ.

ɋɥɟɞɭɟɬ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɩɨɞ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ 

ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɩɨɞɪɚɡɭɦɟɜɚ-
ɟɬɫɹ ɨɛɨɪɨɬ ɪɨɡɧɢɱɧɨɣ ɬɨɪɝɨɜɥɢ, ɨɛɳɟɫɬɜɟɧɧɨɝɨ ɩɢɬɚ-
ɧɢɹ ɢ ɨɛɴɟɦɚ ɩɥɚɬɧɵɯ ɭɫɥɭɝ ɧɚɫɟɥɟɧɢɸ ɝɨɪɨɞɚ, ɧɚɥɢ-

ɱɢɟ ɪɚɡɥɢɱɧɵɯ ɩɨ ɪɚɡɦɟɪɚɦ ɨɛɴɟɤɬɨɜ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 
ɪɵɧɤɚ, ɫɬɟɩɟɧɶ ɞɢɜɟɪɫɢɮɢɤɚɰɢɢ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 
ɪɵɧɤɚ ɢ ɜɨɡɦɨɠɧɨɫɬɶ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɩɨɬɪɟɛɧɨɫɬɟɣ 
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ɐɟɥɶ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ 
ɩɨɬɟɧɰɢɚɥɚ

ȼɵɹɜɥɟɧɢɟ ɢ ɮɨɪɦɢɪɨɜɚɧɢɟ ɩɨɬɟɧɰɢ-
ɚɥɶɧɨɝɨ ɫɩɪɨɫɚ ɧɚ ɜɵɩɭɫɤɚɟɦɭɸ ɩɪɨ-
ɞɭɤɰɢɸ (ɨɤɚɡɵɜɚɟɦɵɟ ɭɫɥɭɝɢ ɢ ɜɵɩɨɥ-
ɧɹɟɦɵɟ ɪɚɛɨɬɵ) ɫ ɰɟɥɶɸ ɨɛɟɫɩɟɱɟɧɢɹ 
ɞɨɯɨɞɧɨɫɬɢ ɜɟɞɟɧɢɹ ɛɢɡɧɟɫɚ

ȼɵɹɜɥɟɧɢɟ ɤɨɧɤɭɪɟɧɬɧɵɯ ɩɪɟɢɦɭɳɟɫɬɜ ɬɟɪɪɢɬɨɪɢɢ, 
ɨɛɟɫɩɟɱɟɧɢɟ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɩɨɬɪɟɛɧɨɫɬɟɣ ɠɢɬɟɥɟɣ 
ɢ ɝɨɫɬɟɣ ɬɟɪɪɢɬɨɪɢɢ

Ɏɚɤɬɨɪɵ, ɜɥɢɹɸɳɢɟ ɧɚ 
ɮɨɪɦɢɪɨɜɚɧɢɟ ɦɚɪɤɟ-
ɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ

Ⱦɨɥɹ ɧɚ ɪɵɧɤɟ, ɧɚɥɢɱɢɟ ɢ ɭɡɧɚɜɚɟɦɨɫɬɶ 
ɛɪɟɧɞɚ, ɭɪɨɜɟɧɶ ɤɨɧɤɭɪɟɧɰɢɢ, ɤɨɧɤɭ-
ɪɟɧɬɵ, ɧɚɥɢɱɢɟ ɬɨɜɚɪɨɜ-ɡɚɦɟɧɢɬɟɥɟɣ, 
ɰɟɧɚ ɩɪɨɞɭɤɬɚ

Ʌɨɤɚɥɢɡɚɰɢɹ, ɧɚɥɢɱɢɟ ɢ ɩɪɢɛɥɢɠɟɧɧɨɫɬɶ ɝɨɪɨɞɨɜ-
ɤɨɧɤɭɪɟɧɬɨɜ, ɫɬɟɩɟɧɶ ɞɢɜɟɪɫɢɮɢɤɚɰɢɢ ɷɤɨɧɨɦɢɤɢ, 
ɟɦɤɨɫɬɶ ɪɵɧɤɚ, ɬɟɧɞɟɧɰɢɢ ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟ-
ɫɤɨɝɨ ɪɚɡɜɢɬɢɹ, ɫɬɪɚɬɟɝɢɱɟɫɤɨɟ ɜɢɞɟɧɢɟ ɨɪɝɚɧɨɜ 
ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɣ ɜɥɚɫɬɢ ɢ ɦɟɫɬɧɨɝɨ ɫɚɦɨɭɩɪɚɜɥɟ-
ɧɢɹ, ɰɟɧɚ ɬɟɪɪɢɬɨɪɢɚɥɶɧɨɝɨ ɩɪɨɞɭɤɬɚ

ɐɟɥɟɜɚɹ ɚɭɞɢɬɨɪɢɹ ɦɚɪ-
ɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ

Ɉɞɧɨɪɨɞɧɚɹ, ɧɨ ɦɨɠɟɬ ɛɵɬɶ ɩɪɨɫɢɝɦɟɧ-
ɬɢɪɨɜɚɧɚ ɩɨ ɛɨɥɟɟ ɭɡɤɢɦ ɩɚɪɚɦɟɬɪɚɦ

Ɋɚɡɧɨɪɨɞɧɚɹ ɢ ɦɨɠɟɬ ɛɵɬɶ ɩɪɨɫɢɝɦɟɧɬɢɪɨɜɚɧɚ ɩɨ 
ɛɨɥɟɟ ɭɡɤɢɦ ɩɚɪɚɦɟɬɪɚɦ
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ɪɚɡɥɢɱɧɵɯ ɝɪɭɩɩ ɧɚɫɟɥɟɧɢɹ, ɫɬɪɭɤɬɭɪɚ ɩɪɟɞɥɚɝɚɟɦɵɯ 
ɬɨɜɚɪɨɜ ɢ ɭɫɥɭɝ, ɭɪɨɜɟɧɶ ɰɟɧ, ɩɥɨɬɧɨɫɬɶ ɪɚɡɦɟɳɟɧɢɹ 
ɪɚɡɥɢɱɧɵɯ ɜɢɞɨɜ ɨɛɴɟɤɬɨɜ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɧɚɡɧɚɱɟ-
ɧɢɹ ɢ ɢɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ.

ɇɚ ɩɪɨɰɟɫɫ ɮɨɪɦɢɪɨɜɚɧɢɹ ɢ ɪɚɡɜɢɬɢɹ ɦɚɪɤɟɬɢɧ-

ɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ 
ɝɨɪɨɞɚ ɨɤɚɡɵɜɚɟɬ ɜɥɢɹɧɢɟ ɪɹɞ ɮɚɤɬɨɪɨɜ, ɩɪɟɞɫɬɚɜɥɟɧ-

ɧɵɯ ɧɚ ɪɢɫ. 1.

ȼ ɞɨɫɬɭɩɧɵɯ ɚɜɬɨɪɭ ɢɫɬɨɱɧɢɤɚɯ ɭɱɟɧɵɦɢ ɪɚɫɫɦɚ-
ɬɪɢɜɚɸɬɫɹ ɪɚɡɥɢɱɧɵɟ ɩɨɞɯɨɞɵ ɤ ɜɵɹɜɥɟɧɢɸ ɦɚɪɤɟɬɢɧ-

ɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ.
Ɍɚɤ ȿ. ɋ. Ɋɨɥɶɛɢɧɚ ɩɪɟɞɥɚɝɚɟɬ ɨɰɟɧɢɜɚɬɶ ɦɚɪɤɟɬɢɧ-

ɝɨɜɵɣ ɩɨɬɟɧɰɢɚɥ ɩɪɟɞɩɪɢɹɬɢɹ ɧɚ ɨɫɧɨɜɟ ɨɛɴɟɤɬɢɜɧɨɣ 

(ɩɨɤɚɡɚɬɟɥɢ ɮɢɧɚɧɫɨɜɨ-ɯɨɡɹɣɫɬɜɟɧɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ 

ɜ ɞɢɧɚɦɢɤɟ) ɢ ɫɭɛɴɟɤɬɢɜɧɨɣ (ɨɩɪɨɫ ɩɟɪɫɨɧɚɥɚ ɨɪɝɚɧɢ-

ɡɚɰɢɢ) ɨɰɟɧɤɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ [10, ɫ. 19].

ɉɪɟɞɫɬɚɜɥɹɟɬ ɢɧɬɟɪɟɫ ɩɨɞɯɨɞ Ɉ. ɍ. ɘɥɞɚɲɟɜɨɣ, 

ɤɨɬɨɪɚɹ ɩɪɟɞɥɚɝɚɟɬ ɨɰɟɧɢɜɚɬɶ ɦɚɪɤɟɬɢɧɝɨɜɵɣ ɩɨɬɟɧ-

ɰɢɚɥ ɫ ɞɜɭɯ ɩɨɡɢɰɢɣ [12]:

� ɤɨɥɢɱɟɫɬɜɟɧɧɵɣ ɢ ɤɚɱɟɫɬɜɟɧɧɵɣ ɭɪɨɜɟɧɶ ɪɟɫɭɪ-
ɫɨɜ, ɤɨɬɨɪɵɟ ɡɚɞɟɣɫɬɜɨɜɚɧɵ ɜ ɮɨɪɦɢɪɨɜɚɧɢɢ ɤɪɭɝɚ 
ɩɨɬɪɟɛɢɬɟɥɟɣ ɧɚ ɨɫɧɨɜɟ ɷɤɫɩɟɪɬɧɨɣ ɫɪɟɞɧɟɜɡɜɟɲɟɧ-

ɧɨɣ ɨɰɟɧɤɢ;

� ɱɢɫɥɨ ɩɨɬɟɧɰɢɚɥɶɧɵɯ ɩɨɬɪɟɛɢɬɟɥɟɣ ɤɨɦɩɚɧɢɢ ɧɚ 
ɪɵɧɤɟ (ɦɚɤɫɢɦɚɥɶɧɨ ɜɨɡɦɨɠɧɵɣ ɨɛɴɟɦ ɩɪɨɞɚɠ).

ɇɭɠɧɨ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɜɫɟ ɩɪɟɞɫɬɚɜɥɟɧɧɵɟ ɩɨɞ-

ɯɨɞɵ ɨɪɢɟɧɬɢɪɨɜɚɧɵ ɧɚ ɭɪɨɜɟɧɶ ɩɪɟɞɩɪɢɹɬɢɹ, 
ɚ ɧɟ ɬɟɪɪɢɬɨɪɢɢ ɢɥɢ ɨɬɞɟɥɶɧɨɝɨ ɫɟɤɬɨɪɚ ɝɨɪɨɞɫɤɨɣ 

ɷɤɨɧɨɦɢɤɢ, ɱɬɨ ɜɟɫɶɦɚ ɡɚɬɪɭɞɧɹɟɬ ɩɨɞɞɟɪɠɚɧɢɟ 

ɤɨɧɤɭɪɟɧɬɧɵɯ ɩɪɟɢɦɭɳɟɫɬɜ ɢ ɧɢɜɟɥɢɪɨɜɚɧɢɟ ɫɥɚ-
ɛɵɯ ɫɬɨɪɨɧ ɬɟɪɪɢɬɨɪɢɢ/ɪɵɧɤɚ ɜ ɭɫɥɨɜɢɹɯ ɭɫɢɥɟɧɢɹ 
ɤɨɧɤɭɪɟɧɬɧɨɣ ɛɨɪɶɛɵ.

ȼ ɫɜɹɡɢ ɫ ɷɬɢɦ ɚɜɬɨɪɨɦ ɩɪɟɞɩɪɢɧɹɬɚ ɩɨɩɵɬɤɚ ɪɚɫ-
ɫɦɨɬɪɟɬɶ ɩɨɞɯɨɞ ɤ ɜɵɹɜɥɟɧɢɸ ɢ ɮɨɪɦɢɪɨɜɚɧɢɸ ɦɚɪ-

ɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ, ɤɚɤ ɨɞɧɨɝɨ ɢɡ ɤɥɸɱɟɜɵɯ ɫɟɤɬɨɪɨɜ 
ɝɨɪɨɞɫɤɨɣ ɷɤɨɧɨɦɢɤɢ, ɢ ɨɯɚɪɚɤɬɟɪɢɡɨɜɚɬɶ ɟɝɨ (ɪɢɫ. 2).

Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɧɚ ɩɪɨɰɟɫɫ ɜɵɹɜɥɟɧɢɹ ɢ ɮɨɪɦɢɪɨ-
ɜɚɧɢɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 
ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ ɨɤɚɡɵɜɚɸɬ ɜɥɢɹɧɢɟ ɧɟ ɬɨɥɶɤɨ 
ɮɚɤɬɨɪɵ ɜɧɟɲɧɟɣ ɢ ɜɧɭɬɪɟɧɧɟɣ ɫɪɟɞɵ, ɧɨ ɬɚɤɠɟ ɩɨɥɨ-
ɠɟɧɢɟ ɝɨɪɨɞɚ ɜ ɪɟɝɢɨɧɚɥɶɧɨɣ ɫɢɫɬɟɦɟ ɪɚɫɫɟɥɟɧɢɹ, 
ɫɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɢ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨ-ɬɟɯɧɢ-

ɱɟɫɤɢɟ ɰɟɥɢ ɪɚɡɜɢɬɢɹ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ.
ɋɥɟɞɭɟɬ ɩɨɞɱɟɪɤɧɭɬɶ, ɱɬɨ ɪɚɡɪɚɛɨɬɤɚ ɢ ɜɧɟɞɪɟɧɢɟ 

ɟɞɢɧɨɝɨ ɩɨɞɯɨɞɚ ɤ ɜɵɹɜɥɟɧɢɸ ɢ ɮɨɪɦɢɪɨɜɚɧɢɸ ɦɚɪɤɟ-
ɬɢɧɝɨɜɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ ɤɪɭɩ-

ɧɨɝɨ ɝɨɪɨɞɚ ɩɨɡɜɨɥɢɬ ɧɟ ɬɨɥɶɤɨ ɨɰɟɧɢɬɶ ɬɟɤɭɳɟɟ ɫɨɫɬɨ-
ɹɧɢɟ ɤɨɧɤɪɟɬɧɨɝɨ ɪɵɧɤɚ, ɜɵɹɜɢɬɶ ɟɝɨ ɫɥɚɛɵɟ ɦɟɫɬɚ 
ɢ ɬɨɱɤɢ ɪɨɫɬɚ, ɧɨ ɢ ɨɩɪɟɞɟɥɢɬɶ ɩɟɪɫɩɟɤɬɢɜɧɵɟ ɧɚɩɪɚɜ-
ɥɟɧɢɹ ɞɚɥɶɧɟɣɲɟɝɨ ɪɚɡɜɢɬɢɹ, ɱɬɨ ɢɦɟɟɬ ɨɫɨɛɭɸ ɡɧɚɱɢ-

ɦɨɫɬɶ ɩɪɢ ɪɚɡɪɚɛɨɬɤɟ ɰɟɥɟɜɵɯ ɩɪɨɝɪɚɦɦ ɪɚɡɥɢɱɧɨɝɨ 
ɭɪɨɜɧɹ ɭɩɪɚɜɥɟɧɢɹ, ɮɨɪɦɢɪɨɜɚɧɢɢ ɭɫɬɨɣɱɢɜɨɝɨ ɫɨɰɢ-

ɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɪɚɡɜɢɬɢɹ, ɩɨɜɵɲɟɧɢɢ ɭɪɨɜɧɹ 
ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɢ ɢɧɜɟɫɬɢɰɢɨɧɧɨɣ ɩɪɢɜɥɟɤɚ-
ɬɟɥɶɧɨɫɬɢ ɬɟɪɪɢɬɨɪɢɢ, ɚ ɬɚɤɠɟ ɧɚɢɛɨɥɟɟ ɩɨɥɧɨɦ ɭɞɨɜ-
ɥɟɬɜɨɪɟɧɢɢ ɩɨɬɪɟɛɧɨɫɬɟɣ ɜɫɟɯ ɝɪɭɩɩ ɧɚɫɟɥɟɧɢɹ, ɩɪɨ-
ɠɢɜɚɸɳɢɯ ɜ ɞɚɧɧɨɦ ɪɟɝɢɨɧɟ.

. 1. ,         

Ɋɟɫɭɪɫɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɋɨɰɢɚɥɶɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

  
  

 

ɂɧɫɬɢɬɭɰɢɨɧɚɥɶɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɉɨɬɟɧɰɢɚɥ 
ɝɨɪɨɞɨɜ-ɤɨɧɤɭɪɟɧɬɨɜ

ɂɧɜɟɫɬɢɰɢɨɧɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɇɚɭɱɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɂɧɮɨɪɦɚɰɢɨɧɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

Ⱦɟɦɨɝɪɚɮɢɱɟɫɤɢɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

Ɍɟɯɧɨɥɨɝɢɱɟɫɤɢɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɂɧɧɨɜɚɰɢɨɧɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɗɤɨɧɨɦɢɱɟɫɤɢɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

Ɍɪɚɧɫɩɨɪɬɧɵɣ ɩɨɬɟɧɰɢɚɥ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ
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. 2.           

ȼɧɭɬɪɟɧɧɹɹ ɫɪɟɞɚ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 

ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɋɬɪɚɬɟɝɢɹ 
ɩɪɨɞɜɢɠɟɧɢɹ 

ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 
ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɍɱɚɫɬɧɢɤɢ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ 

ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

SWOT-         

     

          

ɋɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɢɟ 
ɢ ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨ-ɬɟɯɧɢɱɟɫɤɢɟ 
ɰɟɥɢ ɪɚɡɜɢɬɢɹ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɋɬɪɚɬɟɝɢɹ 
ɞɢɜɟɪɫɢɮɢɤɚɰɢɢ 

ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ 
ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

Ɇɚɪɤɟɬɢɧɝɨɜɚɹ ɫɬɪɚɬɟɝɢɹ 
ɪɚɡɜɢɬɢɹ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 
ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɉɨɥɨɠɟɧɢɟ ɝɨɪɨɞɚ 
ɜ ɪɟɝɢɨɧɚɥɶɧɨɣ 

ɫɢɫɬɟɦɟ ɪɚɫɫɟɥɟɧɢɹ

ɋɬɪɚɬɟɝɢɹ ɢɧɬɟɝɪɚɰɢɢ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 

ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

Ɇɚɪɤɟɬɢɧɝɨɜɵɟ ɰɟɥɢ 
ɪɚɡɜɢɬɢɹ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 
ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ȼɧɟɲɧɹɹ ɫɪɟɞɚ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ 

ɪɵɧɤɚ ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ

ɋɬɪɚɬɟɝɢɹ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɹ 
ɢɧɫɬɢɬɭɰɢɨɧɚɥɶɧɨɣ ɫɬɪɭɤɬɭɪɵ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɪɵɧɤɚ 

ɤɪɭɩɧɨɝɨ ɝɨɪɨɞɚ
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